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FOREWARD

The Town of Belville is growing fast which creates a demand to
understand how the Town will grow. The Vision 2030 Plan is
designed to identify how the Brunswick Riverwalk Park will be
extended further to the north and how the future downtown
Belville will be developed. After these two components of the
Vision 2030 Plan are completed, the Town will continue to
plan for additional growth and development.
In June 2021, the Town of Belville was deeded wetlands from
NC Department of Transportation. This creates an immediate
opportunity to expand the Brunswick Riverwalk Park to the
north. The Park expansion is currently a top priority of the
Town, followed by developing the future downtown Belville to
create a seamless transition from the mixed-use development of
downtown to the recreational waterfront on the Brunswick
River.
The Town hopes this plan reflects the wishes and desires of the
community. The Town worked hard to incorporate comments
and ideas from the public into the Vision 2030 Plan and we
appreciate everyone who took the time to help us understand
how to create a vibrant riverfront community.
Sincerely,

Mayor Mike Allen
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Executive Summary
Overview
The Town of Belville’s Vision 2030 Plan is designed to describe proposed improvements
that complement how the community would like to see the Town grow between the time
of the creation of the document and the year 2030. As of 2021, the Vision 2030 Plan
includes two components:

Vision 2030: Brunswick Riverwalk Park Master Plan
Vision 2030: Downtown Belville Master Plan
As illustrated in Exhibit 8: Vision 2030 Plan Study area (page 18), the Brunswick Riverwalk
Park and the future downtown Belville are located adjacent to each other. Several of
the recommended amenities overlap between the park space and the future downtown
space. It is recommended that
the future downtown Belville be
developed to create a seamless
transition between multi-use
development and riverfront
recreation along the Brunswick
River. Not only have the
Brunswick Riverwalk Park and the
future downtown Belville area
been identified as high-priority
developments, but they are
closely intertwined. Therefore,
the Town of Belville’s Vision 2030
Plan will initially focus on the Brunswick Riverwalk Park Master Plan and the Downtown
Belville Master Plan. In the future, there is opportunity for the Town to expand this plan to
include other focus areas in Belville.
On the next page is a concept map showing all recommendations for the Vision 2030
Plan – Brunswick Riverwalk Park Master Plan and Downtown Belville Master Plan.
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Exhibit 1: Concept Map for Belville’s Brunswick River Development
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Brunswick Riverwalk Park Project Recommendations
The Vision 2030: Brunswick Riverwalk Park Master Plan is an update to the Brunswick
Riverwalk Park at Belville Site Specific Master Plan (adopted January 2014). To create the
Vision 2030: Brunswick Riverwalk Park Master Plan, the Town collaborated with the
Steering and Stakeholder Committees and conducted extensive public outreach to
determine how the park should grow. This includes additional amenities at the existing
park and extending the park north to US 74/76. The Park Master Plan can be found on
page 64.

Brunswick Riverwalk Park Recommendations:
Extend the Brunswick Riverwalk Trail to US 74/76

Canoe/kayak rentals

Outdoor seating for restaurants/food trucks/and picnics

Food truck parking

Marina with canoe/kayak/rowboat launch

Amphitheater

Social plaza/pavilion

Community center

Outdoor culture/history education

Splash pad

Botanical and rain gardens

Dog park

Downtown Belville Project Recommendations
The Vision 2030: Downtown Belville Master Plan conceptualizes a true urban, downtown
area with a boardwalk, public greenspace, and mixed-use buildings that create a lively
town center. As referenced in the previous section, downtown Belville should be
developed to create a seamless transition between multi-use development and riverfront
recreation.
The recommendations for the future downtown Belville were identified by the Steering
and Stakeholder Committees and from public input. The following recommendations will
create the unique community environment that maintains its distinctive small-town
character while balancing aesthetics, growth, and environmental protection.
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Downtown Belville Recommendations:
This area should be a mixed development focused around a public waterfront park.
Uses of this space shall include:
- Hotel – approximately 120 rooms with additional meeting space
- Community center – approximately 10,000 sq. ft. for events, gatherings, classes,
and programs
- Retail - lifestyle/mixed use format; destination and entertainment oriented such as
restaurants and shopping;
- Office space - Class A stand-alone office space; 3-4 stories to serve growing
service-related employment such as professional offices for real estate, insurance,
financial, legal and other services;
- Residential - High density housing (condominiums) clustered around a mixed-use,
town center format.
- Connections between the downtown Belville area to the existing nearby lowdensity areas and neighborhoods with traditional single family housing.

The proposed improvements identified in the Brunswick Riverwalk Park Master Plan and
the Downtown Belville Master Plan create a unique atmosphere for people to work, play,
and recreate along the Brunswick River. In many respects, this area represents the best
opportunity for all of northern Brunswick County to take advantage of the views across
the Brunswick and Cape Fear Rivers.
The concept map on page 6 describes how the connection between the Brunswick
Riverwalk Park and the future downtown Belville will create a unique environment for
recreation, dining, shopping, entertainment, and office space.
For a small coastal town with little room to grow, this plan sets forth great ambitions. Yet,
with stable, visionary leadership and prudent management, Belville can truly realize its
vision to create a community that maintains its distinctive small-town character while
offering unique community assets along the Brunswick River.

Project Maps
Exhibit 1 is the concept map for the vision to expand the Brunswick Riverwalk Park create
a new downtown Belville, including all existing and proposed amenities for the Brunswick
Riverwalk Park and the future downtown Belville. It also includes the location of the
upcoming (funded) multi-use paths that will connect neighborhoods to the park and
downtown area.
Exhibit 2 on the next page is a site plan for the same recommended and existing
amenities.
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Exhibit 2: Site Plan for Brunswick Riverwalk Park Expansion and Future Downtown Belville Development
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Other Recommendations

Community-Building Recommendations
In addition to the Brunswick Riverwalk Park and downtown Belville recommended
improvements, there are other recommendations that will help Belville grow to become
a strong vibrant community. These recommendations were derived from the Steering
and Stakeholder Committees and from input from community members.
-

Create a town identity to enhance name recognition.
Include senior/workforce/affordable housing in the downtown Belville
development
Strengthen regional partnerships
Consider future transportation options, specifically bus and microtransit and
water taxi options
Ensure all development can withstand catastrophic hurricanes and flooding
Identify strategies to mitigate the increase in cost of living
Budget annually to include necessary grant matching funds

Recreation Recommendations
As of Summer 2021, the Brunswick County Parks and Recreation Master Plan is currently
being updated. The Town of Belville is participating in that process and will coordinate
with the County to incorporate the recommendations in of the Vision 2030: Brunswick
Riverwalk Park Master Plan. The County’s current plan was adopted in 2009, prior to most
of the Brunswick Riverwalk Park improvements, and therefore does not reflect current
conditions or project priorities.

Transportation Recommendations
Cape Fear Transportation 2045
The WMPO’s Metropolitan Transportation Plan (MTP) outlines regional transportation
priorities through 2045. In this plan, there are specific recommendations for transportation
projects in the Town of Belville. These include:
-

-

-

U-5914 – NCDOT will modernize NC 133 from the US 17/74/76 intersection to south
of the Belville Town Hall. This project is currently programmed in the State
Transportation Improvement Plan (STIP) and is scheduled to let in FY22. The current
design includes a multi-use path along on the west side along project’s extent.
RW-51 – this project includes widening NC 133 from the US 17/74/76 intersection to
south of the Vision 2030 Plan study area. This project is programmed in the WMPO’s
MTP, however it is not programmed in the STIP. In the MTP it is scheduled for
construction in 2040.
BP-298 – this project calls for bike lanes and sharrows along Chappell Loop Road.
It is programmed in the MTP and scheduled for construction in 2040.

Please see Exhibit 3 and 4 on the next two pages for maps of the current MTP projects.
These are projects projected to receive funding before 2030.
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Exhibit 3: MTP Roadway Projects in the Town of Belville
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Exhibit 4: MTP Bicycle and Pedestrian Projects in the Town of Belville
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To support the future transportation needs of the Town of Belville, it is recommended that
the Town:
•
•

participate in the transportation planning process
continue to explore innovative funding strategies

The Transportation Planning Process - The Town of Belville is actively represented on the
WMPO Board, Technical Coordinating Committee, and Bicycle and Pedestrian Advisory
Committee. As the Town of Belville continues to grow, it should continue to advocate for
its transportation projects. For example, the Town should work with the WMPO and
NCDOT as RW-51 and BP-298 are programmed into the STIP to ensure the design reflects
multi-modal facilities. As the WMPO continues to update their MTP, the Town should
continue to advocate projects that support the Vision 2030 Plan and the needs of the
Town. The WMPO’s Comprehensive Transportation Plan (CTP) is an opportunity to
document all bicycle and pedestrian needs in Belville.
Innovative Funding Strategies - The Town of Belville has had recent success with
innovative funding strategies for transportation projects. For example, the Town of Belville
secured funding from the WMPO’s State Transportation Block Grant program for two
multi-use path projects along NC 133 that will connect neighborhoods to Belville
Elementary School. As of Summer 2021, NCDOT is in final design for the U-5914 project
that will modernize NC 133 along the Vision 2030 Plan study area. NCDOT’s project will
extend to the existing sidewalks that continue north along NC 133. These multi-use paths
launch opportunity to continue the path along NC 133 to create a transportation corridor
that accommodates all transportation users. This corridor is also the spine of the Gullah
Geechee Heritage Corridor. Additional information about the Corridor can be found on
page 56.
Exhibit 5 is a map of the bicycle and pedestrian network along NC 133 and the Vision
2030 Plan study area. The Town of Belville should prioritize closing the gap in the funded
multi-use paths along NC 133. The Town should also secure funding to continue the multiuse path south along NC 133 to continue the Gullah Geechee Cultural Heritage Trail.
There are a variety of funding sources available to help fund a multi-use path. Please see
Appendix A: Grant Funding Opportunities for a detailed list of grant funding opportunities.
For transportation projects, including multi-use paths such as the NC 133 multi-use path,
the Town should consider the WMPO’s STBG / TA funds and possibly the Recreational Trails
Program.
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Exhibit 5: Bicycle and Pedestrian Network Along NC133
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Plan Development
Planning Background
The Town of Belville’s Vision 2030 Plan was created to serve two purposes:
-

Update the Brunswick Riverwalk at Belville Site Specific Master Plan to include
future expansion and development
Update the Town of Belville’s Vision 2020 Plan

The following sections describe the previous planning efforts for both developments.

Brunswick Riverwalk Park Master Plan
The Brunswick Riverwalk at Belville Site Specific Master
Plan was adopted in January 2014. The Site Specific
Master Plan outlines proposed park improvements at
the existing Brunswick Riverwalk Park location (please
see Exhibit 1). At the time this plan was developed, the
park included a parking lot, playground, observation
deck, and a boat ramp. The Site Specific Master Plan
recommended the park components listed to the
right.
Since the 2014 Plan was adopted, the Town of Belville
has constructed a fishing pier, the Riverwalk (both
natural surface and boardwalk style trail), and an
outdoor classroom. Grant funds have been secured
to install a new canoe / kayak launch and replace
the damaged boat ramp dock. The Site Specific
Master Plan recommended another observation
deck and a riverfront restaurant and shops, however
neither of these components were technically
feasible to construct. In addition to the constructed
park components, the Town of Belville has
constructed another playground, a stage for outdoor
events, and the Riverfront Farmers Market Stand.

Adopted
January 2014

Recommended and Constructed
Projects since adoption:





Fishing pier
Boardwalk / walking trails
Canoe/kayak launch
Outdoor classroom

The existing park, and the study area for the Site
Specific Master Plan, is considered ‘Phase I’ of the
Other Constructed Projects:
Brunswick Riverwalk Park. The need for Vision 2030:
Brunswick Riverwalk Park Master Plan arose from the
 Outdoor stage
opportunity to expand the Brunswick Riverwalk Park to
 Farmers Market
the north. Exhibit 6: Existing and Future Brunswick
 Another playground
Riverwalk Park on the next page illustrates the existing
park location (in teal) across NC 133 from Belville
Elementary School. This is the study area for the 2014 Plan. The study area for the Vision
2030 Plan will be the yellow and orange areas. The area in yellow will be primarily park
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space, and the area in orange will be primarily mixed-use development. Together they
will create a seamless integration between mixed used development and recreation
along the riverfront.

Exhibit 6: Existing and Future Brunswick Riverwalk Park
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Town of Belville Vision 2020 Plan
In 2007 the Town of Belville adopted the Town of Belville Vision 2020 Plan. This plan
targeted four locations in the Town and provided recommendations to improve and
develop those areas as foreseen between the time of adoption and the year 2020. The
four geographic planning areas are identified below.

Exhibit 7: Vision 2020 Plan Study Area

4
2

Vision 2020 Planning Areas:
1: Lincoln Business Park / NC 17

3

2: Blackwell Road
3: NC 133 South

1

4: The Riverfront Village

In 2020, the ‘planning horizon’ expired for the Vision 2020 Plan. The Town of Belville
decided to update the Vision 2020 Plan to describe and outline improvements to the
Town of Belville with a ‘planning horizon’ of 2030, therefore framing the Vision 2030 Plan.
The Town of Belville is taking a phased approach to its planning efforts, based on
demand. As of 2021, there are opportunities to expand the Brunswick Riverwalk Park and
develop a new downtown Belville. Therefore, the first planning phase will focus on these
geographical areas. After planning documents are complete for the Brunswick Riverwalk
Park and the future downtown Belville, the Town of Belville will focus on other geographic
areas, such as the Lincoln Business Park / NC 17 and Blackwell Road areas.

Vision 2030

Town of Belville Vision 2030 Plan
This comprehensive plan includes two planning components: Vision 2030: The Brunswick
Riverwalk Park Master Plan; and Vision 2030: The Future Downtown Belville Development.
Vision 2030: The Brunswick Riverwalk Park Master Plan describes existing and planned
amenities at the Brunswick Riverwalk Park. Currently, the Brunswick Riverwalk Park is 11.52
acres. It is located across the street from Belville Elementary School at 580 River Road SE
Belville, NC. The Park currently includes a variety of amenities, including the Brunswick
Riverwalk Trail, a fishing pier, observation deck, boat ramp, two playgrounds, a stage for
outdoor events, covered picnic shelters, the Riverfront Farmers Market, restrooms, and a
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large parking lot. The Vision 2030: Brunswick Riverwalk Park Master Plan will outline the
Town’s opportunity to expand the Park to the north.
Vision 2030: The Future Downtown Belville Development will expand upon The Riverfront
Village section of the Vision 2020 Plan. Currently, NC Department of Transportation
(NCDOT) owns approximately 36 acres of land along the Brunswick River and Old River
Road and Main Street. They have deeded a portion of that (which is wetlands) to the
Town to extend the Brunswick Riverwalk Park. NCDOT is interested in relocating their
maintenance facility at this location, which creates an opportunity to develop a future
downtown Belville. The Town envisions fully integrating mixed-use development with
recreational opportunities along the Brunswick River.
The study area for Vision 2030: The Brunswick Riverwalk Park Master Plan and Vision 2030:
The Future Downtown Belville Development is below. This map illustrates the location of
the existing Brunswick Riverwalk Park (in yellow), the location of the Brunswick Riverwalk
Expansion (in purple), and the future downtown Belville area (in blue).

Exhibit 8: Vision 2030 Plan Study Area
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Steering and Stakeholder Committees
The Vision 2030 Plan Steering Committee and Stakeholder Committee were created to
help guide the development of the Vision 2030 Plan.
The Steering Committee consists of local government representatives, local non-profits,
and community members and leaders. All members of the Steering Committee have a
commonality: to see the Town of Belville developed to reflect what is best for the
community and its residents. The Steering Committee consists of a representative from
Brunswick County Planning, Brunswick Business & Industry Development, the Chamber of
Commerce, Eagles Island Community Rowing, the Wilmington Metropolitan Planning
Organization, NC Department of Transportation, the Brunswick County Tourism
Development Authority, Highland Shores Neighborhood, the Town of Belville Board of
Commissioners, Planning Board, and Parks and Recreation Board, Cavanaugh &
Associates, Greenfield Consulting, and Smart Moves Consulting.
The Stakeholder Committee consists of private interest groups and their partners that will
participate in the future development in the Town of Belville. The Stakeholder Committee
consists of a representative from H2Go, ATMC, a Real Estate agent and commercial
property owner, the Chamber of Commerce, Brunswick County Tourism and
Development Authority; the Town
of Belville Board of Commissioners
and Planning Board; and Lisle
Architecture & Design, Greenfield
Consulting, and Smart Moves
Consulting.
In January and February 2021, the
Steering
and
Stakeholder
Committee held their first meetings.
Both committees were presented
with information about the Vision
2030 Plan and were asked to
provide direction to guide the
public
input
process.
Both
committee’s members were asked
to complete an on-line survey to
identify and prioritize their overall
priorities for developing the future
downtown Belville and extending
the Brunswick Riverwalk Park at
Belville. The details of those survey
results can be found in Appendix E:
Public
Input
Process.
The
information below outlines the
overall priorities of both committees.
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The most desired project characteristics (received over 10 votes from both committees)
are as follows:
-

Water access to the Brunswick River – both passive and active recreation
Preserving history and culture
Mixed use development
Aesthetics
Multi-modal transportation options
EXAMPLES of MODEL COMMUNITIES
St. Charles, Missouri

Peace River in
Punta Gorda, Florida

Most desired project amenities (received over 10 votes from both committees):
-

Riverwalk extended to US 74/76
Canoe/kayak/row boat launch
Outdoor seating for restaurants
Hotel
Outdoor history/cultural education
Canoe and kayak rentals

EXAMPLES of MODEL COMMUNITIES

Chattahoochee Riverwalk (TN)
Fully Accessible
Kayak Launch in
Knoxville, TN
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Both committees also participated in a SWOT (strengths, weaknesses, opportunities, and
threats) analysis of the Town of Belville. Committee members were encouraged to think
about all qualities of life, including economic, recreational, safety, education, location,
surrounding developments, etc. The results of that analysis are as follows:

Strengths
•Beautiful
riverfront
•Town leadership
•History
•Regional location
(ocean, Wilmington
•Easy highway
access
•Small town with
access to
Wilmington

Weaknesses
•Small tax base
•Small and
scattered town
limits
•Town identity /
name recognition
•Developed around
the highway
•Lack of senior/
workforce/
affordable housing
•Infrastructure
needs (countywide)
•Not having
existing
attractions

Opportunities
•Riverfront
activities
•Lack of
competition at
this time for
developing a
multi-use town
center
•Leader of
innovation in our
area
•Support from state
and local agencies
and non-profits
•Potential to
expand
recreational assets
•Recreational
tourism - ideal for
small-town feel
•Increase
connectivity and
walkability
•Kayak and boat
rentals
•Greenway and
waterway
connections
•Water taxi
•Closes bedroom
community to
Wilmington
•Cultural/ local
artists center
•To be different
than Leland and
Wilmington
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Threats
•Funding
•Maintenance costs
•Lose small town
feel
•Too close to
Wilmington?
•Hurricanes/
flooding
•Lack of workforce/
senior housing
•Gentrification
•Cost of living
•Traffic
•Surrounding towns
and their growth
•Environmental
issues

The Planning Process and Timeline
The development of the Vision 2030 Plan follows the standard planning process:
-

Create and involve a community stakeholder group (the Steering and
Stakeholder Committees)
Gather initial data, interview Town leaders, and set up the public input strategies
Implement public input period #1 – collect surveys and input from the public
regarding their development preferences
Draft the Vision 2030 Plan based on data and public input
Present the Draft Vision 2030 Plan to Town officials and the public (public input
period #2)
Update the Draft Vision 2030 Plan to include any comments and suggestions from
Town officials and community members
Present final Vision 2030 Plan to Town officials for adoption

The timeline on the next page describes the planning process and timeline of key
activities.
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Town of Belville Vision 2030 Plan - Timeline for Plan Development (2021)

Task

Task Description

1

Project kick off, gather input
from Commissioners and
Planning Boards, prepare for
public input.

2

Public input period, virtual and
in-person public meetings

3

Synthesize input and
information, engineering
information, landscape drawings,
graphics, etc.

4

Create draft Vision 2030:
Brunswick Riverwalk Park Master
Plan and Vision 2030: Downtown
Belville Master Plan.

5

Present draft plans to
Commissioners and Planning
Board for input and approval to
present to public. Make edits as
needed.

6

Present final draft to public.
Document public comments and
send to Commissioners and
Planning Board.

7

Present Commissioners and
Planning Board final plan(s) for
approval.
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Jan.

Feb.

March

April

May

June

July

August

Sept.

Goals of the Plan
The goal of the Vision 2030 Plan is to create a document to guide development that will
result in increased quality of life for residents and a diverse tax base to provide a
balanced ratio between residential needs and commercial services to create a
sustainable local economy. This includes:
-

-

-

Expanding and enhancing recreation and active transportation opportunities
such as the Brunswick Riverwalk Park at Belville, recreational activities along the
Brunswick River, and bicycle and pedestrian infrastructure;
Re-create a town center, tied to the waterfront, to provide the community a safe
and pleasant area for commerce and community interaction, as well as a
destination for tourists;
Establish economic development strategies to balance tax base between
commercial and residential land uses; and
Diversify the housing stock, to include townhomes, condominiums, and
multifamily, to provide a variety of styles and price ranges for the target market
segments.

Plan Application
The Vision 2030 Plan is a guide to the future
development of the Brunswick Riverwalk Park and the
future downtown Belville. This plan can be used as a
policy document to ensure that the desired project
components are constructed in these areas. It can
also be used to illustrate the Town of Belville’s
development priorities along the Brunswick River.
When applying for grant funds for these projects, the
Vision 2030 Plan and the public support behind this
document can be used to show support for the
project.
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The Town of Belville
Location
The Town of Belville’s Vision 2030 Plan focuses on two components:

Vision 2030: The Brunswick Riverwalk Park Master Plan
Vision 2030: The Future Downtown Belville Master Plan
Geographically, the study areas for both plans are aligned and intertwined along the
Brunswick River in the Town of Belville. The Brunswick River in Belville is located in Brunswick
County, North Carolina. Specifically, the project site is located east of, and along, NC 133
immediately south of US 74/76. The existing Brunswick Riverwalk Park (across the street
from Belville Elementary School) is the only water public access point on the western side
of the Brunswick River / Cape Fear River until the river outlets to the ocean in Southport,
which is more than 20 miles south of the park. In contrast, the City of Wilmington enjoys
significant public access to the Cape Fear River on its eastern side. The proposed
improvements along the Brunswick River in Belville will allow citizens of the area to enjoy
public recreation and water access to a larger portion of the river and a mixed-use
development to enjoy shopping and dining on the River. Further, the development of the
project will preserve environmental integrity to ensure that the natural beauty of the
property is conserved, protected, and embraced.

History
The existing Brunswick Riverwalk Park site was once part of the 280 acre Belville Plantation,
owned by the family of Daniel Lindsay Russell, who served as governor of North Carolina
from 1897‐1901. Beginning in the early 1890’s, at the time the earliest plantations along
the Cape Fear River were established, Belville offered riverfront access and served as a
crossroads for commerce and transportation. This continued to evolve with the
construction of bridges and highway 74/76 that provided primary east/west travel; and
highway 17, providing north/south travel. The US 74/76/17 concourse was constructed
into downtown Wilmington in the 1970’s. These highways converge to form the gateway
into Wilmington, the region’s largest city. Since its inception, Belville’s land-use patterns
evolved into a mix of agriculture, low-density residential and small-scale commercial
uses.
The Town of Belville was incorporated in 1977. It is in Brunswick County’s northeastern
corner along the Brunswick River and at the intersection of US 74/76, NC Highway 133,
and US 17. The Town is located across the Brunswick and Cape Fear Rivers from
Wilmington, a major deep-water port and historic riverfront downtown. The southern
portion of the study areas was developed into the Brunswick River Park in the mid‐1990s.
The park remained essentially unchanged from the time it was constructed until the earlymid 2010s. The Park property was owned by Brunswick County who deeded the property
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to the Town of Belville in 2009. The Town made improvements to the park after the
Brunswick Riverwalk at Belville Site Specific Master Plan was adopted in 2014.
The property to the north of the existing park is a wooded area and mostly wetlands. The
northern-most portion of the Brunswick River in Belville (from Old River Road north to US
74/76) includes about 62 acres. Approximately 36 acres belong to the North Carolina
Department of Transportation (NCDOT). This is the location of their bridge maintenance
facility. Closer to US 74/ 76 are privately owned properties. Several of these properties are
vacant. Shortly before the beginning of the Vision 2020 planning process (in 2006) a
police raid netted the owner of several key properties where drugs and prostitution were
rampant. Since then, the Town of Belville entered into a contract with Brunswick County’s
ACE program to clean up the blighted properties in this area. Demolition began on these
properties on the 3rd day of the charrette for the Vision 2020 Plan. Demolition was
completed in May 2007.

Population

The Cape Fear Region
The Town of Belville is located in the Myrtle Beach-Conway Metropolitan Statistical Area
(MSA) and in the jurisdiction of the Wilmington Urban-Area Metropolitan Planning
Organization (WMPO). Both are urban regions as defined by the Census. Currently, area
officials are working on the rulemaking process that will help guide Brunswick County
back to the Wilmington MSA. Leaders with Business Alliance for a Sound Economy (BASE),
the Wilmington Chamber of Commerce, Cape Fear Collective, and UNCW feel Brunswick
County has a stronger worker connection to New Hanover County than South Carolina.
In addition to the natural growth, commuting patterns are one of the ways that urban
areas are bring defined in the 2020 Census. According to a study by Cape Fear
Collective, 27% of people in Brunswick County commute to New Hanover County,
compared to 3% that commute to Horry County, SC. 1
For the purposes of the Vision 2030 Plan, the following regional demographic data for the
Town of Belville will defer to the WMPO Metropolitan Transportation Plan, Moving Forward
2045. The Town of Belville is with a mile (as the crow flies) of New Hanover County and the
City of Wilmington. The Town’s immediate neighbors are the towns of Leland and
Navassa. In the following seven maps, you can see the Town of Belville’s location in
relation to the Cape Fear Region’s (as defined by the WMPO) population density,
household density, employment per square mile, median household income, higher
education, household with no vehicle, and population density change.
Please see Appendix B: Population Data for additional information.

Area Officials: Brunswick County Connections Stronger to New Hanover For MSA. Wilmington
Business Journal. 5.24.2021.
http://www.wilmingtonbiz.com/more_news/2021/05/24/area_officials_brunswick_county_conne
ctions_stronger_to_new_hanover_for_msa/21877

1
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Exhibit 9: Cape Fear Region’s Population Density & Town of Belville Location

Town of Belville

As illustrated on the map, the Town of Belville is less densely populated than its neighbor,
Leland. The Town of Belville consists primarily single-family houses. Leland has several
developments and neighborhoods that include multi-family housing options and is
therefore more densely populated. As with most of Brunswick County in the WMPO
region, Belville is less densely populated.
28 | P a g e

Exhibit 10: Cape Fear Region’s Household Density & Town of Belville Location

Town of Belville

Similar to Exhibit 9: Population Density, Exhibit 10: Household Density also reflects a low
households per square mile for the Town of Belville as well as its neighbors and the rest of
Brunswick County in the WMPO region.
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Exhibit 11: Cape Fear Region’s Employment Density & Town of Belville Location

Town of Belville

In Exhibit 11: Employment Density, you can see a higher employment per square mile in
Leland and Belville than in other parts of Brunswick County. However, it is in close proximity
– a five minute and 3.3 mile drive along US74/76 – to downtown Wilmington, where there
is a higher concentration of jobs.
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Exhibit 12: Cape Fear Region’s Median Household Income & Town of Belville Location

Town of Belville

Exhibit 12 shows a higher median household income in some parts of Belville ($65K - $80K)
and a moderate median household income in other parts ($50K - $65K). According to
the 2015 – 2019 American Community Survey, there is a larger percentage of the
population that falls within the middle-class range compared to Brunswick County.
However, the Median Family Income in Brunswick County is larger ($71,857) compared
to the Town ($68,675). Ultimately, the Town of Belville has fewer households with extremely
high and extremely low Median Household Incomes.
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Exhibit 13: Higher Education in the Cape Fear Region & Town of Belville Location

Town of Belville

Exhibit 13 shows a larger percentage of the population with a Bachelor’s degree or higher
in some parts of Belville (50%+) and a moderate percentage in other parts 37% - 49%).
Compared to Brunswick County, the Town of Belville has more residents with a Bachelor’s
degree and an Associates degree.
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Exhibit 14: Cape Fear Region’s Zero-Vehicle Households & Town of Belville Location

Town of Belville

Exhibit 14 describes Belville as having a very low percentage of households without
vehicles (0% - 2.5%).

33 | P a g e

Exhibit 15: Cape Fear Region’s Projected Population Density Change (2015-2045)
& Town of Belville Location

Town of Belville

According to Exhibit 15, the WMPO is expecting a moderate population density change
between 2015 and 2045. Higher density development is expected in Leland, however
Belville is expected to increase its population density more than other parts of Brunswick
County within the WMPO region.
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Brunswick County Growth
Brunswick County continues to rank nationally regarding its population growth from 2010
to 2018, Brunswick County ranked as the 4th fastest-growing county in the United States,
with populations of 20,000 or more. 2 A study conducted by United Van Lines shows
Belville’s neighbor, the City of Wilmington, as the number one city in the country for
inbound moves. 3

From 2010 to 2019 Brunswick County’s population grew by 32%. It was the fastest growing
county in North Carolina, followed by Johnston County who lagged by 8.8% respectively,
with a 23.4% population increase. Wake (22.6% increase), Cabarrus (21.2%), and Pender
(20.3%) Counties followed in 3rd, 4th, and 5th place respectively. 4
Brunswick County’s growth is concentrated in different areas of the county with the
northeastern portion (Belville, Leland, and Navassa) seeing the highest concentrations of
growth. 3 Appendix C: Land Use Maps includes a variety of maps that explain Brunswick
County’s growth. These maps are from Brunswick County’s Blueprint Brunswick: A
Framework for the Future Plan and include an existing map for land use, development
status, population density, and tax values. These maps show that Brunswick County’s
commercial land use and developed areas with high population density and higher tax
Cape Fear Currents: Behind the Numbers. Wilmington Business Journal. 10.8.2020
2020 United Van Lines’ National Movers Study.
https://www.unitedvanlines.com/newsroom/movers-study-2020
4 Estimated Population Growth Brunswick County, NC, Provided by Brunswick County Planning
Department. 3.27.2020
2
3
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values are in northeast Brunswick County – Belville, Leland, and Navassa – and along the
Intracoastal Waterway and beach towns.

The Town of Belville
According to the U.S. Census’ 2015 – 2019 American Community Survey (ACS) data, the
Town of Belville has several characteristics that make the town unique compared to the
rest of Brunswick County. Compared to Brunswick County, the Town of Belville’s
population:
Is significantly younger
Is more Black and less White
Has more single male and female homeowners
Has a larger average family size
Is more educated
Is more likely to have been born in North Carolina
Has more foreign-born people that are naturalized citizens
Has significantly more people in the labor force
Has more people living in the middle-income range (compared to extreme poor
or wealthy)
 Lives almost completely in 1 unit, detached houses
 Pays more for rent











Appendix B: Population Data includes a detailed analysis of the Town of Belville’s
population data, including a comparison to Brunswick County’s same data.

Please see next page for Land Use, Development Status, Population Density, and Tax
Values information.
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Land Use
The following land use map (Exhibit 16) is the Existing Land Use Map for Brunswick County,
zoomed in on the Town of Belville. As you can see, commercial development lies north
of Belville and US 74/76 and follows the US 17 corridor to the west of the Vision 2030 Plan
focus area. The Town of Belville is primarily single-family residential and undeveloped.
The Existing Land Use Map for Brunswick County can be found in Appendix C: Land Use
Maps.

Exhibit 16: Northern Brunswick County and Town of Belville Land Use Map
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Development Status
The following development status map (Exhibit 17) is the Existing Development Status Map
for Brunswick County, zoomed in on the Town of Belville. As you can see, development
follows the US 17, 74, and 76 and the NC 133 and 87 roadway corridors. The Vision 2030
Plan focus area will redevelop existing development in the future downtown Belville area
and will preserve the existing open space along the Brunswick River in Belville. The Existing
Development Status Map for Brunswick County can be found in Appendix C: Land Use
Maps.

Exhibit 17: Northern Brunswick County and Town of Belville Development Status Map
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Population Density
The following population density map (Exhibit 18) is the Existing Population Density Map
for Brunswick County, zoomed in on the Town of Belville. As you can see, population
density is concentrated in the northeastern portion of Brunswick County. The Vision 2030
Plan focus area is located in this area. The Population Density Map for Brunswick County
can be found in Appendix C: Land Use Maps.

Exhibit 18: Northern Brunswick County and Town of Belville Population Density Map
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Tax Values
The following tax values map (Exhibit 19) is the Existing Tax Values Map for Brunswick
County, zoomed in on the Town of Belville. The Existing Tax Values Map follows population
density, development status, and land use in that the higher tax values are concentrated
in areas that are developed, have higher population density, and less undeveloped
space. The Tax Values Map for Brunswick County can be found in Appendix C: Land Use
Maps.

Exhibit 19: Northern Brunswick County and Town of Belville Tax Values Map
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Natural Environment
The Town of Belville’s eastern boundary is the Brunswick River. This creates a beautiful and
unique natural environment, including wetlands and floodplain areas. Protecting the
Town’s natural systems, namely the wetlands and watercourses, is a high priority as the
quality of life for the residents of Belville is closely intertwined with the quality of the natural
habitat.

Topography
The study area contains a topography that is typical to the coastal area ‐ generally flat
with moderate slopes from the shoreline to inland. While the Vision 2030 Plan study area
is generally flat, there are moderate to steep slopes on the southern end of the existing
park property from the shoreline to inland. The slopes leading from shoreline to inland on
the southern end of the site contain 6% to 9% slopes. The middle portion of the study area
is mostly flat. The northern portion contains slightly more variation in topography closer to
the Brunswick River. Exhibit 20 is a contour map showing elevation change in the project
area. The closer the contour lines, the steeper the elevation slopes.
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Exhibit 20: Elevation / Contour Map for the Vision 2030 Plan Study Area

Wetlands and Floodplains
The western edge of the project is bordered by the Brunswick River. The coast of the river
consists of CAMA coastal wetlands as well as 404 wetlands. The wetlands define the
western edge property line for the project. The existing site is located in the 100-year
floodplain special flood hazard area (SFHA). Exhibit 21 on the next page is the Fish and
Wildlife Service’s Topo Wetland Map provided by USGS.
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Exhibit 21: Vision 2030 Plan Study Area and Wetland Areas

Exhibit 22 on the next page below is the Special Flood Hazard Area map provided by
FEMA. This map complements the Concept Map (Exhibit 1) and the Site Plan (Exhibit 2)
by recommending park and downtown amenities outside of the Special Flood Hazard
Area, except for a few park amenities that can be utilized in wetland areas.
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Exhibit 22: Vision 2030 Plan Study Area and Special Flood Hazard Area Map
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Soil
Due to its proximity to the coast, the soil conditions and high-water table contribute to a
high amount of wetlands. These wetlands are strewn throughout the community and
are in various states of protection or degradation.
According to the US Department of Agriculture’s Web Soil Survey, there are six
predominant soil types located at the project site, including Baymeade fine sand,
Baymeade and Marvyn soils, Blanton fine sand, Chowan silt loam, Pactolus fine sand,
and Muckalee loam. Please see Appendix D: Web Soil Survey for details from USDA’s Web
Soil Survey.

Exhibit 23: Soils Map
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Baymeade fine sand (BaB on the Soils Map) ‐ These nearly level to gently sloping soils are
well drained. These soils are typically found on landform ridges on marine terraces.
Permeability is moderate to high and shrink‐swell potential is low. The surface is mostly
composed of fine sand with subsurface layers mostly composed of Fine sandy loam and
Loamy fine sand. Seasonal high-water table is within a depth of 4 to 5 feet. Frequency of
flooding and ponding is none.
Baymeade and Marvyn soils (BDC on the Soils Map) ‐ These moderately to steeply sloping
soils are well drained. Permeability for these soils is moderate to high and shrink‐swell
potential is low. The surface is mostly composed of fine sand with subsurface layers mostly
composed of Fine sandy loam and Loamy fine sand. Seasonal high-water table is within
a depth of 4 to 5 feet. Frequency of flooding and ponding is none.
Blanton fine sand (BnB on the Soils Map) ‐ These nearly level to gently sloping soils are
moderately well drained. Permeability for these soils is moderate and shrink‐swell
potential is low. The surface is mostly composed of sand with subsurface layers mostly
composed of sandy loam and sandy clay loam. Seasonal high-water table is within a
depth of 4 to 6 feet. Frequency of flooding and ponding is none.
Chowan silt loam (CH on the Soils Map) ‐ These nearly level soils are very poorly drained.
Permeability for these soils is low and shrink‐swell potential is high. The surface is mostly
composed of silt loam with subsurface layers mostly composed of silty clay loam and
muck. Seasonal high-water table is within 0 to 6 inches. Flooding is frequent, and there is
no frequency of ponding.
Pactolus fine sand (PaA on the Soils Map) – This level to gently sloping soil can be
moderately well to somewhat poorly drained. Permeability for this soil is rapid. The surface
is mostly comprised of Eolian sands and sandy fluviomarine deposits. The water table is
about 1.5 – 3 feet. Flood frequency is rare and there is no frequency of ponding.
Muckalee loam (Mk on the Soils Map) – This level to gently sloping soil is poorly drained.
Permeability for this soil is moderate. The surface is mostly comprised of loamy and sandy
alluvium. The water table is 0 to 1 foot. Flooding is frequent, and there is no frequency of
ponding.
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Wildlife and Vegetation
The Town of Belville is located in the Coastal
Plains region of North Carolina. There are
areas of preserved forests in the Coastal Plains
region, including Nags Head Woods Preserve
of the Nature Conservancy, Hatteras Woods
in Buxton, and others. According to
NCPedia.org, marshes and dunes are the
predominate vegetation types in the Outer
Coastal Plain. The Inner Coastal Plains houses
many swamp and hardwood swampforests
such as Cypress Tree and Cherrybark Oak.

Vegetation
Along the
Brunswick
Riverwalk Trail

The Coastal Plains Region is home to many
wildlife species. In this region you may find
species from Bald Cypress, Hickories, and
Pines to deer, beavers, and butterflies. Wildlife
native to the area where the project site is
located are squirrels, lizards, tree frogs,
snakes, alligators, possums, muskrats, deer,
beavers, butterflies, Snowy Egrets, Great Blue
Herons, White Ibis, Osprey, Pelicans, and the
Bald Eagle.

Existing vegetation for the site consists mainly
of forest and marshland. Particularly, the site
is covered with three main land cover types: Bald Cypress
Photo: Smithsonian Magazine
Cutover Riverene Swamp Forest, Cutover
Estuarine Forest and Depressional Swamp Forest. Additionally,
Great Blue Heron
the site contains Freshwater Marsh. Tree species native to the Photo: NC Wildlife Resource Commission
project site area are Bottomland Hardwoods such as Bald
Cypress Trees, Swamp Chestnut Oaks and Water Tupelo.

White Tailed Deer

Photo: NC Wildlife Resource Commission
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Beaver

Photo: NC Wildlife Resource Commission

Existing Conditions
Town Limits
The Town of Belville has an unusual shaped town boundary that follows US 17/74/76 and
NC 133. US 17/74/76 runs from Wilmington east through Belville. In the western portion of
Belville, US 74/76 continues northwest and US 17 splits to go southwest through Brunswick
County. NC 133 is the ‘spine’ of the Brunswick River in Belville. Unlike US 17/74/76, NC 133
is mostly two lanes. Belville’s town limits are located south of the US 17/74/76 intersection
with NC 133.

Exhibit 24: Belville Town Limits

Existing Infrastructure

Along NC 133
As described above, as with many places, the roadway network guides the major
infrastructure in the Town of Belville. At the US 17/74/76 intersection with NC 133 (River
Road), there is a gas station/convenient store, an ABC store, and a vapor store. The new
Belville Town Hall is also located here at Blackwell Road and NC 133.

Businesses and Schools
The most successful businesses in this area are the Circle K/BP convenience store and gas
station, the Scotchman convenience store, the vapor shop, and the ABC store (a strong
source of revenue for the community). The remainder of the area contains a few homes,
a small church, a sewer lift station, and the NC DOT Bridge Maintenance Division office.
The infrastructure in this area is quite aged and in need of great repair. The existing sewer
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lift station only serves the downtown area and is therefore very inefficient in its operation
with very few users. The Town has been made aware that the NC DOT facility could
relocate if they found another suitable location along the river. The total area east of NC
133 is approximately 50 acres, exclusive of the marshy wetlands along the riverfront.

Exhibit 25: Belville – East Side

Further south on NC 133 is Belville Elementary School. This is the only school in the Town of
Belville. Students living in Belville go to Belville Elementary School, Leland Middle School,
and North Brunswick High School. Leland Middle and North Brunswick High Schools are
located in Leland.
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Brunswick Riverwalk Park
The Brunswick Riverwalk Park is across the street from the school. The Park is considered
the gem of the Town. The Park has a boat ramp, a fishing pier, an observation deck, the
Brunswick Riverwalk (natural surface and boardwalk trail), two playgrounds, an outdoor
classroom, covered picnic shelters, an outdoor stage for events, and a Farmers Market
stand.

Exhibit 26: Brunswick Riverwalk Park Amenities (also in Parks Plan)
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Park Utilities:
The existing park located at the south end of the project is supplied with water from the
8” PVC (SDR 21) watermain on NC 133. According to the site plan obtained from an
NCDENR file review, the site is supplied by an 8”x6” tapping sleeve connected to the 8”
watermain. While it isn’t clear on the plans, it appears that the waterline downstream of
the tapping sleeve is 6” PVC until it diverges in two directions, with one line supplying the
restroom building and the other line supplying the water fountains in the playground area
to the south. The site plan also indicates that the sewer line from the existing restroom
feeds an underground septic system located in the playground area.

Bicycle and Pedestrian Facilities – Funded and Planned
Exhibit 27: Safe Routes to School Multi-Use Path Projects
The Town of Belville received
a grant from the WMPO to
construct a 0.47-mile-long
multi-use path along NC 133
from the Rice Hope
Neighborhood to
Hawkeswater Boulevard. This
project will allow families
living in Hawkeswater and
Rice Hope neighborhoods to
walk and bike to school.
Please see Exhibit 27 for
details.
Similar to the Safe Routes to
School Projects, the Town of
Belville has secured funding
for another multi-use path
that will extend from
Blackwell Road to south of
the Old River Road
intersection. This multi-use
path will be constructed as
part of NC DOT’s U-5914
project to modernize and
widen NC 133 in the same
project limits. Exhibit 28 on the
next page is a map of the
funded NC DOT multi-use
path (U-5914), the funded
Safe Routes to School multi-use path, and the planned but unfunded multi-use paths
that will create a continuous multi-use path along NC 133.
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Exhibit 28: Funded and Planned Multi-Use Paths Along NC 133 in Belville
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Along Blackwell Road
Blackwell Road connects the eastern portion (NC 133) of Belville to the western portion
(US 17) by paralleling US 74/76. The Blackwell Road and Chappell Loop Road area has
an underdeveloped geography comprised of scattered housing and industrial
operations. The area is split between Leland (to the south of Blackwell Road) and Belville
(to the north of Blackwell Road and east of Chappell Loop Road). This split in jurisdiction,
enacted through a court order, proves cumbersome as it is not divided along a logical
boundary such as a major road or a watercourse. The Blackwell Road corridor is a long
straight road presently being used by many as an alternate to US 17. Because of the
recent improvements to US 17, the direct access from Blackwell Road has been
converted to a right in/right out only. In order to access US 17 to head west, motorists now
have to turn from Blackwell Road to Chappell Loop Road and then on to Ploof Road.
While this is not a difficult maneuver, the Ploof Road corridor remains very unsightly. Simply
put, it does not present an appropriate western gateway into this area.
Much of this area’s housing stock is substandard and investor-owned. With the existing
industrial operations (including a foundry) and the truck traffic, this is not a pleasant area
for housing. In addition, a number of junk car lots dominate the landscape on the south
side (Leland side) of Blackwell Road.
To the north side of Blackwell Road at the interchange of US 17 and US 74/76 there is an
approved plan for the construction of a travel center/rest stop to serve the regional truck
and passenger traffic through the corridors. Because of the extensive wetlands on that
parcel, the developers are having significant difficulty receiving permits to construct the
facility.
Lastly, the Town of Leland approved a subdivision plan for the former sand mine on the
south side of Chappell Loop Road. The approval was made with no condition to stub any
future roads. All of the access will come from Chappell Loop Road.

Along US 17
Though seemingly disconnected from the rest of Belville, this area was once surrounded
by the Belville Town Limits. Following the legislative de-annexation of the Waterford and
Magnolia Greens planned unit developments it became an island connected by a small
sliver of land extending across US 17. Presently zoned Industrial, the entire area contains
the widest range of uses permitted in the Belville zoning ordinance, as would be
expected in an industrial zone.
Now surrounded by new neighborhoods in Leland’s jurisdiction, this business park has two
distinct complexions. Historically it has been incrementally developed with various light
industrial operations ranging from an industrial coatings shop to a heavy equipment
retailer. Nearly all the buildings are prefabricated metal structure with various levels of
masonry veneer. There is little landscaping around the individual sites and no
coordinated streetscape or signage program for the area. The newer buildings towards
US 17 would generally be considered “retail-flex”. Though the most recent building has a
full brick veneer on three sides, it is still a prefabricated metal structure. Other buildings to
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the east of the site (in Leland’s jurisdiction) are site-built, multi-story structures with
restaurants, retail, and medical office functions. To the rear of the lots along Poole Road
are residential lots separated by either a berm or a fence. Unfortunately, these lots were
permitted to be constructed without any significant buffer on the subdivision side of the
line. There is a haphazard berm along a portion of the perimeter, the construction of
which greatly impacts the usability of the backyards to which it is adjacent. It is unusually
tall (~20 ft in height plus landscaping) and poorly planted, creating a canyon-like effect
for those homes. It was clearly an afterthought to accommodate resident’s concerns
about backing up to an industrial district.

Local and Regional Connections
Local Bicycle and Pedestrian Connections
The Brunswick Riverwalk Park is considered the gem of the Town. As such, members of the
community should be able to access the Park. During the public outreach period,
Steering and Stakeholder Committee Members voiced a need to provide bicycle and
pedestrian access to the Park. The public input surveys reflected the same desire. As of
Summer 2021, the Town of Belville has secured funding for a multi-use path along NC 133
across the street from the Brunswick Riverwalk Park. This is the start to a connected bicycle
and pedestrian network to provide access to the park. Exhibit 29 is a map of the proposed
local bicycle and pedestrian network connecting people to the park.

Exhibit 29: Proposed Local Bicycle and Pedestrian Connections to the Park
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The specific bicycle and pedestrian facility is to be determined in most locations. Options
include:
-

-

-

A multi-use path (MUP) that provides a paved trail for bicyclists and pedestrians to
use that is separated from vehicle traffic. A MUP can run parallel to a road or it
can look more like a greenway and provide connections through more natural
areas such as parks and open spaces.
Bike lanes and sidewalks, combined, provide bicycle and pedestrian connections.
The bike lane is on road and is delineated from vehicle traffic by providing a
designated lane for bicyclists. Bike lanes shall be on both sides of the street to
provide for safe cycling for two-way travel. Sidewalks provide a space for
pedestrians that is separated from vehicle and bicycle traffic.
Bicycle boulevards/shared-use roadways are roadways that are prioritized for
bicyclists. This includes wayfinding and safety signage, and roadway markings
(sharrows) that notify drivers to share the road.

Regional Bicycle Connections
The Brunswick Riverwalk Park is positioned to be regionally (and locally) accessible by
bicycle. The Town of Belville, along with its neighbors Leland and Navassa, have made
progress in creating bicycle networks. This creates an opportunity for a connected
bicycle network in northeastern Brunswick County.
There is also opportunity to connect bicyclists to Wilmington and provide bicycle
connections across the Cape Fear and Brunswick Rivers. The WMPO is responsible for
regional transportation planning. They have proposed bicycle connections across all
crossings of the Cape Fear River in their Metropolitan Transportation Plan (MTP) and their
Comprehensive Transportation Plan (CTP).
The East Coast Greenway and the Gullah Geechee Cultural Heritage Trail are two
regional trail alignments that are located near the Brunswick Riverwalk Park and future
downtown Belville. The East Coast Greenway follows US 421 into Wilmington. The Gullah
Geechee Cultural Heritage Trail follows NC 133 between Navassa and Southport and
directly connects to the Park and future downtown area. There are also connections
proposed between the East Coast Greenway and the Gullah Geechee Cultural Heritage
Trail.
Exhibit 30 on the next page identifies the regional bicycle network as described in the
MTP and CTP. It also shows the East Coast Greenway, the Gullah Geechee Cultural Trail
Corridor, and connections between the two trails. Please see the following section for
details about the Gullah Geechee Cultural Heritage Trail.

55 | P a g e

Exhibit 30: Regional Bicycle Network in Proximity to the Brunswick Riverwalk Park and Future
Downtown Belville
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Gullah Geechee Cultural Heritage Trail
The Gullah Geechee Cultural Heritage Corridor was created to recognize, sustain, and
celebrate important contributions made to American culture and history by the African
Americans, known as the Gullah Geechee, who settled in the coastal counties of South
Carolina, Georgia, North Carolina, and Florida. The Corridor was designated by the
Guallah/Geechee Cultural heritage Act, passed by Congress on October 12, 2006
(Public Law 109-338). Exhibit 31 is a map of the Corridor between Florida and Brunswick
County, NC.

Exhibit 31: Gullah Geechee Cultural Heritage Corridor between Florida and North Carolina

The Gullah Geechee Cultural Heritage Corridor consist of two components: a
greenway (multi-use path) and a blueway (a designated waterway trail for people to
paddle kayaks, canoes, and paddleboard and/or to navigate motorized boats). Exhibit
31 is a map of the Gullah Geechee Heritage Trail in Brunswick County between
Southport and Navassa. The proposed Gullah Geechee Greenway Trail follows the NC
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Exhibit 32: Gullah Geechee Cultural Heritage Trail in NC
133 corridor, and the proposed
Gullah Geechee Blueway Trail
follows the Cape Fear and
Brunswick Rivers.
The Gullah Geechee Multi-Use
Greenway/Blueway Heritage Trail is
a grassroots effort to develop a
plan that captures, celebrates, and
begins the process of developing
local, regional, and national
support for the establishment of a
30-mile multi-use
greenway/blueway trail in
Brunswick County.
The Town of Belville provided a
resolution of support to the
Brunswick County NAACP for the
Cultural Heritage Trail. As of
Summer 2021, the Town has also
secured funding for 0.47 miles of
greenway/multi-use trail along NC
133 in Belville from Rice Hope Run
to Hawkeswater Boulevard. These
two multi-use projects (0.2 and 0.27
miles respectively) are the
beginning of creating a multi-use
path along NC 133 that will also be
the Gullah Geechee Cultural
Heritage Greenway Trail. These
projects are also the Town’s Safe
Routes to School Projects as
described in Exhibit 27.

58 | P a g e

Regional Blueway Connections
The Town of Belville is positioned to be the ‘anchor’ of the regional blueway system. A
blueway system is a collection of water trails to be used for recreational use, in which
there are plenty in the lower Cape Fear River region. Exhibit _ on the next page identifies
the regional blueway system in relation to the Brunswick Riverwalk Park and future
downtown Belville area. As you can see on the map, the Vision 2030 Plan study area is
located along Brunswick River across from Alligator Creek and between Sturgeon Creek
and Jackeys Creek. On the west side of the Brunswick and Cape Fear Rivers are several
boat launches and parks tucked away along Town Creek, Rice Creek, and Sturgeon
Creek. The Vision 2030 Plan study area is the only location along Brunswick River with
direct blueway access to these boat launches and water access points. From the
Brunswick Riverwalk Park, people can take their watercraft along the Brunswick River, into
its creeks, and tour the Cape Fear River including Alligator Creek and Battleship Park.
There are several water access points and parks along the east bank of the Cape Fear
River, such as Riverfront Park in downtown Wilmington; Riverlights with waterfront dining;
and River Road Park. These connections create a great opportunity for outdoor
recreation for people who have and use their personal watercraft and for small business
outfitters that can provide a variety of watercraft group tours and offer watercraft rentals.

59 | P a g e

Exhibit 33: Regional Blueway System and Connections
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The Vision 2030 Plan Public Input Component
The Town of Belville hosted the public input period from April 1 – April 28, 2021. This
provided the community with the opportunity to describe how they would like to see the
Brunswick Riverwalk Park expanded, and how they would like to see the downtown
Belville area developed.
The public input period allowed the Town to collect input through two outlets – online
and paper surveys and/or public meetings. A survey was available online and in hard
copy form throughout the month of April. The Town hosted two public meetings, both
with social distancing measures in place due to the COVID-19 pandemic. The first public
meeting was held on Wednesday April 14,, 2021 at the Brunswick Riverwalk Park. The
second meeting was held on Thursday April 15, 2021 at Belville Town Hall. The second
meeting was originally scheduled to be outdoors at the future downtown Belville site, but
the location changed due to rain.
Appendix E – Public Input Process outlines the complete public outreach and input
process, including outreach strategies, social media success, and press coverage. It also
includes an in-depth analysis of the information received at the public input meetings
and in the surveys received.

Public Input Results
A total of 752 people responded to the Vision 2030 Plan survey. Key survey responses are
outlined below:
-

-

-

46.3% live in Belville
97% have visited the Brunswick Riverwalk Park
o Most of these respondents walked/jogged/ran the Riverwalk Trail, visited
the Farmers’ Market, enjoyed sitting and relaxing by the Brunswick River, let
their kids play on the playground, and/or attended a community event.
97.6% support extending the Brunswick Riverwalk Trail
When asked which park and recreation amenities the respondents would like to
see at the extended Brunswick Riverwalk Park, most respondents wanted:
o The Riverwalk Trail extended north to US 17/74/76
o Outdoor restaurant seating space
o An amphitheater for live music and events
o Food trucks/food truck park
o Social plaza/pavilion
o Botanical/rain gardens
91% support the development of a downtown Belville along the Brunswick River
When asked how respondents envision spending their time at the future
downtown Belville, most respondents said:
o Dining at restaurants
o Meeting family and friends to hang out by the Brunswick River
o Walking/jogging/running the Brunswick Riverwalk Trail for exercise and
staying active
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-

-

-

-

-

-

o Listening to live music
o Visiting food trucks
The top 5 development values chosen by respondents are:
o Incorporating bicycle and pedestrian facilities
o Maintaining a small-town feel
o Seamless integration between the Brunswick River and the future
downtown area
o Reflecting low country and coastal building design
o Preserving open space
When asked about incorporating public art, most respondents prefer to feature
local and regional artists, and to incorporate temporary or seasonal art with
festivals and themes.
When asked what types of play are most important to the respondents, the top 4
responses are:
o Eating and drinking
o Entertainment – live music and events
o Nature play
o Water play
When asked what types of businesses respondents would like to see in downtown
Belville, respondents chose the following as their top 5:
o Restaurant
o Breakfast spot / coffee shop
o Bar, tavern, or pub
o Small grocery / co-op
o Small crafts / artesian gallery
When asked what businesses or industries the respondents would like to see in
downtown Belville, respondents were generally interested in seeing locally owned
and operated businesses. Some of the most common responses were food and/
or beverage establishments (restaurant, brewery, bakery, coffee shops, food
trucks, ice cream shops, etc).
When asked what businesses or industries the respondents would NOT like to see
in downtown Belville, big box/ chain stores, bars, car dealerships, car washes, fast
food establishments, tattoo parlors and vape shops were some of the most
mentioned establishments that respondents did not want to see with the
development of downtown Belville.
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Grant Funding Opportunities
In general, more than 80% of federal grant funding is allocated to states or local
jurisdictions as formula or block grants. As a result, a substantial portion of federal grant
funding is administrated by state agencies that make grants or contracts with local
entities that run specific programs or offer specific services. Other funding may be
available at the sub-state (e.g., county) level for various government activities. Therefore,
identifying relevant state agencies is an important strategy for most grantseekers.
Appendix A: Grant Funding Opportunities consists of an inventory of grant funding
opportunities to extend the Brunswick Riverwalk Park and develop downtown Belville.
Please see Appendix A for detail around all grants listed below.

Federal Grants
The inventory includes federal grants from the U.S. Department of Agriculture and its U.S.
Forest Service; U.S. Department of Housing and Urban Development; the U.S. Department
of the Interior’s National Parks Service; the U.S. Department of Transportation; and the U.S.
Fishing and Wildlife Service.

State Grants
State grants include NC State Parks; NC Department of Natural and Cultural Resources;
NC Division of Water Resources; NC Department of Environmental Quality; NC Division of
Marine Fisheries; and NC Department of Transportation.

Local and Regional Grants
Local and regional grants include WMPO’s State Transportation Block Grant and
Transportation Alternative Funding Program; and Brunswick County Community
Foundation Grant. There are also eight foundations grants that have goals/missions that
complement the Brunswick Riverwalk
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Vision 2030:

Brunswick Riverwalk Park Master Plan

The Town of Belville adopted the Brunswick Riverwalk Park at Belville Site Specific Master
Plan in January 2014. The purpose of the Vision 2030: Brunswick Riverwalk Park Master Plan
is to update this plan to reflect current park conditions and amenities and to identify
future park amenities in the park expansion.

Existing Park Amenities
The Brunswick Riverwalk Park at Belville is considered the gem of the town. Once the Town
adopted the Brunswick Riverwalk Park at Belville Site Specific Master Plan in 2014, the
Town started growing the park and adding several park amenities. Today, the park
features the beautiful Riverwalk Trail, an outdoor classroom with restrooms, a fishing pier,
an observation deck, a motorized boat launch, two playgrounds, a farmers market
stand, a music and event stage, outdoor history education, a Veterans Memorial, and
restrooms. Exhibit 34 is a map of the existing amenities at the park. Exhibit 35 is pictures of
the existing amenities.

Please see next page
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Exhibit 34: Existing Conditions at Brunswick Riverwalk Park Phase I
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Exhibit 35: Pictures of Existing Park Amenities in Phase I

The entrance to the Brunswick Riverwalk Park off NC 133

The Brunswick Riverwalk Trail – boardwalk portion over the wetlands

The Brunswick Riverwalk Trail – natural surface portion
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The fishing pier (left) and observation deck (right)

The boat launch – the damaged wooden dock has been removed; funding is secured
to replace the dock

Both playgrounds
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The event stage (left) and the view from inside the event stage, looking at the lawn
(right)

The outdoor classroom

Outdoor history education and plantation ruins
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Path to the observation deck and covered picnic tables

Farmers market stand and fresh fish for sale

The Veterans Memorial (left) and restrooms (right)
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Brunswick Riverwalk Park Location and Park Boundary
Park Boundary
Since the late 2000’s, the Town of Belville has owned the Brunswick Riverwalk Park,
specifically two parcels of land located at 580 River Road SE in Belville, NC. Parcel 1 is the
southern portion of the existing park and is 10.81 acres. Parcel 2 is the northern portion of
the existing park and is 10.79 acres. Combined, the existing park is 21.6 acres. This is Phase
I of the Brunswick Riverwalk Park. Exhibit 36 below is a map of the Phase I park boundary.

Exhibit 36: Park Phase I Boundary

NC 133

N

In June 2021, the Brunswick Riverwalk Park Phase II property was deeded to the Town of
Belville by the NC Department of Transportation. This includes an additional acreage of
wetlands to the immediate north of the existing park boundary. Exhibit 37 is a map
showing the existing park boundary (Phase I), the new park property deeded from
NCDOT (Phase II), and the future development along the Brunswick River (Phase III).
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Exhibit 37: Phase I and II Park Boundary and Future Brunswick River Development Area

The Brunswick Riverwalk Park will occupy Phase I and Phase II as illustrated in Exhibit 37.
In Phase III, the Park will be integrated with the future downtown Belville development
to create a seamless transition from mixed use development to the recreational
activities along the Brunswick River. Most of the recreation components recommended
in Phase III of the Vision 2030 Plan will be between the downtown Belville development,
the floodplain boundary, and the Brunswick River. Exhibit 38 shows the existing Phase I
park and the future recreational space as part of the future Brunswick Riverwalk Park
development.
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Exhibit 38: Existing and Future Park Development Space

As part of the Vision 2030: Brunswick Riverwalk Park Master Plan, park recommendations
will consider the existing park (Phase I), the new park space (Phase II), and the future
development space (Phase III).
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Brunswick Riverwalk Park Improvement Recommendations
Process
In January and February 2021, the Steering and Stakeholder Committees completed a
survey to describe their priority improvements to the park and future downtown
development space along the Brunswick River. The public input period (April 2021)
included a survey that had several of the same questions in which the public responded.
The responses to these answers were synthesized and recommendations to the Brunswick
Riverwalk Park were proposed to Town officials. The Town officials weighed in to finalize
the proposed park improvements. Please see Appendix E: Public Input Process for a
detailed description of the public input process and responses to individual survey
questions.
Process for Determining Proposed Park Improvements

Public Input
Preferences

Steering &
Stakeholder
Preferences

Town
Officials'
Preferences

Recommended Park Improvements in
the Vision 2030 Plan
The Town received 752 responses from the public input survey. The Steering Committee
submitted 9 survey responses and the Stakeholder Committee submitted 5 survey
responses. The Steering and Stakeholder Committees were asked about their preferred
amenities at the existing and expanded Brunswick Riverwalk Park and the future
downtown Belville. This question guides the development of the project
recommendations list for the park and park expansion. Exhibit 39 below compares the
priorities of the Steering and Stakeholder Committees with the priorities of the
community. The list on the left is the prioritized list of amenities for the Committees; the
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list on the right is the prioritized list for the community. In between these lists are arrows
to help illustrate how each priority compares between both groups.

Exhibit 39: Comparing Preferred Park Amenities between the Steering and Stakeholder
Committee and the Public
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Recommendations
Based on input from the Steering and Stakeholder Committees, the public, and Town
officials, the Town of Belville recommends the following improvements at the Brunswick
Riverwalk Park:
-

Extend the Brunswick Riverwalk Trail to US 74/76
Outdoor seating for restaurants, food trucks, and picnics
Marina with canoe/kayak/row boat launch
Canoe/kayak rentals
Food truck parking
Amphitheater
Social plaza/pavilion
Community center
Outdoor culture/history education
Botanical and rain gardens
Splash pad
Dog park

Please note, as part of the survey question, a hotel was an option. The Steering and
Stakeholder Committee suggested making this a recommendation as part of the
downtown development, not as part of the Park Master Plan.
Please see Exhibit 1: Concept Map (also Exhibit 40 on page 85) to see the potential layout
for the proposed Brunswick Riverwalk Park amenities. Exhibit 2: Site Plan also describes the
potential layout with more engineering detail.

New Bern, NC
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Extend the Brunswick Riverwalk Trail to US 74/76
Extending the Brunswick Riverwalk Trail is the top priority of a large majority of all people
surveyed.
•
•
•

•

Walking/jogging/running at the existing Trail is the most popular activity by park
visitors.
97.6% of survey respondents are in favor of extending the Brunswick Riverwalk Trail.
75% of respondents chose the Riverwalk Trail expansion as one of their 11 choices
when asked which parks and recreation amenities the public would like to see at
the park expansion and downtown development. This was the most popular
option of the 22 options.
Both the Steering and Stakeholder Committees and the public chose the Trail
extension as their #1 top priority.

The Concept Map (Exhibit 1) and the Site Plan (Exhibit 2) show the full extent of the
proposed Brunswick Riverwalk Trail. This includes the existing Trail in Phase I with both
natural surface and boardwalk, the proposed Phase II Trail with both natural surface and
boardwalk, and the proposed Phase III Trail that will be incorporated with downtown
Belville on the Brunswick River.
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Outdoor seating for restaurants, food trucks, and picnics
Providing outdoor seating for restaurants, food trucks, and picnics is a top priority of a
large majority of survey respondents.
•

•

•

•

•

70% of respondents chose outdoor restaurant seating space as one of their 11
choices when asked which parks and recreation amenities the public would like
to see at the park expansion and downtown development. This was the 2nd most
popular option of the 22 options.
85% of respondents chose ‘dining at
restaurants’ when asked how they
envision themselves spending time
in the downtown Belville area. This
was the #1 most popular response.
63% of respondents chose ‘eating
and drinking’ when asked what
types of play are most important.
This was the #1 most popular
response.
82%
of
respondents
chose
‘restaurant’ when asked what kind
of business they would like to see in
downtown Belville. This was the #1 most popular response, followed by ‘breakfast
spot / coffee shop’ and ‘bar, tavern, or pub’.
Both the Steering and Stakeholder Committees and the public chose outdoor
seating for restaurants in their top 3 priorities.

This recommendation is one that will be coordinated with the downtown Belville
development. The restaurant itself will be a downtown Belville development, not a park
amenity. However, the Brunswick Riverwalk Park should include ample outdoor seating
beyond the parameters of
the restaurant space to
also allow for seating for
food truck patrons and
those who want to picnic
at the park. Picnic tables
and table tops should be
provided to allow people
to bring their own picnic or
order take out from a
nearby restaurant or food
truck.
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Marina with canoe/kayak/row boat launch
A marina with a canoe/kayak/row boat launch is recommended at the northern portion
of the Brunswick Riverwalk Park. This would be the only marina on the Brunswick River, and
the only marina on the
western bank of the Cape
Fear River, except for the
Southport Marina. The Town
recommends a marina that is
appropriate-to-scale. The size
of the marina should not
overcome the natural beauty
of the river. The marina should
include a canoe/kayak/row
boat
launch
for
nonmotorized boat access to the
water.
The canoe/kayak/rowboat launch should be incorporated with the marina and with the
canoe/kayak rental station. The launch
should be easily accessible to the parking lot,
as carrying a canoe, kayak, or rowboat a long
distance can be difficult. The launch should
also be accessible for people in wheelchairs.
The canoe/kayak/rowboat launch area
should also include a space for people to
place their kayak if they want to take a break
and enjoy the downtown area. For example,
if someone kayaks from the Brunswick Nature
Park to the Brunswick Riverwalk Park, they may
want to pull their kayak out of the water while
they enjoy lunch on the river. Then they can
kayak back to the Brunswick Nature Park. This area should also include maps and signage
of the local paddle trails.
The Town should also consider a future water taxi connection when designing the marina.
A water taxi could provide a connection between Belville and Wilmington, Carolina
Beach, Navassa, and/or Southport.
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Canoe/kayak rental
The Brunswick Riverwalk Park exists to provide access to the Brunswick River. Phase I of
the Brunswick Riverwalk Park includes a motorized boat ramp and a canoe/kayak
launch. A canoe/kayak rental station in the northern portion of the Brunswick Riverwalk
Park would allow people who do not own a canoe or kayak to be able to paddle on the
river. The rental station would be located along the Riverwalk near the
canoe/kayak/rowboat launch proposed at the marina.
The Town could operate the canoe/kayak rental booth and rent out canoes and kayaks
for short term rentals. This also creates an opportunity for local businesses that provide
guided tours to operate out of this facility. This public-private partnership is an opportunity
to introduce more people to the river while supporting local businesses.
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Amphitheater
The Town of Belville recommends incorporating an amphitheater into the Brunswick
Riverwalk Park. Like the marina, the amphitheater should be appropriate-to-scale. It
would not be a large-scale concrete arena, but more small-scale that utilizes the natural
environment. This amphitheater would be ideal for a band to play live music on a Friday
evening, for a pre-school graduation ceremony, or a talent show.

As illustrated in the examples, the amphitheater should be unique in that it maintains a
natural look that complements the Brunswick River environment. Grass, trees, and other
vegetation should be incorporated into the design of the amphitheater.
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Social plaza/pavilion
The Town recommends the incorporation of a social plaza/pavilion into the Brunswick
Riverwalk Park or the downtown Belville development. The social plaza/pavilion creates
opportunity for passive recreation – enjoying the outdoors and natural environment while
relaxing. An outdoor plaza/pavilion could offer games such as chess and checkers –
traditional tabletop style or oversized human-scale size.
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Community center
The Town of Belville recommends constructing a community center. The building would
be a structure included with the downtown Belville area, however the Brunswick
Riverwalk Park Master Plan will address the
programmatic component of the community
center. The Town envisions a community center
that will accommodate a variety of needs. The
community center will be a place for:
-

Yoga class
Activities for seniors
Day camps
Cooking class
Art activities
Small events
Continuing education

The community center should overlook the Brunswick River and include space for special
events such as weddings, potentially smaller in size to create a beautiful yet quaint
space.
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Outdoor culture/history education
The Town of Belville recommends incorporating outdoor culture, history, and
environmental education throughout the Brunswick Riverwalk Park. Some examples
include history boards that display photos and information about Belville’s past and local
environment; a scavenger hunt to find and learn about Belville’s history and culture; and
incorporating artwork. When survey respondents were asked if they were interested in
incorporating public art into the Brunswick River development, 52.9% said they would like
to see local and regional artists featured. This is an opportunity to use outdoor art to teach
Belville’s culture and history.
There are many history, cultural, and environmental lessons to learn in Belville along the
Brunswick River. Just a few of them include:
-

Gullah Geechee Cultural Heritage Trail (additional information can be found on
page 56)
Civil War mounds found in Phase II area
Liberty Ships during World War II
Plantation ruins
Local wildlife and plants
Rice paths
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Botanical and rain gardens
The Town of Belville recommends including botanical and rain gardens as part of the
Brunswick Riverwalk Park. The public input survey shows that community members want
a space to enjoy that is lush with
plants and vegetation to create
a naturally relaxing place to
enjoy the Brunswick River.
Botanical gardens offer an
opportunity for the public to
learn about a variety of plants.
The botanical gardens could
offer plans with a combination
of purposes - ornamental,
medicinal, food, technical, or
scientific. Gardeners and those
who enjoy plants will have the
opportunity to peruse the park and learn about different local species of plants, all while
creating a beautiful natural atmosphere.

Splash pad
The Town of Belville
recommends installing
a splash pad in Phase I
of
the
Brunswick
Riverwalk
Park.
A
splash pad would be
ideal between the
parking lot and the
playground.
The
picture
below
illustrates a large splash
pad with a covered
area in this location.
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Food truck parking
The Town of Belville recommends installing food truck parking spaces and connections
needed to operate a food truck (power, water). Public survey results show this as a #4
priority among community members. Like other amenities, the Town recommends food
truck options that are appropriate-to-scale. Rather than a larger food truck park with
more than 5 food trucks and a large shared park space for seating, the Town
recommends a smaller-scale option that utilizes outdoor public seating and the social
plaza/pavilion for food truck seating.
The Town recommends the food truck parking to be strategically located to maximize
seating options. In the northern most portion of the Brunswick Riverwalk Park, 1 or 2 food
truck parking spaces could be located near the amphitheater. On the southern portion
of the downtown Belville development, 1 or 2 food trucks could be located near the
community center. Food trucks could also be located in Phase 1 of the Brunswick
Riverwalk Park. Food trucks would be beneficial for community events held at the music
and event stage.

Dog park
The Town of Belville recommends
installing a dog park in Phase I of
the Brunswick Riverwalk Park. There
is more space available at this
location rather than the northern
portion of the Park area. The Town
recommends this as a low priority
as it did not score high among the
Steering
and
Stakeholder
Committee or the public.
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The Brunswick Riverwalk Park Vision
The Town of Belville envisions a beautiful Brunswick River Park space that embraces
recreation and the natural environment. Exhibit 1 in the Overview Section (page 6) and
Exhibit 40 below are the same Concept Map that describes the vision for the future
Brunswick Riverwalk Park development.

Exhibit 40: Concept Map

86 | P a g e

Strategies for Success
SWOT Analysis
Exhibit 41 is the Strengths, Weaknesses, Opportunities, and Threats (SWOT) analysis
conducted during the public input period, focused on the Brunswick Riverwalk Park
Expansion. This includes responses from the Steering and Stakeholder Committees and
the community members that participated in the in-person meetings held on April 14 and
15, 2021.

Exhibit 41: SWOT Analysis

87 | P a g e

88 | P a g e

Expanding Upon the Strengths and Opportunities and Overcoming Weaknesses and
Threats

Enhancing the Positives
The proposed Brunswick Riverwalk Park amenities complement the strengths and expand
upon the opportunities reflected in the SWOT analysis (Exhibit 41). The recreational
components will enhance the most commonly referenced ‘positives’ – preserving
greenspace while providing access to the Brunswick River. In addition to the amenities in
Phase I of the Park, the proposed amenities will provide a variety of opportunities for
riverfront activities such as walking/running/jogging, boating, canoeing/kayaking,
enjoying the splash pad, attending outdoor events at the amphitheater, and outdoor
dining.
In an effort for the Town of Belville to enhance its strengths and expand upon its
opportunities, it is recommended that the Town:
-

Take advantage of the opportunity to create a unique park space that is
different from other regional parks and riverfront public space;
Promote the Brunswick Riverfront Park activities;
Preserve and enhance greenspace;
Provide local and regional multi-modal transportation access to the Brunswick
Riverwalk Park;
Maintain a small town feel ;
Embrace the history and culture of the Town;
Encourage recreational tourism;
Continue strong town leadership; and
Utilize this project to be a leader of project innovation

Overcoming Weaknesses and Threats
The Steering and Stakeholder Committees along with community members identified
weaknesses and threats to the Town of Belville regarding future growth and development
(as illustrated in Exhibit 41). Many of these can be overcome; several are unavoidable
such as the location to a highway (US 74/76 however some people view this as a positive
characteristic). The proposed amenities in the Brunswick Riverwalk Park will overcome
weaknesses and mitigate threats such as creating a town identity, providing town
attractions, and preserving greenspace.
Based on these weaknesses and threats, it is recommended that the Town:
-

Secure funding to implement the recommended amenities;
Project maintenance needs and provide adequate funding;
Ensure all development addresses potential hurricane/flooding risks;
Create a town identity;
Address infrastructure needs and environmental issues as part of park
improvements;
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-

Provide bicycle and pedestrian connections from local neighborhoods to the
Brunswick Riverwalk Park;
Develop the park to provide amenities that do not compete with downtown
Wilmington;
Improve partnerships and relationships with nearby jurisdictions; and
Plan for future multi-modal transportation access such as bus/mass transit and
water taxis

Grant Funding Opportunities
Appendix A: Grant Funding Opportunities is a comprehensive inventory of grants that
may assist with the expansion of the Brunswick Riverwalk Park and the future downtown
Belville development. Specific to the Brunswick Riverwalk Park expansion, the Town of
Belville should explore the following funding sources:
-

U.S. Department of Agriculture’s Community Facilities Loans and Grants
U.S. Department of Agriculture’s Community Forest Program
U.S. Department of Housing and Urban Development’s Community
Development Block Grant
National Park Service’s Land and Water Conservation Fund
U.S. Fish and Wildlife Service’s Boating Infrastructure Grant Program
NC Parks and Recreation Trust Fund
NC Recreational Trails Program
NC Division of Water Resources’ Water Resources Development Grant Program
NC Department of Environmental Quality’s Public Beach and Coastal
Waterfront Access Grant
NC Division of Marine Fisheries’ Coastal Recreational Fishing License Grant
Program
Brunswick County’s Community Foundation Grant
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Vision 2030: Downtown Belville Master Plan
Existing Conditions
Storytelling Through Pictures
The future downtown Bellville has several characteristics that cannot be changed –
location, location, location. It is in close proximity to major transportation corridors that
make access to downtown Belville very easy; and it is located on the beautiful
Brunswick River with about one-third of a mile of shoreline and river views.
The future downtown Belville also has several characteristics that can – and should - be
changed. The old downtown needs more than a facelift; it requires a complete
reconstruction. The old downtown area is comprised of the remnants of highway
commercial that likely peaked in the days before the new US 74/76/17 concourse was
constructed into downtown Wilmington in the 1970’s. The decline in the past ten years
has been a constant source of embarrassment for residents in the area with visual blight
compounded by crime. In 2006, a police raid netted the owner of several key
properties where drugs and prostitution were rampant. Soon after, the Town of Belville
entered into a contract with Brunswick County’s Army Corps of Engineers program to
clean up the blighted properties in this area. Demolition was completed in May, 2007.
Exhibit _ includes pictures of the existing conditions in the future downtown Belville area.

Exhibit 42: Pictures of Existing Conditions

From NC 133, traveling north on Old River Road. This picture looks north towards NCDOT’s
maintenance facility.
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View from Old River Road looking north, approaching NCDOT’s maintenance facility.

Riverview behind NCDOT’s maintenance facility

Future downtown riverfront view from US 74/76 – view of existing NCDOT property
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NCDOT’s maintenance facility – road view.
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Intersection of Old River Road and Main Street

Remnants of the buildings that were demolished in 2006
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Businesses along NC 133

NC 133 looking south – this will be the future road front view of downtown Belville.
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Topography and Land Space for Development
The wetland map and the special flood hazard area maps for the future downtown
Belville area (Exhibits 43 and 44) illustrate some of the geographical challenges in the
future downtown Belville development space. On the wetland map, forest/shrub
wetlands are in green with the vegetation pattern; the emergent wetlands are in white
with the vegetation pattern. The space with contour lines (and without the vegetation
pattern) is the potential development area for the future downtown Belville. The areas
marked as wetands can be developed into park and recreation space, as described in
the Vision 2030: Brunswick Riverwalk Park Master Plan. Similarly, the special flood hazard
area maps describe where downtown Belville can be constructed to avoid potential
flooding.

Exhibit 43: Downtown Belville Wetlands Map
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Exhibit 44: Special Flood Hazard Area Map

Exhibit 45 is Brunswick County’s Future Land Use Plan for the future downtown Belville
area. The proposed future downtown Belville area is designated appropriately for the
recommendations in this plan as a Commercial/Central Business District.
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Exhibit 45: Belville’s Future Land Use Planning Map for the Future Downtown Belville Area
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Property Ownership
The future downtown Belville area is
currently owned by a small variety of
property owners – the Town of Belville,
the NC Department of Transportation
(NC State Highway Commission), and
several personal property owners. The
total downtown acreage is 62 acres.
NCDOT owns 32 acres, or 58% of this
land; a single property owner owns 20
acres, or 32% of the land; and six other
property owners combine for 6 acres, or
10% of the land.

Property Ownership
in Downtown Belville
10%
Six
Property
Owners

32%

One
Property
Owner

NCDOT

Exhibit 46: Property Ownership in the Future Downtown Belville Area

Other Property
Owners

NCDOT

Town of Belville /
Property Deeded
from NCDOT
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58%

Preferred and Prioritized Amenities
Process
In January and February 2021, the Steering and Stakeholder Committees completed a
survey to describe their priority improvements to the future downtown development and
park space along the Brunswick River. The public input period (April 2021) included a
survey that included several of the same questions. The responses to these answers were
synthesized and recommendations for the future downtown Belville development were
proposed to Town officials. The Town officials weighed in to finalize the proposed
downtown Belville improvements. Please see Appendix E: Public Input Process for a
detailed description of the public input process and responses to individual survey
questions.
Process for Determining Proposed Downtown Belville Improvements

Public Input
Preferences

Steering &
Stakeholder
Preferences

Town
Officials'
Preferences

Recommended Downtown Belville
Improvements in the Vision 2030 Plan
The Town received 752 responses from the public input survey. The Steering Committee
submitted 9 survey responses and the Stakeholder Committee submitted 5 survey
responses.
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Public Input

Survey Results
The public input survey results reflect significant support for developing downtown Belville.
When asked if they support the development of a downtown Belville along the Brunswick
River, an outstanding 91.3% of respondents replied ‘yes’, followed by 6.1% replying ‘I
don’t know’. Only 2.5% of respondents replied ‘no’.
Respondents were asked how they envision spending their time in downtown Belville in
the future. They were given 8 votes and 20 options. Results specific to downtown Belville
are as follows:
-

85% of respondents chose ‘Dining at restaurants’
56.5% of respondents chose ‘Visiting food trucks’
38.4% of respondents chose ‘Participating in group activities such as yoga
class’
36.5% of respondents chose ‘Shopping for clothes, shoes, jewelry, and home
furnishings’
27.2% of respondents chose ‘Shopping for food and medicine’
24.9% of respondents chose ‘accessing basic needs such as mail/shipping
services, hair salon, visiting a doctor, and personal care services
23.5% of respondents chose ‘shopping for sporting goods, gardening
equipment, books, music, and hobby supplies
21% of respondents chose ‘consignment/antique shopping’
14.8% of respondents chose ‘using an event venue for larger events (weddings,
family reunions, etc.)
4.5% of respondents chose ‘utilizing office space’

Survey respondents were asked what kind of businesses they would like to see in
downtown Belville. They were given a list of 21 different options and asked to choose their
top 5. Results with more than 20% of votes are as follows:
-

81% chose ‘restaurant’
78% chose ‘breakfast spot/ coffee shop’
64% chose ‘bar, tavern, or pub’
43% chose ‘small grocery/ food co-op’
43% chose ‘small crafts/ artesian gallery’
34% chose ‘plant nursery’
26% chose ‘clothing store’
25% chose ‘book store’
24% chose ‘hardware/ general store’
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Survey respondents were asked what kinds of businesses they do NOT want to see
incorporated into the future downtown Belville. This was an open ended question. The
most common responses are outlined below:
-

Chain businesses and restaurants
Big box stores
Automotive repair
Bars
Car washes
Fast food
Dollar stores
Pawn shops / gun stores
Storage facilities
Tattoo parlors
Tobacco / vape shops

SWOT Analysis – Future Downtown Belville
Exhibit 47 is the Strengths, Weaknesses, Opportunities, and Threats (SWOT) analysis
conducted during the public input period, focused on the future downtown Belville
development. This includes responses from the Steering and Stakeholder Committees
and the community members that participated in the in-person meetings held on April
14 and 15, 2021.

102 | P a g e

Exhibit 47: SWOT Analysis for Future Downtown Belville
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Downtown Belville Recommendations
Project Recommendations
This plan conceptualizes a true urban, downtown area with a boardwalk, public
greenspace, and mixed-use buildings that create a lively town center. In many respects,
this area represents the best opportunity for all of northern Brunswick County to take
advantage of the views across the
Columbus, GA
Brunswick and Cape Fear Rivers.
Clearly, its physical location as the
highly visible first exit from historic,
downtown Wilmington positions
this area to create a unique
environment.
With regards to the environment,
this plan places a high priority on
the protection of the Town’s
natural systems, namely the
wetlands and watercourses. The
quality of life for the residents of
Belville is closely intertwined with
the quality of the natural habitat.
Too much degradation has occurred in this region, a trend that must be reversed with
more sensitive development regulations.
The transportation system must best reflect a more balanced approach with greater
choice. Not only should there be more street connections to disperse traffic and improve
mobility, but the system must mature beyond the current car-only approach. The needs
of bicyclists and pedestrians must be accommodated on new streets and existing streets
alike.
In the end, this plan seeks to answer the questions posed to it by the Town’s residents.
Namely, where should development go, what form should it take, and how do we
improve the overall community for the next generation? For a small coastal town with
little room to grow, this plan sets forth great ambitions. Yet, with stable, visionary
leadership and prudent management, Belville can truly realize its dream of creating a
community that maintains its distinctive small-town character while balancing between
aesthetics, growth and the environment.
Exhibit 48 is the concept map that illustrates a potential layout of downtown Belville.
Please note that this is the same concept maps as Exhibit 1 in the Overview Section and
Exhibit 40 in the Brunswick Riverwalk Park Master Plan, but specifically focused on the
downtown area.
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Exhibit 48: Downtown Belville Concept Map

This area should be a mixed development focused around a public waterfront park.
Competitive advantages include visibility and accessibility from all directions at the
intersection of Highway’s 74, 17, and 133. Uses of this space will include:
-

-

Retail - lifestyle/mixed use format; destination and entertainment oriented such
as restaurants and shopping;
Office - Class A office space in stand-alone buildings; 3-4 stories to serve
growing service related employment such as professional offices for real
estate, insurance, financial, legal and other services;
Residential - High density housing (condominiums) above retail establishments,
clustered around a mixed-use, town center format.
Transition from the riverfront village area to the existing low density areas and
neighborhoods with traditional single family housing.

106 | P a g e

This will preserve Belville’s small town charm, particularly along the southern scenic
corridor of Highway 133.

Low – Impact Development
What is Low Impact Development (LID)?
LID is an ecologically friendly approach to site
development and storm water management that aims to
mitigate development impacts to land, water, and air. The
approach emphasizes the integration of site design and
planning techniques that conserve natural systems and
hydrologic functions on a site. The practice has been
successfully integrated into many municipal development
codes and storm water management ordinances
throughout the United States.
Specifically, LID aims to:
-

-

-

Preserve Open Space and Minimize Land
Disturbance;
Protect Natural Systems and Processes
The South Carolina Sea
(drainage ways, vegetation, soils, sensitive
Grant
Consortium created
areas);
a LID manual as a resource
Re-examine the Use and Sizing of Traditional Site
for engineers and
Infrastructure (lots, streets, curbs, gutters,
developers.
sidewalks);
Image: April Turner, SC Sea
Grant Consortium
Customize Site Design to Each Site;
Incorporate Natural Site Elements (wetlands,
stream corridors, mature forests) as Design Elements; and
Decentralize and Micromanage Storm Water at its Source.

LID Benefits
In addition to the practice just making good sense, low impact development techniques
can offer many benefits to a variety of stakeholders.

For Municipalities:
-

Protect regional flora and fauna;
Balance growth needs with environmental protection;
Reduce municipal infrastructure and utility maintenance costs (streets, curbs,
gutters, sidewalks, storm sewer); and
Increase collaborative public/private partnerships.

For Developers:
-

Reduce land clearing and grading costs;
Potentially reduce infrastructure costs (streets, curbs, gutters, sidewalks);
Reduce storm water management costs;
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-

Potentially reduce impact fees and increases lot yields; and
Increase lot and community marketability.

For the Environment
-

Preserve integrity of ecological and biological systems;
Protect site and regional water quality by reducing sediment, nutrient and
toxic loads to water bodies;
Reduce impacts to local terrestrial and aquatic plants and animals; and
Preserve trees and natural vegetation

Hydrologic Comparison between Conventional Storm Water Management and
LID
Hydrologic alterations within the landscape occur whenever land is developed.
Conventional development approaches to storm water management have used
practices to convey water away quickly and efficiently from developed areas. Usually,
these practices are designed to control the peak runoff rate for predetermined storm
events, usually the 2- and 10-year storms. While these systems have worked to some
degree, they still have not accounted for the increased runoff rates and volumes from
smaller, more frequent storms, nor have they addressed the larger watershed functions
of storage, filtration, and infiltration.
In contrast, LID utilizes a system of source controls and small-scale, decentralized
treatment practices to help maintain a hydrologically functional landscape. The
conservation of open space, the reduction of impervious surfaces, and the use of smallscale storm water controls, such as bioretention, are just a few of the LID practices that
can help maintain predevelopment hydrological conditions. 5

Development Guidelines

Redevelop the old downtown area and waterfront as a mixed-use, pedestrian-friendly,
waterfront village. Using precedents from Nantucket to Savannah, the conceptual plan
suggests a vibrant village with multi-story residential buildings taking advantage of the
views, public open spaces on the highest ground as a town green and along the
waterfront as a boardwalk, ground level-retail, waterfront restaurants, a full-service hotel,
and offices.
Permit multi-story, mixed-use buildings. To offset the land acquisition and redevelopment
costs, there will need to be sufficient density on the site. This will likely equate to mid-rise
buildings with 4-6 stories. Above this height moves the building construction into the highrise code. The Town must be firm in its commitment to encouraging significant
reinvestment in a comprehensive manner. Piecemeal redevelopment will challenge the
long-term potential of this area because of the existing highly fragmented lot pattern.
Only through consolidation can any significant redevelopment occur. The Town should

5

Municipal Guide to Low Impact Development, National Association of Home
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seek out a Master Developer to partner with in acquiring the property and establishing
the final master plan.
Preserve the waterfront for the public. Far too often, the waterfront has been consumed
and privatized for the benefit of the few who can afford it. What makes places like
Charleston, SC and downtown Wilmington wonderful is that they are open to all. While it
would be expected that
Charleston’s Waterfront Park
there would be private
development
overlooking this area,
there should be a
continuous boardwalk or
promenade along the
entire frontage of the
river. The conceptual
plan
suggests
a
condition similar to Water
Street
in
downtown
Wilmington
where
a
cobblestoned
street
transitions from the uphill
development to a public
boardwalk. Restaurants line the boardwalk and provide outdoor seating, perhaps on two
stories. Piers extend from the boardwalk. If permitted by CAMA and the Army Corps of
Engineers, and if the water depth is sufficient, these piers may also be combined with a
public marina.
Reduce the impact of parking areas on the environment with reduced parking ratios and
pervious pavement systems. The design of parking areas is particularly critical in terms of
controlling the amount of surface water run-off from developments in the town center.
Efforts to reduce parking lot acreage begin with minimizing required parking ratios;
encouraging shared parking between uses; adopting and not exceeding nationally
recognized minimum parking dimensions (The Dimensions of Parking, 4th ed. Urban Land
Institute and the National Parking Association, 2001); grading parking lots to drain
rainwater to multiple landscaped areas that can function as rain gardens to absorb and
slowdown water run off; and the use of pervious pavement materials such as interlocking
concrete pavers (e.g. Grasscrete).

109 | P a g e

Incorporate Low Impact Development (LID) Standards into new development. The Town
should investigate implementation of Low Impact Development standards recently
produced for Brunswick and New Hanover Counties. According to the New Hanover
County Planning Department, “LID is an approach to site development and storm water
management with the goal being to mitigate development impacts to land, water and
air. LID incorporates comprehensive land planning and engineering design to maintain
or enhance the predevelopment hydrologic regime of urban and developing
watersheds. LID incorporates various stormwater techniques to achieve environmental
protection, while allowing for development to occur.” “Conventional stormwater
techniques alone may not prevent the continued degradation of water quality. LID
provides an additional tool to optimize the use of the urban landscape to reduce and
treat runoff, and in the end, to better protect water quality. Not only can LID provide a
better scenario for water quality, it is often more cost effective.” In urban areas, these
techniques
will
range
from
EPA’s Permeable Parking Lot Design (Edison, NJ)
conventional underground retention
structures, to localized bioretention
areas such as rain gardens and
planted swales as alternatives to large
ponds, to permeable pavement
surfaces (especially for parking
areas), rain barrels and planted roofs.

Consider LEED™ certification of all new public buildings. This conceptual master plan
encourages the use of LEED guidelines to certify all new public buildings. Developed by
the USGBC membership, the Leadership in Energy and Environmental Design (LEED)
Green Building Rating System is a national consensus-based, market-driven building
rating system designed to accelerate the development and implementation of green
building practices. In short, it is a leading-edge system for designing, constructing, and
certifying sustainable buildings. The trend towards sustainable design practices in building
also serves as a means to reduce overall energy consumption. While there is often a 520% increase in capital costs for a LEED-certified building, these costs are recouped over
a period of time with lower heating, cooling and water consumption costs. Increased
capital costs depend on the building/structure to be constructed by LEED standards.
There is an additional cost to register and certify LEED buildings.
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LEED
Leadership in Energy & Environmental Design
The LEED Green Building Rating System was created to:







Define “green building” by establishing a common standard of measurement;
Promote integrated, whole-building design practices;
Recognize environmental leadership in the building industry;
Stimulate green competition;
Raise consumer awareness of green building benefits; and
Transform the building market.

LEED provides a complete framework for assessing building performance and
meeting sustainability goals. Based on well-founded scientific standards, LEED
emphasizes state of the art strategies for sustainable site development, water
savings, energy efficiency, materials selection, and indoor environmental quality.
LEED recognizes achievements and promotes expertise in green building through a
comprehensive system offering project certification, professional accreditation,
training, and practical resources.
LEED standards are currently available or under development for:
 New commercial construction and major renovation projects (LEED-NC)
 Existing building operations (LEED-EB)
 Commercial interiors projects (LEED-CI)
 Core and shell projects (LEED-CS)
 Homes (LEED-H)
 Neighborhood Development (LEED-ND)
Source: U.S. Green Building Council
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Consider using Project Development Financing under G.S. 159-101 to finance the public
amenities of the redevelopment. Given the scope and complexity of land assemblage
and redevelopment, there will likely be a number of financing sources and grant
opportunities available to assist in the project. The most significant of these will likely be
the use of Project Development Financing. Often referred to as Tax Increment Financing
(TIF), this tool established a debt financed instrument for the construction of certain public
facilities such as roads, parking decks, parks, and public buildings that are paid for using
the future tax revenues from the increase in overall property values.
Require that the frontage buildings along NC 133 be detailed as prominent gateway
buildings. As a means to maximize the tax base as well as to establish a prominent
entrance into the community, this plan advocates for the use of multi-story mixed-use
buildings along the NC 133 corridor. Corner elements, prominent entrances, and detailed
facade treatment should be considered in the design of any building. Clear thematic
treatments should tie this corridor to the riverfront village to the east.
Establish urban design standards. The Town should amend the zoning ordinance to
incorporate specific form-based standards to regulate the riverfront village’s
redevelopment. These standards should include specific design criteria for the portions
of the buildings that affect the public realm with specific emphasis on every building’s
street-level. (Note: Proposed Code changes have been prepared as a supplement to
this Plan.)

Please see next page for Economic Impact Analysis
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Economic Impact Analysis
Belville is competitively situated at the edge of Wilmington, the heart of the Metropolitan
Statistical Area (MSA). Market potential considers the economic status of a community,
demographic and socio-economic trends of its citizens, and quality of life parameters—
all of which determine the goals for both creating and sustaining a market.
The economic growth of a region includes growth in population and households. Families
moving to the region driven by the job market, retirement or lifestyle changes provide
opportunities for new housing in areas where amenities and quality of life characteristics
reflect changing needs. These are both tangible and non-tangible components of what
defines and drives a market.
In an effort to understand potential economic opportunities, an Economic Impact
Analysis was created in partnership with Greenfield, Benchmark Planning, and Creative
EDC. This includes sector recommendations and their economic impact on the Town of
Belville. Appendix F: Economic Impact Results and Data includes additional information
and data used to create the Economic Impact Analysis.

Input
Exhibit 1 on page 6 (and also on the next page) is the Concept Map for the future
downtown Belville. This potential layout will allow for:
-

Five buildings with 10,000 sq. ft. of office space (1 story each)
One building with 30,000 sq. ft. of office space (2 stories)
One building with 15,000 sq. ft. of retail and 45,000 sq. ft. of residential (4 stories)
Three buildings with 15,000 sq. ft. of retail and 30,000 sq. ft. of residential (3
stories)
One hotel with 84,000 sq. ft. and 120 rooms (4 stories)
Three restaurants with 4,000 – 6,000 sq. ft. (1 story each)
One building with 10,000 sq. ft. of retail and 20,000 sq. ft. of residential (3 stories)
One building with 10,000 sq. ft. of office space (1 story)
One building with 20,000 sq. ft. of office space (2 stories)
One convention/event center with 10,000 sq. ft. (1 story)
One building with 40,000 sq. ft. of office space (2 stories)

Combined this is a total of:
-

150,000 sq. ft. of office space
70,000 sq. ft. of retail space
155,000 sq. ft. of residential space
84,000 sq. ft. of hotel space
12,000 – 18,000 sq. ft. of restaurant space
10,000 sq. ft. of convention center/event space
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Results of the Economic Impact Analysis

Project Feasibility Strengths
-

-

-

Potential for single developer / comprehensive planned development / urban
center mixed use
Significant regional population increases ongoing and projected
Waterfront visibility and access
US 74 visibility / access / traffic counts (72,000-80,000)
Opportunity for local and visitor usage
Connections to Eagle Island Project recreation component
Connections to Belville waterfront park
Visitor potential
• Rank in NC impact - Brunswick 9, New Hanover 8
• Spending - Brunswick $633.6M, New Hanover $658.8M
Retail leakage
• 1 mile - approx. 70-100%, 8 of 29 sectors, $12M
• 3 mile - approx. 20-50%, 17 of 29 sectors, $145M
• 5 mile - approx. 25-50%, 26 of 29 sectors, $1,085M
Brunswick retail competition is suburban strip development - no other nearby
“downtowns” except Wilmington
No other hotels in Brunswick with either US 74 or I-140 visibility
MANY existing companies based in homes – potential for relocation to an
office nearby
View of the future Brunswick Riverwalk
and downtown Belville from US 74/76
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Project Feasibility Weakness
-

Potential long term covid negative impacts???
Target retail and service sectors are lowest wage sectors
1-mile population is only estimated at 109 in 2020
5-mile trade sector includes a large part of downtown Wilmington that is less
likely to cross the River for retail and services
Population median age is older - less likely to spend disposable $$ on retail,
more likely to spend on restaurants

COVID-19 Impacts
Negative
-

Significant disruptions to all “downtown sectors” – in-person retail, restaurants,
hospitality and office
Urban mixed use residential densities no longer preferred

Positive
-

Significant growth (employment and facilities) in logistics warehouse sectors in
Port areas
Accelerated population shifts from dense NE US cities to Southern smaller cities
Significant residential sales growth in SE NC region, and all NC and SC MSA’s
US older demographics positively impact year-round tourism
Small-Town Tourism in Edenton, NC
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Sector Recommendations
Economic sector recommendations were made based on the following:
-

Leakage
Work that is less likely to be performed from home
Would support tourists and locals
Highest economic impact (sales tax, wages, property tax, occupancy tax)
Downtown related (example - not building supplies)

Recommended Retail Sectors
Highest impact ($sales/sf)
-

Cell phone provider stores
Jewelry stores

Market Common in Myrtle Beach

1,3,5 mile leakage
-

Restaurants, drinking establishments
Food and beverage stores
Clothing stores
Sporting goods (particularly Riverwalk
related including equipment rentals)
Books, music stores
Used merchandise
(consignment/antiques)

Additional 3-mile leakage
-

Health and personal care stores

Additional 5-mile leakage
-

Home furnishings stores
Shoe stores
General merchandise stores
Office supplies stores
Gift stores

Other Recommended Sectors
-

Hotel - 3 sub-market opportunities (interstate/downtown/suburb)
Meeting / event spaces
Bank
Real estate office
Insurance/accounting/other professional technical offices
Veterinary services
Co-working office spaces
Residential only if above retail and office in mixed use buildings
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Economic Impact Results
Based on:
-

-

IMPLAN model
484,000 square feet of mixed use
o Residential space issues
• Negative economic impact
• Public service costs higher than tax revenue
• Positive impact on space requirements
• Decreases required parking
• Provides ready market for other uses
Ongoing operations in zip code 28451
Existing population

One-Time Impacts – Construction
Impact Type

Employment

Value Added

Output

Direct Effect

1,221

$71,385,861

$119,200,027

Indirect Effect

28

$2,661,658

$5,790,335

Induced Effect

24

$1,964,917

$3,244,762

1,272

$76,012,436

$128,235,124

Total Effect

Operations Impact
Impact Type

Employment

Value Added

Output

Direct Effect

893

$54,658,028

$110,824,815

Indirect Effect

42

$2,528,240

$5,796,248

Induced Effect

3

$273,711

$452,097

938

$57,459,979

$117,073,160

Total Effect
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Total Impacts
Impact Type

Employment

Value Added

Output

Direct Effect

2,114

$126,093,889

$230,024,842

Indirect Effect

69

$5,189,897

$11,586,583

Induced Effect

27

$2,238,628

$3,696,859

2,210

$133,472,415

$245,308,284

Total Effect

Additional Impacts
Tax revenue
-

Annual Town property tax $107,280
o Plus additional personal property tax revenue
Plus additional property tax revenue to Brunswick County
Plus additional sales tax revenue

Other impacts
-

New resident spending
Visitor spending at hotel and marina
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Strategies for Success
Overcoming Obstacles
In the future downtown Belville space, there is a large transmission line that cuts through
the property. Exhibit 49 is a map of the preferred downtown Belville development with
the existing transmission line (with a 100’ buffer) crossing the property. This buffer crosses
over buildings which is not allowed (see additional information in Appendix G: Duke
Transmission Line Permissible Uses). The orange line on the map is a potential transmission
line location (with a 100’ buffer) that would go around the downtown Belville property
and would not interfere with development.

Exhibit 49: Existing and Relocated Transmission Line Locations (with a 100’ buffer)
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To develop the future downtown Belville property, either the transmission line must be
relocated, or development must be modified to comply with the requirements of the
transmission line buffer. The Town of Belville recommends relocating the transmission line.

Relocating the Transmission Line - Recommended
The Town spoke with a Duke Energy representative to explore options regarding
relocating the transmission line and development allowances within the transmission line
and its buffer. The Town of Belville inquired about costs to relocate the transmission line in
the mid-2010s. At that time, the cost to relocate the transmission line was between $6-7
million. It is estimated that cost will increase as time passes and would be $8-9 million by
the early 2020s. Duke Energy provided guidance regarding what can be developed
within the transmission line and its 100’ buffer. Full documentation of this information can
be found in Appendix G: Duke Energy Transmission Line Permissible Uses. Generally
speaking, this includes parking, vegetation, and possibly recreation open space.

Building Around the Transmission Line – Not Recommended
The concept map on the next page (Exhibit 50) incorporates the Duke Energy guidelines
with the proposed downtown Belville development.

Please see next page
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Exhibit 50: Building Around the Transmission Line
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However, this layout is not ideal for several reasons. It separates the use of space and
does not integrate office, retail, and residential space – it takes away from a truly
mixed-use development. It also reduces the amount of square footage available for
office, retail, and residential space. Compared to the preferred Concept Map (Exhibit 1
and again on page _), avoiding but not relocating the transmission line (Exhibit _) will:
-

Reduce office space from 150,000 to 120,000 (20% decrease)
Reduce retail space from 85,000 to 65,000 (24% decrease)
Reduce residential space from 155,000 to 100,000 (35% decrease)

It is highly recommended for the transmission line to be relocated to optimize the
financial benefits and the mixed-use development and functionality of the downtown
space, creating a layout as illustrated in Exhibit 1.

Funding
The Town of Belville envisions engaging and utilizing a developer to bring the downtown
Belville vision to life by arranging a property agreement (ownership or lease) and funding
the primary structures proposed in the downtown area, specifically the retail, office,
hotel, and parking structures.
It is recommended for a developer to work with the Town of Belville to identify
opportunities to create public-private partnerships that can be utilized and leveraged to
secure additional funding needed to enhance the public experience. Appendix A: Grant
Funding Opportunities is a comprehensive inventory of grant funding opportunities,
however most of them are only eligible to local government agencies and other public
entities. There are several foundation grants that may be of interest; Bank of America and
PNC Foundation are two recommendations.
As the development of downtown Belville unfolds, the Town shall continue to monitor
available grants for the downtown Belville area.
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Grant Funding Opportunities
Overview
In addition to the information presented below, we’d like to remind you about the
Grants and Federal Assistance website on CRS.gov. This site has CRS reports on how to
identify and apply for federal funding, including reports on How to Develop and Write a
Grant Proposal (RL32159) and Resources for Grantseekers (RL34012).
General Information on Federal Grants and the Role of States and Local Jurisdictions
In general, more than 80% of federal grant funding is allocated to states or local
jurisdictions as formula or block grants. As a result, a substantial portion of federal grant
funding is administrated by state agencies that make grants or contracts with local
entities that run specific programs or offer specific services. Other funding may be
available at the sub-state (e.g., county) level for various government activities.
Therefore, identifying relevant state agencies is an important strategy for most
grantseekers.
Funding Opportunity Resources
The primary source of federal grant information is housed at https://sam.gov/. This
website describes thousands of federal assistance programs that can be located by
searching the “Assistance Listings.” As opposed to state agencies that receive and
disburse formula or block grant funds, competitive project grant opportunities that are
awarded directly from federal agencies may be posted on websites such as
www.grants.gov or www.fedconnect.net. These websites may also function as
administrative tools for grantseekers—once they have identified relevant grant
programs, communicated with program officers, and developed proposals, they can
apply for grants online and track their grant application after submission.
CRS conducted searches to identify grant programs that may be applicable to the
Town of Belville’s Brunswick Riverwalk Park and future downtown Belville. This appendix
outlines potentially relevant grant programs. Although these grant programs were
identified as potentially relevant, many federal funding opportunities are open for
applications on specified schedules and may not be open for applicants at this time
and therefore not appearing in the search list. Additionally, many federal funding
opportunities are contingent upon funding being made available through the annual
appropriations process. To identify funding opportunities that are currently
available/accepting applicants, www.grants.gov provides a list of current grant
opportunities as well as additional relevant application information. It is recommended
that the Town continue to conduct supplementary searches to identify any open,
additional, or newly-available grant opportunities.
Please note, it is difficult to determine if grant opportunities are appropriate in abstract,
and certain programs listed below may not meet the specific needs of the project.
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Federal Grants
U.S. Department of Agriculture (USDA):
•

USDA’s Community Facilities Loans and Grants program supports projects to
construct, enlarge, extend, or otherwise improve community facilities providing
essential services to rural residents. To determine the availability of funding under
this program, we recommend contacting USDA’s Rural Development State
Contacts. The contact information is available here.
o Cities, towns, or incorporated areas under 20,000 people are eligible for
grants.

U.S. Department of Agriculture / U.S. Forest Service (FS):
•

Community Forest Program:
o The Community Forest and Open Space Conservation Program
(Community Forest Program) of the Forest Service offers a unique
opportunity for communities to acquire and conserve forests that provide
public access and recreational opportunities, protect vital water supplies
and wildlife habitat, serve as demonstration sites for private forest
landowners, and provide economic benefits from timber and non-timber
products.

U.S. Department of Housing and Urban Development (HUD):
•

Community Development Block Grant (CDBG):
o CDBG funds are awarded by formula to so-called “entitlement
communities” (these are metropolitan cities with populations of 50,000
persons or more, and statutorily defined urban counties whose
populations may range from 100,000 to 200,000 persons) and states. Grant
funds may be used to undertake any of a wide variety of eligible
activities, including the acquisition, demolition, and sale of real property;
the construction of public facilities; the undertaking of public services; and
historic preservation. CBDG funds can cover parks and recreation
projects.
o For additional information see CRS reports R43520, Community
Development Block Grants and Related Programs: A Primer and R46733,
Community Development Block Grants: Funding and Allocation Process.

U.S. Department of the Interior / National Park Service (NPS):
•

The Land and Water Conservation Fund (LWCF):
o LWCF provides grants to states for outdoor recreation purposes. An
overview of the grants is described on pp. 6-8 of this CRS report, RL33531:
Land and Water Conservation Fund: Overview, Funding History, and
Issues. The National Park Service, which administers the grant program,

3|Page

•

currently is revising a policy manual that contained detailed information
on the operation of the program. The former manual (that is now under
revision) can be found on the website.
Rivers, Trails and Conservation Assistance:
o The Rivers, Trails and Conservation Assistance Program implements the
natural resource conservation and outdoor recreation mission of the
National Park Service in communities across America. RTCA will help
create local, regional and state networks of parks, rivers, trails, greenways
and open spaces by collaborating with community partners and National
Park areas in every state. Project applicants may be state and local
agencies, tribes, nonprofit organizations, or citizen groups. National Parks
and other Federal agencies may apply in partnership with other local
organizations.
▪ NOTE: This is a non-monetary program, which provides technical
assistance to communities seeking to accomplish conservation and
outdoor recreation goals.

U.S. Department of Transportation (DOT) / Federal Highway Administration (FHWA):
•

Recreational Trails Program (RTP):
o RTP provides funds to states to develop and maintain recreational trails
and trail-related facilities for both non-motorized and motorized
recreational trail uses. RTP funds are a set-aside from the Transportation
Alternatives funding provided under the DOT Surface Transportation Block

U.S Fish and Wildlife Service:
• Boating Infrastructure Grant Program (BIG) funds projects to construct, renovate,
and maintain tie-up facilities with features for transient boaters and to produce
and distribute information and education materials about the program. The BIG
Program provides funding to North Carolina through the Department of
Environmental Quality.

Please see State Grants on the next page.
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State Grants
NC State Parks
•

NC Parks and Recreation Trust Fund – Eligible projects include building and
maintaining parks, greenways, trails, playgrounds, water access and more. Local
governments can apply to acquire land for parks and build recreational facilities
for use by the public. A PARTF grant can also be used to protect the natural and
scenic resources or renovate older park facilities.

NC Department of Natural and Cultural Resources
•

NC Recreational Trails Grant – This program is dedicated to helping plan,
develop, and manage all types of trails ranging from greenways and trails for
hiking, biking and horseback ridding to paddle trails and off-road vehicle trails.

NC Division of Water Resources
•

Water Resources Development Grant Program – grants are made for the nonfederal share of water resources development projects for:

Water based recreation sites: greenways/boardwalks, paddle access, fishing
docks/piers, and land acquisition for water-based recreation sites operated
by local governments;
- Stream restoration – restoration or stabilization of degraded streams and
shorelines, aquatic removals, etc.
- Water management – stormwater control measures, drainage, flood control,
hydraulic restoration, etc.
- Preliminary feasibility or engineering study – towards implementation of one
of the four eligible categories listed above
NC Department of Environmental Quality
-

•

Public Beach and Coastal Waterfront Access Grant – This program funds the
construction of low-cost public access facilities, including parking areas,
restrooms, dune crossovers and piers. Funds can also be used to replace aging
access facilities.

NC Division of Marine Fisheries
•

Coastal Recreational Fishing License Grant Program – This program works with
government agencies to provide funding for public boating area access points.
Funds can be used to construct new boating access areas or for
modification/reconstruction needs.

NC Department of Transportation
•

Bicycle and Pedestrian Planning Grant Initiative - an annual matching grant
program to encourage municipalities to develop comprehensive bicycle plans
and pedestrian plans. This program was initiated in January 2004 and is currently
administered through NCDOT-DBPT.
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Regional / Local Grants
WMPO’s State Transportation Block Grant and Transportation Alternative Funding Program
– The WMPO receives an annual allocation of funds to be distributed throughout the
region through a competitive process. Eligible projects include bicycle and pedestrian
facilities, intersections, and roadway projects.

Brunswick County Community Foundation Grant – The community grantmaking program
funds a broad range of purposes to meet local needs that include education, human
services, basic needs, arts, historical preservation, health, recreation, youth
development, environmental and animal welfare.

Foundation Grants
Bank of America – this Foundation offers funding for economic mobility focused on the
needs of the community. Coastal NC is an eligible geographic location. It offers funding
for local and regional revitalization efforts including revitalization, preservation and
stabilization initiatives that engage community stakeholders in building livable
communities for all with focus on environmental health, community safety, and
economic growth. It also supports environmental efforts through preservation, creation,
or restoration of open space and parks.

PNC Foundation – This foundation supports economic development projects that
enhance the quality of life through neighborhood revitalization, cultural enrichment,
and human services. One of their focus areas is low-and moderate-income
neighborhoods that need improved living and working conditions. Support is given to
stabilize communities, eliminate blight, and attract and retain businesses and residents
to the community

People For Bikes – This community grant program provides funding for important
projects that make bicycling better in communities across the U.S. Projects include bike
paths, lanes, and trails; bike racks and bike repair stations; and large scale bicycle
advocacy initiatives.
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Duke Energy Foundation - This foundation funds projects that support water quality,
quantity, conservation, and access; habitat and forest restoration and conservation;
and species conservation.

James M. Fox Foundation – This foundation concentrates its support in four priority areas,
one being conservation and the environment. A request for capital campaigns
(building construction, renovation, or equipment) is allowed.

The PIG Difference Grant Program – This program supports restoration, conservation, and
protection of America’s most important habitats: streams, rivers, ponds, swamps, and
wetlands. They fund projects that improve the sustainability of waterways, watershed,
estuaries, tidal pools, or wetlands and their wildlife.

Quadratec – This foundation will provide funding for trail building or restoration projects;
park beautification events; litter prevention initiatives; Earth Study missions; Sustainable
Land Management activities; community environmental education projects; and youth
educational engagement events.

PetSafe Bark for Your Park – This foundation provides funding to develop dog parks in
local communities. Funds can be used to create new off-leash dog parks or to provide
funding for the renovation or maintenance of existing dog parks.

7|Page

Appendix A –
Funding Opportunities
Grant Funding Opportunities ................................................................................................. 2
Overview .............................................................................................................................. 2
Federal Grants ..................................................................................................................... 3
State Grants ......................................................................................................................... 5
Regional / Local Grants ...................................................................................................... 6
Foundation Grants .............................................................................................................. 6

1|Page

Grant Funding Opportunities
Overview
In addition to the information presented below, we’d like to remind you about the
Grants and Federal Assistance website on CRS.gov. This site has CRS reports on how to
identify and apply for federal funding, including reports on How to Develop and Write a
Grant Proposal (RL32159) and Resources for Grantseekers (RL34012).
General Information on Federal Grants and the Role of States and Local Jurisdictions
In general, more than 80% of federal grant funding is allocated to states or local
jurisdictions as formula or block grants. As a result, a substantial portion of federal grant
funding is administrated by state agencies that make grants or contracts with local
entities that run specific programs or offer specific services. Other funding may be
available at the sub-state (e.g., county) level for various government activities.
Therefore, identifying relevant state agencies is an important strategy for most
grantseekers.
Funding Opportunity Resources
The primary source of federal grant information is housed at https://sam.gov/. This
website describes thousands of federal assistance programs that can be located by
searching the “Assistance Listings.” As opposed to state agencies that receive and
disburse formula or block grant funds, competitive project grant opportunities that are
awarded directly from federal agencies may be posted on websites such as
www.grants.gov or www.fedconnect.net. These websites may also function as
administrative tools for grantseekers—once they have identified relevant grant
programs, communicated with program officers, and developed proposals, they can
apply for grants online and track their grant application after submission.
CRS conducted searches to identify grant programs that may be applicable to the
Town of Belville’s Brunswick Riverwalk Park and future downtown Belville. This appendix
outlines potentially relevant grant programs. Although these grant programs were
identified as potentially relevant, many federal funding opportunities are open for
applications on specified schedules and may not be open for applicants at this time
and therefore not appearing in the search list. Additionally, many federal funding
opportunities are contingent upon funding being made available through the annual
appropriations process. To identify funding opportunities that are currently
available/accepting applicants, www.grants.gov provides a list of current grant
opportunities as well as additional relevant application information. It is recommended
that the Town continue to conduct supplementary searches to identify any open,
additional, or newly-available grant opportunities.
Please note, it is difficult to determine if grant opportunities are appropriate in abstract,
and certain programs listed below may not meet the specific needs of the project.
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Federal Grants
U.S. Department of Agriculture (USDA):
•

USDA’s Community Facilities Loans and Grants program supports projects to
construct, enlarge, extend, or otherwise improve community facilities providing
essential services to rural residents. To determine the availability of funding under
this program, we recommend contacting USDA’s Rural Development State
Contacts. The contact information is available here.
o Cities, towns, or incorporated areas under 20,000 people are eligible for
grants.

U.S. Department of Agriculture / U.S. Forest Service (FS):
•

Community Forest Program:
o The Community Forest and Open Space Conservation Program
(Community Forest Program) of the Forest Service offers a unique
opportunity for communities to acquire and conserve forests that provide
public access and recreational opportunities, protect vital water supplies
and wildlife habitat, serve as demonstration sites for private forest
landowners, and provide economic benefits from timber and non-timber
products.

U.S. Department of Housing and Urban Development (HUD):
•

Community Development Block Grant (CDBG):
o CDBG funds are awarded by formula to so-called “entitlement
communities” (these are metropolitan cities with populations of 50,000
persons or more, and statutorily defined urban counties whose
populations may range from 100,000 to 200,000 persons) and states. Grant
funds may be used to undertake any of a wide variety of eligible
activities, including the acquisition, demolition, and sale of real property;
the construction of public facilities; the undertaking of public services; and
historic preservation. CBDG funds can cover parks and recreation
projects.
o For additional information see CRS reports R43520, Community
Development Block Grants and Related Programs: A Primer and R46733,
Community Development Block Grants: Funding and Allocation Process.

U.S. Department of the Interior / National Park Service (NPS):
•

The Land and Water Conservation Fund (LWCF):
o LWCF provides grants to states for outdoor recreation purposes. An
overview of the grants is described on pp. 6-8 of this CRS report, RL33531:
Land and Water Conservation Fund: Overview, Funding History, and
Issues. The National Park Service, which administers the grant program,
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•

currently is revising a policy manual that contained detailed information
on the operation of the program. The former manual (that is now under
revision) can be found on the website.
Rivers, Trails and Conservation Assistance:
o The Rivers, Trails and Conservation Assistance Program implements the
natural resource conservation and outdoor recreation mission of the
National Park Service in communities across America. RTCA will help
create local, regional and state networks of parks, rivers, trails, greenways
and open spaces by collaborating with community partners and National
Park areas in every state. Project applicants may be state and local
agencies, tribes, nonprofit organizations, or citizen groups. National Parks
and other Federal agencies may apply in partnership with other local
organizations.
▪ NOTE: This is a non-monetary program, which provides technical
assistance to communities seeking to accomplish conservation and
outdoor recreation goals.

U.S. Department of Transportation (DOT) / Federal Highway Administration (FHWA):
•

Recreational Trails Program (RTP):
o RTP provides funds to states to develop and maintain recreational trails
and trail-related facilities for both non-motorized and motorized
recreational trail uses. RTP funds are a set-aside from the Transportation
Alternatives funding provided under the DOT Surface Transportation Block

U.S Fish and Wildlife Service:
• Boating Infrastructure Grant Program (BIG) funds projects to construct, renovate,
and maintain tie-up facilities with features for transient boaters and to produce
and distribute information and education materials about the program. The BIG
Program provides funding to North Carolina through the Department of
Environmental Quality.

Please see State Grants on the next page.
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State Grants
NC State Parks
•

NC Parks and Recreation Trust Fund – Eligible projects include building and
maintaining parks, greenways, trails, playgrounds, water access and more. Local
governments can apply to acquire land for parks and build recreational facilities
for use by the public. A PARTF grant can also be used to protect the natural and
scenic resources or renovate older park facilities.

NC Department of Natural and Cultural Resources
•

NC Recreational Trails Grant – This program is dedicated to helping plan,
develop, and manage all types of trails ranging from greenways and trails for
hiking, biking and horseback ridding to paddle trails and off-road vehicle trails.

NC Division of Water Resources
•

Water Resources Development Grant Program – grants are made for the nonfederal share of water resources development projects for:

Water based recreation sites: greenways/boardwalks, paddle access, fishing
docks/piers, and land acquisition for water-based recreation sites operated
by local governments;
- Stream restoration – restoration or stabilization of degraded streams and
shorelines, aquatic removals, etc.
- Water management – stormwater control measures, drainage, flood control,
hydraulic restoration, etc.
- Preliminary feasibility or engineering study – towards implementation of one
of the four eligible categories listed above
NC Department of Environmental Quality
-

•

Public Beach and Coastal Waterfront Access Grant – This program funds the
construction of low-cost public access facilities, including parking areas,
restrooms, dune crossovers and piers. Funds can also be used to replace aging
access facilities.

NC Division of Marine Fisheries
•

Coastal Recreational Fishing License Grant Program – This program works with
government agencies to provide funding for public boating area access points.
Funds can be used to construct new boating access areas or for
modification/reconstruction needs.

NC Department of Transportation
•

Bicycle and Pedestrian Planning Grant Initiative - an annual matching grant
program to encourage municipalities to develop comprehensive bicycle plans
and pedestrian plans. This program was initiated in January 2004 and is currently
administered through NCDOT-DBPT.
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Regional / Local Grants
WMPO’s State Transportation Block Grant and Transportation Alternative Funding Program
– The WMPO receives an annual allocation of funds to be distributed throughout the
region through a competitive process. Eligible projects include bicycle and pedestrian
facilities, intersections, and roadway projects.

Brunswick County Community Foundation Grant – The community grantmaking program
funds a broad range of purposes to meet local needs that include education, human
services, basic needs, arts, historical preservation, health, recreation, youth
development, environmental and animal welfare.

Foundation Grants
Bank of America – this Foundation offers funding for economic mobility focused on the
needs of the community. Coastal NC is an eligible geographic location. It offers funding
for local and regional revitalization efforts including revitalization, preservation and
stabilization initiatives that engage community stakeholders in building livable
communities for all with focus on environmental health, community safety, and
economic growth. It also supports environmental efforts through preservation, creation,
or restoration of open space and parks.

PNC Foundation – This foundation supports economic development projects that
enhance the quality of life through neighborhood revitalization, cultural enrichment,
and human services. One of their focus areas is low-and moderate-income
neighborhoods that need improved living and working conditions. Support is given to
stabilize communities, eliminate blight, and attract and retain businesses and residents
to the community

People For Bikes – This community grant program provides funding for important
projects that make bicycling better in communities across the U.S. Projects include bike
paths, lanes, and trails; bike racks and bike repair stations; and large scale bicycle
advocacy initiatives.
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Duke Energy Foundation - This foundation funds projects that support water quality,
quantity, conservation, and access; habitat and forest restoration and conservation;
and species conservation.

James M. Fox Foundation – This foundation concentrates its support in four priority areas,
one being conservation and the environment. A request for capital campaigns
(building construction, renovation, or equipment) is allowed.

The PIG Difference Grant Program – This program supports restoration, conservation, and
protection of America’s most important habitats: streams, rivers, ponds, swamps, and
wetlands. They fund projects that improve the sustainability of waterways, watershed,
estuaries, tidal pools, or wetlands and their wildlife.

Quadratec – This foundation will provide funding for trail building or restoration projects;
park beautification events; litter prevention initiatives; Earth Study missions; Sustainable
Land Management activities; community environmental education projects; and youth
educational engagement events.

PetSafe Bark for Your Park – This foundation provides funding to develop dog parks in
local communities. Funds can be used to create new off-leash dog parks or to provide
funding for the renovation or maintenance of existing dog parks.
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Appendix B – Population Data

Town of Belville Census Data

Data Source
A data analysis was conducted to best understand the people who live in Belville. The
2015-2019 American Community Survey (ACS) reflects demographic, social, economic,
and housing data that helps understand the people that live in Belville. Below are the
results of an analysis comparing the Town of Belville population to the population in
Brunswick County.

Please see the next page for demographic, social, economic, and housing data.

Demographic

Belville is younger
According to the ACS, the Town of Belville has a significantly younger population than Brunswick County.
Brunswick County is known as a place to retire, and that reputation is visible in the data.
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Belville is more racially diverse
According to the ACS, the Town of Belville is more Black and less White.

Race Demographics
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Social

Belville has fewer married couples
According to the ACS, the Town of Belville has a lower percentage of households with married couples
and married couples with children.
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Belville has more single households
The Town of Belville has a higher percentage of households with single male householders and single
female householders.

% of Households with Single Householders
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Belville has smaller size families
Family sizes are larger in the Town of Belville, compared to Brunswick County.

Average Family Size
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Belville has more people with Associates or Bachelor’s degrees
The Town of Belville has a higher percentage of population with an Associates or a Bachelor’s degree.

% of Population with Associate or Bachelor's Degree
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Belville has more people born in North Carolina
The Town of Belville has a higher percentage of population that was born in North Carolina, and a lower
percentage of the population that was born in a state other than North Carolina.
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Belville has a higher percentage of foreign-born,
naturalized citizens
The Town of Belville has a higher % of the population that is a foreign-born, naturalized citizen.
Brunswick County has a higher percentage of the population that is foreign-born and not a U.S. citizen.

Foreign Born Population:
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Belville has more households with computers
and internet access
The Town of Belville has a higher percentage of households with computers and internet use, and a
higher percentage of households with a broadband internet subscription.
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Economic
Belville has more people in the labor force
Several pieces of economic data reflect Brunswick County’s reputation as a place to retire. The Town of
Belville has a significantly higher percentage of households in the labor force than Brunswick County.
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The Town of Belville and Brunswick County have slight differences in their populations’ occupation.
Notably, in the Town of Belville, there are more people in management, business, science, and arts; and
in service occupations. Brunswick County has a higher percentage of their population in natural
resources, construction, and maintenance occupations.

Occupational Field
40
35
30

34.2%
30.7%

% in Management, Business,
Science and Arts

26.4%

25

21.1%

% in Service Occupations

20
15
10

12.8%

% in Natural Resources,
Construction and
Maintenance

6.5%

5
0

Town of Belville

Brunswick County

Belville has fewer people that are extremely rich, and fewer
extremely poor
The Town of Belville has a lower percentage of their households with cash public assistance income and
Food Stamp/SNAP benefits, however the Town of Belville has a lower estimated Median Family Income
(MFI). The data shows that BC has a higher percentage of both the lowest and highest income brackets.
This results in a higher percent of the population in public assistance programs, yet a higher MFI. The
TOB has a higher percentage of families in the $50,000 - $99,999 range, creating a higher percentage of
people considered middle-class (in the middle of the family income categories).
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In the chart on the next page, you can see the household income information that shows Brunswick
County with a higher percentage of people that are extremely poor and extremely rich. Belville has
more people considered middle class and a lower percentage in the extremely rich and extremely
poor categories.

2015-2019 American Community Survey Data – Economic Characteristics

Housing
Belville has a much higher percentage of occupied houses
The ACS Housing Characteristics data comparing the Town of Belville to Brunswick
County shows the greatest difference in the housing category. The Town of Belville has
significantly more housing units, and fewer vacant units.
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Belville has a much higher percentage of one-unit, detached
houses
The existing housing unit structure in the Town of Belville are significantly different than those in
Brunswick County. The Town of Belville is comprised of almost entirely 1 unit, detached houses.
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Houses in Belville were built more recently
The houses in Brunswick County were built more recent than the houses in the TOB. BC has a higher
percentage of houses built since 2000. The TOB has a higher percentage of houses built in the 1990’s.
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It cost more to rent a house in Belville
Homeowners in the TOB are charging more for rent than homeowners in BC.

Occupied Rentals By Monthly Cost
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Public Input Process Outreach Efforts
Committees
The Town of Belville’s Outreach efforts for the Vision 2030 Plan began in January 2021
with the creation of two committees:
•
•

Vision 2030 Steering Committee
Vision 2030 Stakeholders Committee

Vision 2030 Steering Committee
The Vision 2030 Steering Committee consists of local government representatives, local
non-profits, and community members and leaders. It includes the Town’s Board of
Commissioners, the Planning Board, the Parks & Recreation Board, several departments
from Brunswick County, homeowner’s association leaders, transportation planners, the
Chamber of Commerce, and the Brunswick Business & Industry Development. The
Steering Committee will guide the development of the Vision 2030 Plan.
• Emails sent out 01/08/2021; 01/19/2021; 01/29/2021; 03/30/2021;
04/02/2021.
• Kick off meeting via Zoom on January 19, 2021 at 3pm; Meeting February
4, 2021 at 3pm

Vision 2030 Stakeholder Committee
The Vision 2030 Stakeholder Committee consists of private interest groups and their
partners that will participate in the future development in the Town of Belville. It includes
representatives from the Town’s Board of Commissioners, a Planning Board
representative, utility providers, engineers, the Chamber of Commerce, and other
industry experts. The Stakeholder Committee will provide important input to the Vision
2030 Plan.
• Emails sent out 01/21/2021; 02/02/2021; 02/09/2021 03/31/2021;
04/02/2021.
• Kick Off Meeting January 28, 2021 at 3pm; Meeting February 11, 2021 at
3pm

Digital and Traditional Media
Facebook posts
The Town utilized several media types to raise awareness about their Vision 2030 Plan
Public Input meetings. The town posted on Facebook on April 14th and on April 15th.
The post on April 14th reached 3,444 people and 56 people responded to the event.

3|Page

The post on April 15th reached 567 people and 22 people responded to the event.
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YouTube video: https://www.youtube.com/watch?v=u33naGptwKc
Star News Article:

April 6, 2021
https://www.starnewsonline.com/story/news/2021/04/06/belvilles-vision-2030-planpublic-input-wanted-online-person/4837996001/

Port City Daily Article:

April 13, 2021 https://portcitydaily.com/localnews/2021/04/13/help-shape-belvilles-riverwalk-downtown-near-us-74/

FOX Wilmington:

April 14, 2021 https://foxwilmington.com/local-news/belville-seekingpublics-input-on-brunswick-riverwalk-park-expansion-downtown-development/

WECT: https://www.wect.com/2021/04/14/belville-seeking-publics-input-brunswickriverwalk-park-expansion-downtown-development/

Website: www.townofbelville.com/vision2030/
Town of Belville Newsletter (Constant Contact):
a.
b.
c.
d.

February edition: https://conta.cc/2NSsuhL
March edition: https://conta.cc/3svNNol
April edition: https://conta.cc/3cHaTTZ
May edition: https://conta.cc/2PBwyEk

Town of Belville Master Email lists
a. Sunshine List
b. Newsletter List (Constant Contact)
c. HOA List

Press Releases: January 19th, 2021; April 1st, 2021; April 13th, 2021
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This Wednesday & Thursday, Town of Belville to Hold Outdoor Public Input
Sessions for the Development of Its Vision 2030 Plan
Wednesday’s session will be at Brunswick Riverwalk Park; Thursday’s
session will be onsite of future development on Main Street; Both sessions to
run from 4pm to 7pm
FOR IMMEDIATE RELEASE:
Belville, NC, APRIL 13, 2021: Earlier this year, the Town of Belville launched its Vision 2030 planning
process to focus on expanding Brunswick Riverwalk Park and integrating it with a new, riverfront mixeduse development to create a new downtown Belville. After recent work with the Steering and
Stakeholder Committees to help unveil this effort, the Town is inviting the public to provide its input for
the development of the Vision 2030 Plan.
This week, on Wednesday and Thursday, the Town of Belville will host two outdoor public input
meetings with social distancing measures in place. On Wednesday, April 14, 2021, from 4pm to 7pm,
the Town will hold an outdoor meeting at the Brunswick Riverwalk Park. On Thursday, April 15,
2021, also from 4pm to 7pm, the Town will hold another outdoor meeting onsite at the future
Downtown development area on Main Street.
The public is invited to drop by anytime between those hours to learn more about the project and
provide input and comments about how they would like to see the Brunswick River developed in
Belville. The Brunswick River in Belville provides a unique opportunity to expand the Riverwalk trail to
the north to US 74/76 and integrate it with other recreational components and a new riverfront mixed
use development to create the new downtown Belville.
The public is also asked to complete a survey about the Vision 2030 Plan. This survey will help the
Town prioritize recreational projects and describe desired development outcomes. The survey can be
found online at https://www.surveymonkey.com/r/FutureBelvillePublicSurvey in English and
https://www.surveymonkey.com/r/FuturoCuidaddeBelvilleencuestapublica in Spanish.
“This is a great opportunity for the residents and visitors of the Town of Belville to describe how they
would like to see the Brunswick River developed. This project could include a riverwalk extension, an
amphitheater, shopping, a community center, a marina, restaurants with outdoor seating space
overlooking the Brunswick River, and many other amenities,” Adrienne Harrington, Founder/Owner of
Smart Moves Consulting and the Vision 2030 Project Consultant. “We look forward to hearing the
preferences of the community members and will incorporate those preferences into the Vision 2030
Plan for the Brunswick River development.”
For additional information, please visit the project website at www.townofbelville.com/vision2030 or
contact Athina Williams, Town Manager, at townmanager@townofbelville.com or 910-371- 2456 or
Adrienne Harrington, Project Consultant, at adrienne@smartmovesconsulting.net or 910-431-0949.
###
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Public Input Meetings
The Town held two public input meetings during the public input period (April 1st-28th,
2021). The first meeting was held at the Brunswick Riverwalk Park on April 14th and the
second public input meeting was held on April 15th at Town Hall. The second meeting
was relocated from the future downtown Belville location to Town Hall due to inclement
weather.
The public input meetings utilized several methods of data collection. Each method
and corresponding results are discussed in the following sections.

Public Input Boards
The public was presented with 6 large poster boards that contained a total of 22
possible amenities that could be included during the Belville Park expansion or during
the development of downtown Belville and asked to place a “dot” by their top 10
amenity choices. The results from each meeting are shown in the table below.

Amenity
Riverwalk Extended North to US 74/ 76
Outdoor Dining
Amphitheater for Live Music and Events
Botanical/ Rain Gardens
Canoe/ Kayak Rentals
Splashpad
Marina
Social Plaza/ Pavilion/ Park Patio
Canoe/ Kayak/ Rowboat Launch
Food Trucks
Hotel
Climbing Wall
Skate Park for Bikes, Skateboards, Scooters
Outdoor History/ Culture Education
Playground
Community Center for Programs, Classes, Camps
Fishing Pier
Dog Park
Community Garden
Basketball Court(s)- #’s include pickleball write-ins
Outdoor Exercise Equipment
Frisbee Golf
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April 14th
29
28
24
20
16
19
15
13
12
10
9
13
11
9
11
7
10
7
6
4
4
2

April 15th
8
6
9
10
10
4
7
8
6
7
6
1
2
3
1
4
1
3
2
3
2
2

Total
37
34
33
30
26
23
22
21
18
17
15
14
13
12
12
11
11
10
8
7
6
4

Below is an example of the public input boards use at the public meetings. The dots
reflect the ‘votes’ for the public amenities.

Where do you live? Where do you work?
At both public input meetings, the public was asked to place a dot on a map to
indicate where they live. They were then asked, on a separate map to indicate where
they work. The results are shown in the table below.
April 14th, 2021: Brunswick Riverwalk Park Public Input Session

Belville
Wilmington
Leland
Navassa
Northwest
Town Creek
Bolivia
Supply
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Where do
you live?
8
3
5
1
2
0
0
0

Where do
you work?
15
6
4
0
0
1
2
1

April 15th, 2021: Town Hall Public Input Session

Belville
Wilmington
Leland
Navassa
Northwest
Town Creek
Bolivia
Supply

Where do you
live?
4
0
2
0
0
0
0
0

Where do
you work?
1
3
0
0
0
0
1
0

SWOT Analysis: April 14
The public was asked to complete a SWOT (Strengths, Weaknesses, Opportunities,
Threats) analysis during the April 14th public input meeting. An additional SWOT analysis
was scheduled to be completed during the April 15th public input meeting, however,
did not occur due to location change resulting from inclement weather.
Participants were asked to consider location, economic development, housing,
transportation/traffic, recreation, education community services, emergency
management, safety, crime, job opportunities, commuting, parks, The Town of Belville’s
staff, etc. during the SWOT analysis. They were given the instruction to include anything
that relates to the Town, the region, the community, etc.
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Strengths

Weaknesses

Opportunities

Threats

•Beautiful
Riverfront
•Greenspace and
water access
•The concentration
on open and
greenspace,
focused planned
development
•Town
management
•Substantial
growth and new
housing nearby
•Close to Belville
Elementary School
•History

•Need more
walking trails
•Need sfe walking/
biking trails
seperated from
traffic with stoips
wfor water/
restrooms
•Need retail
opportunities
developed smartly
and coordinated
with surrounding
communities
•Wildlife ramp
•Lack of larger
boating access to
the river from
Brunswick COunty
(have to go to
Southport to put
your boat in)
•Competing with
Downtown
Wilmington
•No current retail
•No local
restaurants
•Needs more
parking
•More
shopping/eating
options
•Lack of Retail
•Need to
strengthen
regional
partnerships –
‘one for all and all
for one’
•No bus or mass
transit
•Regional: Total
lack of
imagination! We
suffer for a 19th
century vision

•Lots of
greenspace!
•Opportunities to
develop safe
walking/biking
trails. Build on
park for picnic
areas and
waterfront area
for public
enjoyment
•Restaurant with
outdoor
entertainment
•Ice Cream Parlor/
Italian Ices
•Develop River
Front –
Celebrating the
culture and
historical heritage
of our Connection
to the River
•You have a blank
canvas
•You have a chance
to do it better
•Look at what
downtown
Wilmington
doesn’t have that
people want..then
build that!
•You have a
beautiful location
•Brewery!!!

•Need $ to develop
•Overdevelopment; No
greenspace
•Large unwanted
box stores
•Over-paving green
space
•Don’t want to be
“over-developed”
(“I second this”)
(“Exactly!”)
•No connectivity
to neighborhoods
•Outside
developers who
may not have
public interest at
heart
•Don’t forget the
infrastructure
•Sidewalks
•Walking trails
•Parking
•Greenspace
•Rapid Growth

* No SWOT analysis from 4-15-2021 Input Session (inclement weather)
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Vision 2030 Survey Results
Note: All open-ended responses have been left exactly as they were received on the
survey.
The Town received 752 responses to their online survey about the Vision 2030 Plan.

Question 1: Do you live in the Town of Belville?
Out of 752 respondents, 348 live in the Town of Belville and 379 do not live in the Town.
Twenty-five respondents responded “unsure”.
Do you live within the Town of Belville?
3.3%

46.3%
50.4%

YES

No
Yes
I don’t know
TOTAL
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NO

Percent
(%)
50.4
46.3
3.3
100

NOT SURE
Number of
Responses
379
348
25
752

Question 2: If so, do you work in the Town of Belville?
This survey question provided 8 options for a response. All 752 respondents provided an
answer to this question. Overall, 62% answered that they do not live in Belville or that
they do not report to work (retired, unemployed, etc.). Twelve percent work in Belville
and the remaining twenty six percent live in Belville but drive to work in another town.
Sixteen percent of those that drive to work in another town, drive to Wilmington. Only
12% of respondents work in Belville while 26% live in Belville but drive to another town for
work.

I do not live in Belville
No- I do not report to work (retired, unemployed,
etc.)
No- I live in Belville and drive to Wilmington to
work
Yes – I live in Belville and work from home
No – I live in Belville and drive to Leland or
Navassa to work
No – I live in Belville and drive to somewhere else
in Brunswick County for work
No – I live in Belville and drive somewhere
outside of Brunswick and New Hanover County
to work
Yes – I live in Belville and drive to work, also in
Belville
TOTAL
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Percent
(%)
41.2%
21.0%

Number of
Responses
310
158

15.7%

118

9.6%
4.0%

72
30

3.5%

26

3.0%

23

2%

15

100%

752

Question 3: Have you ever visited the Brunswick Riverwalk Park at Belville? This is
the park across the street from Belville Elementary.
Ninety-seven percent (97%) of respondents answered “yes.”
Have you ever visited the Brunswick Riveralk Park at Belville?

3%

97%

YES

Yes
No
I don’t know
TOTAL
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NO

Percent (%)
97
3
0
100

Number of Responses
728
24
0
752

Question 4: If so, what did you do at the park? Please select all that apply.
Respondents were given a choice of 13 answers. The top five responses are shown
below and a cumulative list of all responses follows.
1.
2.
3.
4.
5.

Walked/ jogged/ ran along the Riverwalk trail (86%),
Visited the farmers’ market (70%),
Enjoyed sitting and relaxing by the river (66%)
My kids played on the playground (46%)
Attended a community event (44%)

Walked/ jogged/ ran along the Riverwalk trail
Visited the farmers’ market
Enjoyed sitting and relaxing by the river (park benches
and/ or observation deck)
My kids played on the playground(s)
Attended a community event
Picnic at the park
Went fishing
Used the cover picnic area for an event (kids birthday
party, family gathering, etc.)
Visited/ utilized the outdoor classroom by the river
Used the boat ramp or dock to launch my canoe,
kayak, paddleboard, rowboat, etc.
Used the boat ramp to launch my motorized boat
I have not been to the Brunswick Riverwalk Park at
Belville
Other (please specify) *
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Percent
(%)
85.6 %
70.5 %
66.5 %

Number of
Responses
644
530
500

45.7 %
43.8 %
28.1 %
17.4 %
16.4 %

344
329
211
131
123

11.9 %
11.7 %

89
88

9.1 %
3.7 %

68
28

8.4 %

63

* Other (please specify):
Celebration of life for a loved one
Christmas time
Cycling in the area
Dog walks
Eagles Island community rowing
Easter egg hunt
family pictures
Feast of the pieates
Festivals
Fireworks
Fish market
Fish market
Fished many times off fishing pier. Have night
fishing card access.
Girl Scout event: planted Azaleas
Have 2 slips on the river/ boat
Have a brick honoring my father at the Memorial
have not visited the park
Hung out and took photographs from the pier
area
I photograph my daughter often at the trails.
I swing on the swings at the playground.

outdoor club ncerts. It isn’t being ng used as much
ch from r people programs. You just can’t have a
park and not get taxpayer dilate use from it
regularly.
pHOTOGRAPHY
Photography
Photography
photos
Pictures
Sat on the swing next to the river
Sculling with Eagles Island Community Rowers
Seafood market
Stopped by to talk a walk but not much of a trail
Need much longer walking trails and Belview’s
mission should be to get people to exercise and
enjoy the new mission. When you have to drive to
take a walk, not good. When there are more fast
food places than sidewalks, not a good vision.
Take pictures of the sunrise
Veterans memorial
visited the fish market
Visited the veterans memorial
Walk dog on trail

I was a vendor at Founders Day

Walk dogs

I'm a photographer and sometimes do family
sessions on the nature trails
Just rode through to check it out

Walk my dog
Walk my dog daily at the park.

Kid biking

Walked dogs

Landscaping
Learned how to row and joined club
Let my dog play in the water
looked for areas that are wheelchair accessible.
love to go sit in the swings near the fishing dock
and walk with my dog and enjoy the beautiful
nature
Lovely area - great that its so close to WestPort
My great grand children love the play area. I was
wondering about a couple of benches added to
the riverwalk for short break.
Need to have actual recreational practice grams
there is e day camp and se the park from r

17 | P a g e

Walk my dogs
Walked my dog and took pictures.
Walked the dogs
Walked the trails
Walking doggie
Watch fireworks
Watched fireworks
Watched fireworks on the 4th of July
Worked at the Farmer's Market.
would like to be able to launch boat
You didn’t do your research before making the
ramp, so can’t dredge and can’t launch
motorboats.

Question 5: Do you support extending the Riverwalk path/ trail further north?
This would extend from the existing northern portion of the Riverwalk to continue
north along the Brunswick River toward US 74/76.
Of 752 responses, 98% answered “yes” to this question. Six respondents answered “no”
and 12 answered “I don’t know.”
Do you support extending the Riverwalk path/ trail further
north?
0.8%

1.6%

97.6%

YES

Yes
No
I don’t know
TOTAL
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NO

UNSURE

Percent (%)
97.6
0.8
1.6
100

Number of Responses
734
6
12
752

Question 6: What park and recreation amenities would you like to see
incorporated into the Brunswick Riverwalk Park expansion and the development of
the new downtown Belville? CHOOSE YOUR TOP 10.
Respondents were given a choice of 23 answers. The top six responses (all more than
50%) are shown below and a cumulative chart follows.
1.
2.
3.
4.
5.
6.

Riverwalk trail extended north to US 74/76 - 75%
Outdoor restaurant seating space - 70%
Amphitheater for live music and events (outdoor) – 67%
Food trucks/ food truck parking – 64%
Social plaza/ pavilion – 55%
Botanical gardens and rain gardens – 51%
Percent
(%)
Riverwalk trail extended north to US 74/76
74.7
Outdoor restaurant seating space
70.2
Amphitheater for live music and events (outdoor)
67
Food trucks/ food truck parking
64
Social plaza/ pavilion
54.5
Botanical gardens and rain gardens
51.3
Canoe/ kayak/ rowboat launch
49.4
Dog park
43.3
Canoe/ kayak rentals
42.7
Splash pad
42.1
Community center for programs such as
education, environment, fitness, teen, senior/
38.7
adult, and day camps
Fishing pier/ dock
36.2
Marina
30.6
Playground
30.6
Community garden – a garden planted and
maintained by the community; food is available to
27.7
anyone who wants/ needs it
Outdoor history/ cultural education such as
storyboards and information kiosks that display
26
local history and culture information
Outdoor exercise equipment
23.2
Frisbee golf
18.6
Basketball court(s)
17.7
Climbing wall
16.4
Hotel
Skate park for BMX bikes/ skateboards
Other (please specify) *
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12.4
12.1
13

Number of
Responses
562
528
503
481
410
386
371
325
321
316
291
272
230
230
208
195
174
140
133
123
93
91
97

* Other (please specify):
A dock to sit out on, bring your own
chair
A good coffee shop
A Good resturant on rhe water(Not to
big) of one
A pump track (Velo Solutions) can be
used safely by cyclist and
skateboarders, scooters, rollerbladers,
etc.
Bars/restaurants
Belville or Leland needs a community
swimming pool. Not everyone lives in a
neighborhood with a pool and our only
option are the YMCA or YWCA pools.
PLEASE !!! A splash pad is only fun for
the little kids. A community pool could
allow for water aerobic exercise classes
for adults / elderly and could allow for
swimming lessons for the children. This is
a much needed addition to Brunswick
County and has been since I have lived
here (19 years)
Bicycle trail as part of the river walk.
Bicycling lane / area
Bike path
Bike path
Bike trail and walking trails
Bike travel through the park, or a bike
lane down 133
Boardwalk with shops and restaurants
Boat taxi to Wilmington, pickleball
courts
Cafe sandwich shop
Coffee shop
community center that brings in money
for more projects and are fun for all
ages
Community pool
Convert an old railroad to a running tail
Dedicated Bike trail
Disability garden (maintained by
disabled members of the community
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and supported by local businesses) and
a Human outdoor foosball structure
DO THIS!! However you can.... find a
way! This will be huge for this growing
area.
Dredge the area of the boat ramp
Dredge the boat ramp area, at low tide
the ramp is unusable. Thank you,
EICR dock for rowing
Extend the bike path
fine casual dining restaurant
Float dock with walk down at fishing
pier. This is to land fish.
Golf cart paths, shopping
https://www.kidsinparks.com/becomepartner
I know this would be expensive and
would involve the other communities
and the county, but what about a
minor league baseball stadium?
I think it would be lovely to have
European-style open-air plaza space
facing the water that all business
establishments can share and utilize so
patrons (or non patrons) can grab a
bite/drink and sit and enjoy the water
outdoors. This could also encourage
further shopping and boosts
'advertisement' for businesses in the
vicinity. As folks walk up the riverwalk,
they can enjoy the seating and the
view, and as they feel more rested they
can browse through the clothing or arts
shops, and then grab a bite of food or
drink for the walk back!
I would like to see Belville and Leland
merge and quit wasting time and
money competing.
If there are food trucks I can see more
picnic area needed.....maybe near the
playground area.
income generating activities and small
retail, ice cream, Italian ice, etc.
larger farmers market, weekly

Monthly crafter and creators events
more areas to sit or swing along the
river, ice cream, cold drinks, coffee,
cocoa. maybe an area for a wine/beer
garden with live music or movies in the
park
more fishing piers extending longer and
further
Mountain Bike trails
move mayor and belville town hall to
the new riverwalk.
Movie Theater
Movie Theater / In and Out
Multiple Use Paths (MUPs)
None
NONE! LEAVE IT BE
None.
nothing it will cause inconveince for the
neighbors
Paddle boats in addition to kayak and
canoe rentals
Paved bicycle trail
Pickelball courts
Pickle ball courts
Pickle ball courts
Pickleball
Pickleball
Pickleball Court! It's a small court and
very popular!
pickleball courts
Pickleball courts
Pickleball Courts
pickleball courts
Pickleball courts
Pickleball Courts
Pickleball Courts
Pickleball courts
Pickleball courts
Pickleball courts
Pickleball courts
Pickleball courts
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Pickleball courts
Preserve as much natural area as
possible. Develop a downtown as little
as possible & showcase the rare
untouched natural beauty of the area.
Repair the boat ramp so can be used
or a new one .
Restaurant with indoor/outdoor sit down
dining
Restaurant, small shops
restaurants
Restaurants
Restaurants
Restaurants
Restaurants and boutique stores
Restaurants and stores overseeing the
water
restaurants, bars, and grills
Restaurants/kiosks
Rowing shells (lower profile than “row
boats”
Sand volleyball. Bike friendly path.
Restaurant or seating for food trucks.
Sculling/rowing facility
Setup similar to River Lights, Smoke On
The Water
Shopping
Shopping
Shopping
Shops
Sidewalks.
Small shops along the river
small unique shops
tennis courts or pickleball courts
We need a REAL, useable boat ramp.
The current option is not useable for
boaters. It is a kayak launch. We need
deep water.
Weekly larger farmers market
Zip Line
Zipline
Raptor Hospital

Question 7: Do you support the development of a downtown Belville along the
Brunswick River in the area of Old River Road (between NC 133 and the Brunswick
River, south of US 74/76)? This is the study area referenced here www.townofbelville.com/vision2030.
Of 752 responses, 91% answered “yes” to this question. Nineteen respondents answered
“no” and 47 answered “unsure.”
Do you support the development of a downtown Belville along
the Brunswick River in the area of Old River Road?
2.5%
6.1%

91.3%

YES

Yes
No
Unsure
TOTAL
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NO

UNSURE

Percent (%)
91
3
6
100

Number of Responses
686
19
47
752

Question 8: In the future, how to you envision spending your time at downtown
Belville on the Brunswick River? CHOOSE YOUR TOP 8.
Respondents were given a choice of 20 answers. The top five responses are shown
below and a cumulative list of all responses follows. All respondents (752) answered this
question.
1. Dining at restaurants (85%),
2. Meeting family and friends to hang out by the Brunswick River (75%),
3. Walking/jogging/running the Brunswick Riverwalk trail for exercise and staying
active (74%)
4. Listening to live music (70%)
5. Visiting food trucks (56%)
Response
Dining at restaurants
Meeting family and friends to hang out by the Brunswick
River
Walking/jogging/running the Brunswick Riverwalk trail for
exercise and staying active
Listening to live music
Visiting food trucks
Playing outdoor games (horseshoe, pickleball, frisbee
golf, cornhole, etc.)
Launching a canoe/kayak into the Brunswick River to
go paddling
Taking kids to the playground
Participating in group activities such as yoga class,
pottery class, after school programs, group meet ups,
senior programs, day camps, etc.
Visiting an outdoor splash pad/interactive water feature
Shopping for clothes, shoes, jewelry, and home
furnishings
Shopping for food and medicine
Going fishing
Accessing basic needs such as mail/shipping services,
hair salon, visiting a doctor, and personal care services
Utilizing the marina and exploring the Brunswick River by
motorized boat
Shopping for sporting goods, gardening equipment,
books, music, and hobby supplies
Consignment/antique shopping
Using an event venue for larger events (weddings,
family reunions, etc.)
Other (please specify) *
Utilizing office space (shared or private)
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Percent
(%)
85.4
75.4

Number of
Responses
642
567

74.5

560

70.2
56.5
49.3

527
424
371

48.1

361

40.6
38.4

305
289

37.2
36.5

279
274

27.2
26.5
24.9

204
199
187

24.4

183

23.5

177

21
14.8

158
111

7.7
4.5

58
34

* Other (please specify)
Bike trails
Specialty shops
pickleball courts
The restaurants MUST be local, not
franchise
Playing pickleball
Taking dogs to the dog park
Photography
Okay with my dogs in the dog park.
Pickleball courts
Playing pickleball
Skateboarding
Hanging out on pier/dock
Farmers market
SWIMMING and Water aerobics in a
real swimming pool
large weekly farmers market
browsing in small shops for scented
soaps, gifts, breakfast or coffee to
take on my walk
Photography
Leave it alone! You are destroying the
area for wildlife!!!!
Dog park
Bike trails or lanes on 133
Basketball court would be awesome
Bicycling
I dont
Taking my kids to the skate park!!
I would only like to see outdoor
activities here, not any shopping
malls/restaurants. One thing I like
about Belville is it isn’t overbuilt.
condominiums
Upscale shopping
Biking to the new Downtown Belville
some NICE dining establishments moderate price range
sailing rentals, relaxing with an ice
cream/coffee, car & boat shows,
community events, all weather
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enjoying the area so indoor and
outdoor seating
Outdoor dining
Volleyball. Biking.
showing out-of-town friends our
beautiful natural areas
Brewery
Going to dog park
tennis or pickleboard courts....
PHOTOGRAPHY
outdoor bar / drinking space with live
music - this will appeal to and attract
millennial spenders
Rowing with the club
Pier for Launch for EICR
Rowing Regatta
Biking
Music, art, craft, pet festivals.
Pump Track
Bicycle greenway trail. Multiuse
paths.
Bictcling ona paved trail
Bicycling along the trail or path
Biking along the river.
Bicycling
biking
biking
Biking
Cycling
Cycling
Minor league baseball
Visiting an ABC store
do not want anything added Already
congested enough for the homes
transportation to riverwalk; Belville
town hall,

Question 9: Which of the following development values are most important to you
when creating a new downtown Belville? Choose your top 5.
Response
Incorporate bicycle and pedestrian facilities (bike lanes and
multi-use paths) to and through the new downtown area
Maintain a small-town feel
Seamless integration between the Brunswick River and the
future downtown area
Reflect low country and coastal building design
Preserve open space
Sustainable development – solar panels, LED lights, electric
charging stations, solar water heaters, bioswales, etc.
Mixed use development – build residential on top (upstairs)
from commercial/ retail
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Percent
(%)

Number
of
Responses

71.3

536

69.4

522

65.7

494

58.6
57.2

441
430

41.9

315

23

173

Question 10: Are you interested in incorporating public art into downtown
Belville? If so, which of the following ways would you prefer?
Are you interested in incorporating public art into downtown
Belville? If so, which of the following ways would you prefer?
3.7%

1.2%

Feature local and
regional artists
Temporary/ seasonal art
installations and festivals

18.9%

I'm not interested in
incorporating art
Permanent art
installations/ fixtures

52.9%
23.3%

Feature international
and national artists

Reponses

Percent
(%)
Feature local and regional artists
52.9
Temporary/ seasonal art installations and
23.3
festivals
I’m not interested in incorporating art
18.9
Permanent art installation/ fixtures
3.7
Feature international and national artists
1.2
Total
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Number of Responses
398
175
142
28
9
752

Question 11: What types of play are most important to you? Choose your top 2.
Respondents were given a choice of 7 answers. More than 50% of people chose eating
and drinking and/ or entertainment (live music and events). A cumulative chart follows.
Reponses
Eating and drinking
Entertainment – live music and events
Nature play
Water play
Sports/games
Retail play
Imaginative play
Total
Skipped
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Percent (%)
62.5
55.5
43.4
27.9
19.3
8.8
7.2

Number of Responses
470
417
326
210
145
66
54
751
1

Question 12: What kind of businesses would you like to see in downtown Belville?
Choose your top 5.
Respondents were given a choice of 21 answers. The top three responses (all more
than 50%) are shown below and a cumulative chart follows.
1. Restaurant - 82%
2. Breakfast spot/ coffee shop - 78%
3. Bar, tavern, or pub – 64%
Reponses
Restaurant
Breakfast spot/ coffee shop
Bar, tavern, or pub
Small grocery/ food co-op
Small crafts/ artesian gallery
Plant nursery
Clothing store
Book store
Hardware/ general store
Salon/ beauty
Florist
Department store
Newspaper/ candy store
Package shipping
Child care
Doctors/ dentist
Banking
Pharmacy
Tailors/ dry cleaner
Automotive repair
Lawyer
Total
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Percent (%)
81.7
78.2
64.5
43.1
43
34.2
25.9
24.5
23.7
13.7
10.8
10.6
10.2
5.9
5.9
5.3
4.9
4.8
4.3
2.1
1.3

Number of Responses
614
588
485
324
323
257
195
184
178
103
81
80
77
44
44
40
37
36
32
16
10
752

Question 13: Are there any businesses or industries you would like to see in
downtown Belville? Please explain.
Four hundred fifty-nine (459) respondents answered this question, while 292 skipped it. A
cumulative list follows. Ninety-four (94) of the responses did not provide any information
(n/a, none, no, not that I can think of, etc.) and have been removed from the
cumulative list shown below. Respondents were generally interested in seeing locally
owned and operated businesses. Some of the most common responses were food
and/ or beverage establishments (restaurant, brewery, bakery, coffee shops, food
trucks, ice cream shops, etc).
A bakery
A bakery would be great
A bakery, ice cream shop on the water
A Blue Moon type business that supports local artists and crafts
A clothing store. The only place we have to shop for clothes is Walmart
A craft store (Hobby Lobby, Joanne) would be great
A food hall.
A Food Truck Area where different food trucks and set up and serve a meal/treat
A full restaurant. Not fast food. Not limited hours. Open for breakfast and dinner.
A hotel right off the interstate that was classy with River views. There use to be hotels
in DT Belville but they became ran down so it would be nice to see it come back to
life.
A local pharmacy (like Galloway Sands), hardware/general store would be most
helpful.
A movie theater! It would be nice not to have to go to town to see a movie
A plant store that sells beer
A public skate park
A space for artists to create - rent small spaces within. Let’s grow that on our side of
the river.
ABC store
Absolutely no big franchise. Keep it local and small business savy.
Affordable housing.
antique shop
Antique shop or tattoo shop
Antiques and crafts
Art galley featuring Bellville artists.
Art studio
Art Studios
Artisan and local companies would be amazing
arts & antiques; restaurant/bar with outdoor seating; book/newspaper/gift store;
candy & popcorn shop
Aveda salon, italian bakery
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Bait/tackle shop
Bakery
Bakery
bakery, and other small shops - like Cotton Exchange
Bank of America
Bank of America physical presence or at least a new ATM
Bar to sit and relax
Bar/Restaurant on the river
beauty and barber shop
Beer garden with Astro turf and a play area for kids, bakery, gift shop, a daycare,
high end nail salon and hair salon, Tads barbershop, Trader Joe’s, high end coffee
shop
Belk, academy sports, Lowes Home improvement, ulta
Better restaurants. Too many fast food places and low quality grocery stores. Let’s
dine for enjoyment
bicycle shop
Bicycle shop and coffee shops are a must. No bike shops south of Wilmington,
opportunity for Belville to open one.
Bicycle Shop and rental
Big box home improvement like Lowe’s or Home Depot. Even a COSTCO and Home
Goods/Marshall’s would be ideal
Bigger hardware store and fine dining
Bike shop
Bike shop, glassblowing
Bike shop, Target, Homegoods, Home Depotor Lowes
bike shop, to help grow the culture of riding, cleaner air and less conjested roads
Bike Store
Bitty & Beau’s Coffee
Blueberry grill
boat rides to Wilmington; small town businesses
Boston market Cheesecake Factory indoor play places
Boutique Shops, Mom and pop owned restaurants
Boutique style coffe shops, restaurants NO CHAINS.
Boutiques and specialty shops
boutiques, small shops
Breakfast/restaurant
Breweries and dog friendly things
Breweries and more restaurants on the river
Breweries, seafood, sports bar, outdoor store,
Brewery
Brewery
Brewery
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Brewery
Brewery
Brewery
Brewery
Brewery, family friendly dining
Brewery, Restaurants, Small Crafts, Farmers Market, Boutique Retail, Hobby stores, etc.
Brewery/distillery
Brewery’s
Bruster’s Ice Cream
Buffalo Wild Wings
Businesses highlighting the local area, art, cooking, etc. Multi-generational classes in
nature, gardening, tai chi, nature photography, cooking with local resources, local
history, etc.
Butcher and bakery
Caribbean and Kosher restaurants
Christmas tree shop
cinema
Clean green industry
Clothing stores. More options
Coffee
Coffee or breakfast shop
Coffee shop
Coffee shop
Coffee shop!
Coffee shop! I would love to start it! S.Katie.davidson@gmail.com
Coffee shop, restaurants, Reataurant shops, boutiques
Cookout . Hardware store . Tackle store
Cookout, The Barkington, First Citizens, Shopping, Food Options
Cycling
Definitely an entertainment venue for live music and options for food/drinks at events.
Maybe a small coffee shop. Keep it small and simple.
Deli & cheese shop
Dining
Dining
Dining on the water
Easy to grab food and sit down dinners
Eateries bars and locally owned companies
environmentally clean businesses or industries
extension of YMCA with an additional community pool
Family friendly places/activities
Family oriented and positive businesses that add to our wellbeing.
Family practice there is not enough doctors. Live music, breweries
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Family Restaurant owned and operated by local people
Family-centered brewery or restaurant
Farmers market, local exhibitions
Fast casual restaurants like Blaze Pizza and The Greeks
Fine dining, Go Cart Track, Baseball Fields
Firebird Wood Grill.. ice cream
Food and drink, museum/culture, family friendly group activities
Food places
Food trucks, farmers market
Fresh homemade Ice cream store
Galleries
Gelato, Kohl’s Custard, local coffee shop, craft market once a week, consignment or
thrift, diner
Gift shops, wine shop, coffee shop bakery, bait & tackle
Given the space I’m not sure it’s possible but a home depot or Lowe’s. The small
hardware stores do not have what everyone needs. Also a larger fitness company like
TF Fitness.
good restaurants
Grocery store would be nice
Gyms
Hardware
Hardware
Hardware store, coffee shop, Eco tourism
Health food store and florist. Ice cream shoppe
high paying jobs. professional jobs
Higher end Restaurants,
history museum, micro brewery
Hobby lobby or a large hardware
Home Depot
Home depot
Home Depot
Home Depot or Lowe’s, target, chipotle
Home Depot, Lowe’s Home improvement, Target, More Restaurants (not chain),
Coffee shops, Outdoor entertainment such as food trucks and music venues.
Home Depot.
Home Depot/Lowes and more restaurants. Less fast food
Home repair such as Home Depot or lowes
Hotel / Motel
Hotel, a substation for FedEx/UPS/Amazon ( parcel terminal)
https://tupelohoneycafe.com/, https://www.townhallohiocity.com/,
https://www.wickedweedbrewing.com/
I would like to maintain the small-town, coastal charm and stick to local artist shops
and breweries/pubs with outdoor games and music. Maybe even a water fountain!
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I would like to see "Farm to Table" restaurant and craft beer establishments to
compete with Wilmington.
I would like to see local owner quaint, specialty stores. We should be supporting small
local businesses.
I would like to see more breweries and locally owned restaurants. We have enough
fast food/chain places.
I would like to see more Recreation/Wellness
I would like to see restaurants and shopping but also maintain a small town feel with
strategic green space
I would like to see this area of Belville kept open to the public as much as possible.
Businesses that encourage outdoor gatherings and activities. Although mixed use
buildings may be more fiscally enticing, I’m afraid it will take away from the small
towns feel and natural beauty of Belville. Businesses and spaces that are appealing
to all residents and tourists alike is my ideal further for the town.
I would love to see a space that non-profits could utilize for meetings for free or at a
low cost..
I’d like to see small businesses supported
I’d love to see entertainment such as - bowling, movie theater, trampoline park, zoo,
amusement park
Ice cream parlor
Ice cream shop
Ice cream shop, Donut shop, waterfront restaurants
ice cream shop, gift shops, brewery, dessert/wine bar, name brand retailers
ice cream shop, patio restaurants, marina-style grill/pub
Ice cream shop, sandwich shop, cheese shop, bakery
ice cream/ old fashion soda shop
IHOP restaurant, Lowe’s Home Improvement/Home Depot
Independent stores (mom and pop). Belville is small enough yet close enough to
Wilmington and Leland to create a "chain free" zone. People would visit a city like
that just to get away from the "normal".
Independently owned businesses by people and artisans that bring culture and
community to the area
Individually owned
It would be wonderful if you could maintain a village atmosphere. Small shops and
family restaurants not fast food. Make yourself unique, a place where people come
to relax . No large stores or car dealerships.
Just casual restaurants for outside dinning on the water, somewhat like the downtown
river walk in Wilmington.
Just nature
keep a small town feel but make some kind of a footprint. I have read in the paper
that we shouldn't be called a town.
Keep businesses local and small!
Keep it local.
Krispy Kreme - Port City Java
Liquor store, hardware store,
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Live music
Local artisan shops, gift shop like Blue Moon
Local artists
Local artists
Local artists, crafts,
local brewery
Local Brewery, Seafood restaurant, Craft Coffee shop
Local businesses
Local businesses
Local craft brewery with live music and a restaurant
Local decor gift shop
Local farmers market, larger than the current
Local fine dining restaurants
Local investors, mom and pop type restaurants
local outfitters/clothing
Local owned
Local restaurant
Local restaurant not restaurant chains.
Local restaurants and breweries with live music
Local restaurants, chain restaurants, small/local businesses
Local shops and eateries
Local small shops
Local vendors
Locally owned
Locally owned and operated
Locally owned and operated. Nothing huge and nothing retail. No “Mayfair”.
Locally owned and run small businesses of any kind. Keep chains out
Locally owned businesses!
Locally owned restaurants/coffee shops
Lowe’s hardware/Home Depot
Lowe’s Home Improvement, Home Depot, Movie theater, Barnes and Noble,
Michaels arts and crafts, ladl’s, Publix.
Lowe’s or Home Depot. Other shopping such as target so it’s not just Walmart or
going to Wilmington. Better restaurant selections
Lowe’s/Home Depot
Lowes home improvement store
Lowes or Home Depot
Lowes, Barnes and Noble, TJ Max, Olive Garden
Lowes. Hardware. It would be so nice to not ihave
Lowes/Home Depot
Mainly restaurants on the water please!
Maintaining southern influences in food and landscaping
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Marina
Marina
Maybe little specialty shops of different sorts but no chains or big box
Mix of business and entertainment
Mixes use similar to Mayfair
Mom & Pop restaurants/cafes and shops
Mom and Pop restaurants and bars
Mom n pop
More Kayak friendly programs and access
more local businesses
More local shopping, clothing and books
more night life and things for families to do
More outdoor dining options
More restaurants , home cooking and Italian
More restaurants in general. We need things other than BBQ , American and just
another hamburger place.
More restaurants!
More safe, upclass nightlife and dining options
More Site Down Outside food options by water
More to bring rainy day activities for tourists and locals.
Movie theater complex
Movie Theater. There is none unless u drive to Wilmington or Myrtle Beach. This would
be a wonderful anchor set it up like Stone theater in Wilmington. Its got Restaurant's
and small stores its a wonderful way to feel like u are in a small town
Movie theatre
Movies
Movies
My own business! I have envisioned this since I moved here
nice bakery like apple annies
Nice restaurants!
Nice restaurants, not fast food, book stores, art galleries etc. Businesses that create a
small town cohesive theme
Nice waterfront restaurants and clothing boutiques.
niche shops not big industry
No keep it to small independent owned businesses no chains
No more chain restaurants
No more office space or mixed use
NO STAY OUT AND LEAVE IT BE!
No, keep it as nature driven as possible.
No, leave those for the Industrial park
No, too much development for infrastructure as-is
Non-chain restaurants
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None. Don’t want Belville to be too built up, I like the natural land and small town feel.
There is a ton in Leland and Wilmington, and the reason why we moved here is
because it wasn’t crowded with stores and restaurants
Not sure that I want to see it commercialized. We have Leland and Wilmington for
that.
Nurseries, food co-op
Old fashion grill hotdogs burgers fries cooked the old fashioned way. Ice cream shop
where it doesn’t cost $8 for a cup of ice cream. Hand dipped
Open to anything.
outdoor courtyards connecting restaurants and shops
Outdoor eating options on the river
Outdoors / sportsman supply. There are no locally owned locations that provide this in
quality and only Walmart provides this in leland by itself. Being surrounded by the
water, parks and outdoor/ sportsman activities anyway...it would make sense to open
a location to help aspire people to take advantage of what's already here and right
in front of them. Out door sportsman activities are healthy and build good character.
An outdoor/ sportsman store or co-op would be a fantastic addition to the river front
area in Leland, if not by itself.
Pet boutique
Pet grooming, boarding. I would love a tea room
Pickleball Courts
pickleball courts outdoors
Places for kids to go
places to bring people together and get them outside enjoying this beautiful area.
would prefer small southern town feel
Planet fitness
Plant nurseries
Plant nursery, water sports
Post Office
Post office
Post office
Post office
Primarily restaurants, or small, locally owned shops.
pub
Publix supermarket
Publix Supermarket
Restaurant
Restaurant
Restaurant / Bar
Restaurant with indoor and outdoor seating for families and friends to hang out.
Great food and atmosphere but affordable for local families. A place like the
Tattooed Moose in Charleston and John’s Island SC. Locals love that place because
you can come in for food or a light snack and it is family friendly.
Restaurant, small privately owned shops
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Restaurant/pub/bar brewery, eagle island type provisional shop, hardware,
pharmacy
Restaurants
restaurants
Restaurants
Restaurants
Restaurants
Restaurants
Restaurants
Restaurants
Restaurants
Restaurants
Restaurants - it is an entertainment feature that invites people out and creates a
space for all to enjoy
Restaurants and a hardware store
Restaurants and Bars
Restaurants and clothing
Restaurants and entertainment, things to do with children
Restaurants and family activities
Restaurants and nightlife, artisans
restaurants and recreational access to the river
Restaurants and retail space
restaurants or a hardware store.
restaurants with outdoor seating, outdoor sporting
Restaurants, not fast food
Restaurants, pubs, shopping
restaurants/bars with water view
Retail
RETAIL LIKE TARGET
Retail shopping; entertainment; no public storage and limit medical offices and thrift
stores as there are so many in Leland. So many. Brewery or winery would be a great
addition.
River view bars and restaurants and ice cream shop. Splash pad
Shared workspaces
Small businesses
Small businesses
Small businesses
Small businesses
Small family business no chains
Small family businesses
Small family owned business
Small local business
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Small local businesses, not big chains
small local restaurants (no chain accounts)
Small locally owned businesses would be a perfect fit for this area.
Small marina and local music and artists
Small market for produce.
Small mom and pop shops and/or restaurants to maintain that small town feel
Small retail
Small shops, mix of local and national companies. I’d love to see a real gelato maker,
perhaps a microbrewery.
Small Technology Businesses/Information Technology
Small, independently owned restaurants
Small, local, centered around the river and accompanying trails.
Something related to Belville’s history or the history of this immediate area. I would
love to see it be a Destination town. People woyld come here for what they can’t
get in Wilmington. Maybe a creative center with diverse artists like Ashville - or
SeaGrove. So much potential for Belville! I can’t wait!
Specialty food store/ local made food store
Sports Bar on the water, Buffalo Wild Wings or Wild Wing Cafe also a kids toy store.
Starbucks
Study spots for college and high school students: in leland there’s really no where to
go and study so starting that at downtown belville would be great.
Taproom/Bottle shop. With ability to have an open drink on the boardwalk
Target & hardware store
Target, good dining
The restaurant industry where you can park and eat and have a cocktail! There are
too many fast food places!
The survey appears to cover most of the suggestions.
This could be huge...... any area on the water is a winner!
Those that enable relaxation and river enjoyment. The todo stores can be inland as
that area is limited and premium..
Thrift Stores
Trader Joe’s or Publix and Lowe’s hardware
Trader Joe’s, Chipotle
Trader Joe's
Trader Joes Healthy affordable food
Trader Joes, Home Depot/Lowes, Target
Try and lure a minor league baseball team to the area. Wilmington had the
opportunity but didn't capitalize on it.
unique places not franchise restaurants
Water taxi
Water taxi
Water taxi to wilmington
Water view restaurants, coffee, bar areas
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Waterfront bars and restaurants to give off a similar vibe to the yacht basin in
Southport.
Waterfront dining
Waterfront restaurants, bar/pub, expanded park activities for kids and adults,
extended river walk area
We need a good steak house restaurant, a full service upscale salon
We would like to see restaurants and salons dog stores or bakery
Winery or brewery
Would be great to get a larger retail location like Target and potentially some better
restaurants, not fast food
Would like a home depot type store.
Would like the future plan to include routing traffic away and expanding foot traffic
paths.
would like to see area behind circle k developed!!!!
Would love to see a shop of local crafters, maybe like a co-op
Would love to see something similar to Southport lots to do with keeping the small
town feel
Yes! Maybe a fitness studio? Also locally owned restaurants and bars. Most
importantly an area to walk and socialize - similar to downtown Wilmington, but more
residential.
Yes, options like the Fresh Market or Whole Foods
Yes, we should use the River !
Yes.A local diner would be great
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Question 14: Are there types of retail establishments you would NOT prefer in
downtown Belville? Please explain.
Five hundred fifteen (515) respondents answered this question, while 237 skipped it. A
cumulative list follows the chart. One hundred twenty (120) of the responses did not
provide any information (n/a, none, no, not that I can think of, etc.) and have been
removed from the cumulative list shown below. Respondents were generally more
interested in locally owned and operated small businesses, as shown in the responses to
question 13. Big box/ chain stores, bars, car dealerships, car washes, fast food
establishments, tattoo parlors and vape shops were some of the most mentioned
establishments that respondents did not want to see with the development of
downtown Belville.
A much local as practical over chains
ABC and too many bars
Adult book stores.
Alcohol stores
All retail would bring traffic that the infrastructure cannot support. Belville has already
approved too many developments without infrastructure concern.
Any chain business whether it is a restaurant or other business.
ANY franchise
Any main retail such as Walmart, Target, etcc
Any that are biased, bring turbulence, non peaceful, geared toward a specific segment
instead of being open to all to be enjoyed with peace harmony enjoyment and provides
funding for additional projects for the community.
Any type of business that would make it dangerous to visit
Anything big box. Large apartment complexes.
Anything is welcome
Anything loud
anything that has a lot of traffic
Anything that takes away from beauty of area or isn’t not environmentally conscious
Anything that’s not local or large
Anything touristy or cheap merchandise
auto parts, sales, or repair
Auto repair
Auto service/repair
automobile focused establishments (drive thrus, auto repair, auto sales, heavy parking,
parking out front)
Automotive Repair, Car Washes, Big Fast Food Franchises
Automotive repair, chain restaurants, big box stores
Automotive. We have plenty
Banks, car wash, dentist, medical building
Banks, Car wash, retailers
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Banks, department stores, chain grocery stores - Anything that has a big footprint
Banks, Law firms, Gas Station, Fast Food, Car Lots
Bars
Bars
Bars
bars
Bars - hate for it to end up like downtown Wilmington
Bars due to risk of drunk driving
Bars or clubs
Bars tatto and pierced ng businesses. Automotive reoairs auto detailing motorcycle or car
sakes and repairs. Recycling businesses nesses bait ships pet stores massage parlors.
Bars! Chains.
Bars, major retail
Bars, nightclub
Bars; music venues
Big box
Big box
Big box
Big box chains nor fast food restaurants
Big Box or Chains, keep it local
Big box stores
Big box stores
Big Box Stores
Big box stores
Big box stores
Big box stores
Big box stores
Big Box Stores
Big box stores
big box stores
Big box stores
Big box stores
Big box stores
Big box stores, hotels, condos
Big box stores - none by waterfront
Big box stores, auto repair, fast food
Big box stores, chain restaurants
Big box stores, storage units, dollar general
big box stores. Leland & Wilm are close enough. Keep small town charm
Big box stores/corporate style
big box ztores
big box, like Walmart
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Big box.
big box/national chains
Big buildings and sprawling parking
Big businesses
Big businesses
Big businesses
Big chain retail stores
Big chain stores
Big chains
Big chains I don’t want to see big chain stores I like small shops locally owned
Big chains need not come
Big corporations
Big department stores
Big department stores
Big retail. Keep it local!
Book stores, tech stores, hardware stores.
Boutiques
Box stores
Breweries
Car dealer/repair.
Car dealership
Car dealership there are to many around
Car dealership, Vape/smoking shops, Tattoo Parlor
Car repairs
Car wash
Car wash
Car wash, fast food, tractor supply
Car washes and self storage
Car washes and storage units
Car washes.
CBD oils, vape stores, dollar stores
Chain businesses
Chain establishments that I could find anywhere!
Chain fast food restaurants
Chain places. Hotels
chain restaurants
Chain restaurants
Chain restaurants/fast food
Chain restaurants/pharmacy’s.
Chain store pharmacy
Chain stores
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Chain stores
chain stores
CHAIN STORES
Chain stores & restaurants
Chain stuff. Would rather keep that small town vibe
chain type stores
Chains
Chains
Chains
Chains - restaurants, stores, etc. I love supporting local
Chains or non retail/food/beverage
Clothing
Clothing
Coastal decor
concerts
Convenience stores,
corporate chains
Corporations
CVS type, dollar store type, abc store, gas station
Dental/Health offices
Dentists, storage facilities, insurance agencies - seems like we have plenty of those!
Department store
Department stores
Department stores - too large or anything that doesn’t feel local
Department stores or malls
Discount department stores & chain stores
Do not expand. Do not build
doctors ofc, too many now.... use for entertainment only
Doctors office, places that are not unique. Grocery store etc.
Doctors offices, dentists, insurance companies, anything that doesn't promotes public
interaction
doesn't need any
Dollar general, cbd stores, physical therapy, dentists-we have too many of all those.
Dollar General, Family Dollar. too tacky
Dollar general, laundry mats, Waffle House, vape shops, car washes, cell phone stores, It
needs to have the same ambiance of Alexandria, VA
Dollar General, storage places, or another grocery store...we have enough
Dollar store
Dollar stores
Dollar stores, cvs, coin laundry, fast food, national chain stores or restaurants, banks,
Don’t need anything that will cause congestion.
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Don’t need large sporting stores (like Dick’s or Academy). Keep it to restaurants and local
bars, for a relaxing evenings on the water.
Fast food
Fast food
Fast Food
fast food
fast food
Fast food
Fast food and corporate chain businesses
Fast food or supermarkets. , apartment complex
Fast food places.
Fast food restaurants
Fast food, car wash, self storage
Fast food, medicine —there’s enough of this on village rd
Fast food/chains
Fast foods
Food Store, office work
groceries and clothes
Gun stores, pawn shops, low quality consignment, thrift stores, Dollar General-type stores
Hair salons, lawyer, medical offices, etc. We have that stuff located very near by! We
need local restaurants with a view in this side!
Heavy Industry
Hotels
Hotels or any business that needs more than 30 parking spots.
Hotels, large chains- keep is small and quaint
I am really not a fan of retail. Okay would be coffee shop, restaurant, artesian, farmers
markets, etc.
I do not want big chains want to maintain small town feel with charm
I do not want it to look like a big city
I don’t think any coorporate retail stores should go because thinking of a downtown I
think of small town local shops like Downtown Wilmington. You don’t see a target or
Walmart store taking up space. It’s all local shops to give it a small town local feel. Putting
big corporate organizations will defeat the purpose.
I think it would be nice to make downtown Belville all about enjoyment and leisure. Theres
a hardware store super close in Leland, everyone has their go-tos in Wilmington or Leland
for things they need. Make Belville things people WANT. Cute boutiques for shopping,
higher end restaurants, planned events. Belville is cute, let’s keep it that way and expand
on it. We DONT need fast food, we dont need a pharmacy, cvs and walgreens are right
there). We have this river, lets put all cute stuff there.
I think we have enough restaurants.
i would hope it would have a small downtown feel.
I would not like fast food and national restaurant chain establishments. There are too
many in the area currently.
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I would not like large retail. I would prefer small business/service companies and
food/drink establishments.
I would not like to see any large retail outlets, including any kind of sporting stores, big box
stores, grocery stores, or the like as there is not enough space to incorporate them into a
downtown atmosphere.
I would not like to see vape or tobacco stores.
I’d rather not see a lot of corporate chain stores. It would loose the small coastal town
feel.
I’m not interested in being reminded of work or business at this location so much as I want
to feel like I’m on vacation while at home. Restaurants, nice bars, small shops with
I'd welcome any business
Industrial
Industrial
Industrial, construction, chemical
Just commercial offices, a waste of an awesome idea for the rest of us
Keep it small and open .
keep it small town - no high rises
Keep it small town and charming with local options for dining and shopping. Family
friendly!
Keep the big chains out of the central area so that the charm and small town feel
remains
Large box stores like Costco and Sams
Large businesses, dr offices, chains of any kind. We don’t need another “Mayfair” or
“Brunswick Forest”.
Large chain restaurants
Large chain store
Large chain stores
Large chain stores
Large chain stores like home depot, target, etc
Large Chains
Large chains. Keep small businesses
Large commercialized businesses that would require more parking space taking away
from other uses of that space
Large companies
Large corporate
Large corporate types. They ruin the small town atmosphere
Large department stores
Large department stores
Large department stores
Large retail
Large store, box store, franchise
Large stores or chains because it would be nice to maintain the small town feeling.
Large stores, service stations
Larger chain restaurants as local restaurants maintain that small town feel
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Late night dance club
Lawyer, real estate, dr. Office, housing
lawyers , big business
Lawyer's Office
Lawyers, doctors, pharmacy, storage, corporate fast food. We have enough on that off
17 and in Wilmington already. I want DT Belville to have a unique, local feel.
LIquor stores
Loud music and large crowded events
Major chain restaurants and stores, car wash, storage unit
Major chains
Major dept store, big box stores, etc
Major retail
Major retail chains and fast food restaurants.
Manufacturing, Auto Repair
Mattress Store - too many already!
Mattress stores
Mattress, auto care, grocery
Medical and dental offices
Medical Facilities need too much parking
Medical, groceries, car washes, fast food
Medical, or pharmacies
Medical. Corporate department stores. These types of businesses take away from the
natural view and the feel of Belville. Save that for inland concrete shopping centers.
Medical; public storage; thrift; there are so many in Leland.
More big box stores
Nail salon
Nail salons
National Retail Chains
night club, automotive repair,
no alcohol sales; no food chains, no large buildings
No bars/clubs, keep it family friendly
No Big $$$$ Stores Definitely NO Dollar Stores.
No big box details, chains, fast foods. Plenty of those nearby.
No big box or chain stores
No big box retailers
no big box stores
No big box stores
No big box stores or chains small local similar to Southport downtown
No big box stores, no more large grocery stores, no fast food
No big box. A more boutique or upscale feel.
No big business.
No big chain stores! Keep it local
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No big chain stores, keep it local!!!
No big chains. We have access to those in ILM
No big department stores or “businesses” like lawyers or realtors. Keep the downtown
area full of small businesses people can walk around and meander through.
No big name establishments
No big retail
No box stores
No car wash, no fast food, no nail salons
No cell phone or mattress stores, that seems like all we have on this side of the River.
No chain restaurants
NO chain restaurants and NO doctor's offices
NO chain restaurants or stores!
No chain retail
No chains
No chains
No chains, Italian, bagels,
NO CHAINS.
No chains. Distinguish yourself from Leland.
no chains. we need to support mom and pops, to give Bellville an identity for creative
entertainment
No chemical or industrial plants, we already have enough poison in our water and air
pollution
No corporate run
No discount stores; upscale & desirable
No Diversity is best
No doctors offices
No dollar generals
No Dollar Generals or storage facilities
No Dollar General-we do not need any more in the area.
No dollar stores
No fast food
No fast food chains only local "mom and pop" establishments (no national chains), keep
Belville unique and old school "Americana".
No fast food restaurants.
No fast food restaurants. Too many already
No franchises
No Hotels
No hotels/restaurants/shopping. Keep it natural and outdoorsy for the community to
enjoy the view and get some exercise.
No large box stores, car washes, medical offices, or department stores
No large chain department/restaurants
No large chain stores
NO LARGE retail stores!
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No mattress, storage, vape stores.
No more auto parts banks churches
No more burger restaurants, liquor stores, adult entertainment
No more cbd type establishments
No more chain fast food restaurants
No more chain restaurants
No more chain restaurants (I.e. Applebee’s, McDonald’s, Etc.), no more hotels.
No more chain stores.
No more dentist and doctors. It would ruin the style of small town
No more dollar stores, gas stations or medical buildings
No more fast food
No more fast food chains or chain restaurants
no more fast food places!
No more fast food rest
No more fast food restaurants, no businesses which distract from a home town
environment
no more fast food!
No more fast food.
No more medical facilities, these are all over the place, many locations, but this is not an
appropriate location for a dentistry, or doctors office when other business could
contribute use to the space so much more. I would also prefer NOT to have law offices,
churches, automotive shops, banks, gas stations, or fast food.
No Pawn Shops, No resell/consignment shops. It is my feeling that stores like these bring
down other surrounding stores
No professional, such as Attorney, Doctors/Dentists, banks, pharmacies. Etc. No fast food
restaurants. There are more than enough in the area now. No major retail stores such as
Target, Home Depot, Lowes, Dicks Sporting Goods etc.
No storage units or car washes.
No tattoo or professional or live music
No tax preps, vape stores, check cashing, tattoo parlors, pawn shops
No vape or CBD related business. Its not a good image for belville.
no vaping or CBD
No Walmart, big box stores, etc. but yes to Publix
No. The more the merrier
Not a big shopper
Not a Dollar general
Not services like doctor, lawyer, dentists. Others are close.
Nothing crazy like a strip bar
Nothing large
Nothing large. No hotels, no big department stores, nothing that will make traffic any
worse. Keep it simple with an entertainment venue with live music and food/drinks.
nothing that pollutes the environment
Nothing too serious. Keep it retail, vintage, restaurant, etc

58 | P a g e

Office buildings
Office related businesses....if gives me no reason to visit downtown Belville. The ONLY
reason people would go down there is to be entertained or to social through shopping,
activities, and food. Give me something to do, buy, and eat.....pure and simple..
Office spaces, insurance buildings or banks...more of a small upscale mall type area.
Offices, industrial, multi-family housing, car washes or pawn shops
Ones that draw big crowds
Please keep it family friendly don’t be like down town Wilmington bars after bars. Keep
the whole family in mind
Please no more clinics or storage facilities!
Plethora of fast food or overly high end establishments, a good mix is needed
Prefer not too much retail. We can get there other places. Small businesses and outdoor
atmosphere would be great. Outdoor dining, coffee/ice cream shops would be nice.
Family style!
Pretty much any big chain store.
Quick Cash
Retail chains
retail stores that are already in leland and wilmington
Salons
same old same old...nothing we have already have down the street.
Selling cigars
Should not be auto repair, bars, plant nursery
Skate parks,
Smoke/Vape shops, dollar stores, gas stations
Sporting stores, laundry,
Sports
Storage
Storage facility, auto garage, fast food restaurants
Storage units, car wash, more doctors offices
Storage Units, thrifts stores, Medical Practices
STORAGE. CAR WASH. FAST FOOD. Apartments
stores that depend too much on tourism and business that don't contribute toward
building a sustainable community
Strip club
strip joints
tatoo parlor
Tattoo
Tattoo
Tattoo Parker’s, smoke/vapor shops
tattoo parlor
Tattoo parlor and nail salon
Tattoo parlors
Tattoo parlors
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Tattoo parlors, Automotive repair or sales, fast food restaurants
Tattoo parlors, smokeless tobacco stores
Tattoo shops
tattoo, check cashing, payday loans, dollar shops
Tattoo, pawn shop
Tattoo, smoke shop
Tech stores, hardware, dentist/doctor offices
The big chain stores
There are enough already in nearby Leland.
There are plenty of opportunities for businesses like medical/pharmacy/lawyer/banks/etc
that I don't feel would add to the charm of this location. Please keep the downtown
quaint and local, we can all drive to leland or wilmington for proper business
infrastructure
Tobacco
Tobacco shops, lingerie retailer, strip club
Too many corporate chains
Towing companies, industrial manufacturing
Tractor supply or farm supply or dollar general
Ups stores, no Targets/ Walmart’s, etc. daycare centers,
vape shops
Vape shops
Vape shops, mini storage, dollar stores
vape shops, places of ill repute
Vape shops, tattoo parlors
Vape stores
Vape, tattoo, ABC, adult, new age
Vape, touristy shops, tattoo/piercing
vaping outlets
Vaping, car wash
Walmart
Walmart Food Lion
we are surrounded by retail, medical, and everything. I'm not sure what fits; small local
businesses not large stores.
We have enough doctor offices, mattress stores, dentist, etc. Bring something we need!
We have plenty of carwashes and gas stations.
Yes. No chain stores
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Question 15: Do you have any other thoughts or comments you would like to add?
Four hundred thirty-five (435) respondents answered this question, while 317 skipped this
question. The most common answers are shown in the chart below. A cumulative list
follows the chart. One hundred sixty-eight (168) of the responses did not provide any
information (n/a, none, no, not that I can think of, etc.) and have been removed from
the cumulative list shown below.
18 hole disc golf course and kayak launch woukd be amazing. Maybe a bigger fishing
pier
A long river walk is an excellent idea but parking should be free.
A nice area to enjoy outdoor space living and eating on the water with local restaurants
A splash pad and indoor gym with basketball hoops and tennis courts and leveled bike
trails as well ass additional things for families to do around the area
A splash pad would be amazinf
Add outdoor music venues and restaurants to generate revenue
All for expanding the riverwalk but in expanding for retail and business purposes, we have
the potential to lose the purpose of the riverwalk
Although I live across the bridge in leland, I love Belville.
An open container drinking area along the waterfront like in Savannah Georgia.
Anything should be landscaped. Downtown should look like a park.
Basketball tennis court/ pickle ball. Lights plenty of street lights
Be the NOT LELAND!
Before 2030 would be amazing.. people in the community are buzzing about the
potential this could have the for town of belville.
Belville has the opportunity to do something unique, and that is to create a downtown
that is welcoming to the residents (and nearby residents), as well as tourists. Keep in mind
that the local needs (taxpaying residents) should be the priority. I know too many places
that pander to the tourists. If this is done correctly, the businesses will have year-round
support of the locals, and the boost will be from tourism during the season.
Belville is a mecca of adorableness. Let’s go with that and make it even better.
Belville really has the best opportunity right now to set ourselves apart from other cities.
Let’s lead the way by creating an area fir residents and tourists alike. Let’s preserve land
and our views. Be eco friendly. Create an authentic friendly community, not a concrete
jungle.
Belville should focus on connecting its residents, independently owned businesses, and
parks by walking/bicycle trails. There are not many towns left like Belville. Belville is in the
shadow of two towns that are growing with such speed (spurred by greed) that charm
and accessibility are being compromised. We are in a rare position to do something
amazing.
Bike paths on the roads
Boat access to restaurants on the river, locally owned business, more restaurants, more kid
friendly things
Building a Riverfront community with a costal, southern feel would draw such great retail
and restaurants:pubs. Open space is also important for outdoor theatre, concerts&
meetings
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buildings could go reasonably high with ground floor small business, maybe second and
third floor office
Can’t wait for this to happen!!
Can't wait to have more available in Belville, especially along the river
Cohesive architecture plan for consistent feel to the community
Concerned about how this would be paid for and the amount of traffic it would bring in
to already overcrowded roadways
COnnect to the Planned Gullah-Getchee Heritage Trail
Consider the smoke on the water as a model, and sprinkle in some elements of Mayfaire,
Charleston, SC and some local flare, and I think we can have a winner — a destination
for locals and tourists alike.
Coordinate with Leland so plans complement each other
Definitely would love a restaurant on the water.
Do it tastefully!
DO NOT CHANGE THE PARK!
Do not know why you folks keep pushing for the d veloopment of a downto n along the
lines over with the growth of lEland nearby within two miles of everything I’ve would need.
Itnkeano abe to ndnger the river with the chance of fuel spills yeah and air oil ion from
cars you fbi. And out of the area makes nosnethe impact ion school safety with increased
traffic for nearby elementary sxhoall is not a hat I would call wise planning.
do this right and it will be a HUGE success. This area needs it, dont cute corners, bring
GREAT food and recreation to this area and will a huge void. I also think this area needs
a recreation pool, for lap swimming and local swim teams.
Dog park is a must
downtown development is one of the reasons I moved to belville in 2009. it would be nice
to see that project come to fruition.
encourage bikers, walkers, runners
Establish and embrace the River without hiding it. The River makes for beautiful scenery.
Excited about this development
excited about this! I live in Hawkeswater! I could walk to it.
Excited to see what the future holds!
Excited!!!
Family friendly area, something to engage teenagers in a positive way
Fantastic idea! Will be great for the area!!
Follow AARP award winning livable for seniors and children
Getting the boat ramp currently available repaired and dredged
Glad this is happening
Glad to be a part of the planning process
Great idea to expand the river walk and encourage restaurants and food trucks - also
local musicians
Great idea to expand!
Grow like Southport downtown quaint small business
Have a forward thinking vision.
Have enough space for walking and bikes and attend to parking
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Hopefully with the expansion, Belville will keep its quaint small town feel.
I absolutely love this idea and think it would be a great addition to the already booming
community.
I am down for anything that would potentially add value to my home
I am very excited about this project. We now spend alot of time at the Wilmington River
Walk, including the stores and restaurants. It would be great to have the same
opportunity in Belville.
I believe that the communities in this area are seriously lacking a cohesiveness that can
only be remedied by creating a "downtown" or business district where people can meet,
do business, recreate, etc. Thank you for inviting input. I'm excited to see what happens!
I currently live in another State but own a home in the Hawkeswater Development and
plan on relocating in the next few years.
I currently live in Leland but really appreciate the direction Belville seems to be taking
more. I would love to see newer homes with reasonable spacing and driveways in Belville
town limits without HOAs.
I enjoyed sculling on the Brunswick River. Visitors there were impressed that we were there
and expressed interest in learning the sport.
I have lived in Brunswick county for thirty years lt has changed so much please don’t grow
so large that it looses it down home feel. This is the best park I know of in this county would
love to have more board walk along the river. But please keep it people and pet friendly
I hope the development of this area supports local business owners and celebrates the
culture of the area as a small town. Please consider safety and keeping the area family
friendly. Honoring the beautiful nature of the park and waterways is imperative. Our
family plans to support the local businesses that establish in the new downtown.
I hope u make it happen!
I live in BF but would certainly spend my money there. I love being near the water!
I lots of ideas and would really love to be apart of the development for this project. Too
many ideas to list here.
I love 6 min from Belville Park and my kids go to school at Belville. Would be nice to
extend a walkway or bike trail down the waterfront t and be able to walk to local
eateries and have waterfront dining.
I love the expansion but hope the nature aspect remains. We love nature hiking on the
trails and all the quiet outdoor time we are currently able to get and the riverwalk.
I love the idea of a small town thst is family friendly. But has areas/services for adults as
well. We will also need parking!
I love the idea of expanding the Belville downtown area and utilizing the river front. I live
close enough to drive a golf cart so I was hoping there would be availablity for areas to
drive golfcarts and parking.
I love the idea of our own little downtown area so much. Thank you for allowing us to give
input! Have a blessed day! :)
I love this town and can’t wait to see it grow, while keeping the small town feel. Thank you
for all of your hard work!
I mostly want to see real boat access to the river. There is no useable public access
between Belville and Southport on this side of the river. If you want to see a real boat
ramp, go visit Wildlife Ramp at Fish Hatchery Road In Southport. That is a beautiful ramp
area and we need one in Belville.
I really hope this happens. I love it here and this addition would do so much to our lovely
town and lives.
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I really like the open air play type facilities. We need more things for families and kids of
ages to enjoy.
I think Belville is a beautiful area with a lot of natural beauty, I am excited that there are
plans to develop a small downtown area. There is a lot of potential for growth and
hopefully without resorting to large chain businesses taking over and remaining owned
and maintained by residents and people who are interested in providing a sense of
culture and community
I think expanding the Riverwalk will be wonderful if done right.
I think this is a great idea!
I think this is an amazing idea and would help the area tremendously. We already have
enough housing though and local business needs help.
I want to know what this would do for taxes if anything.
I would be most excited about extending the trail. It is gorgeous but too short
I would like it to highlight the small town atmosphere and enable us to experience the
small town experiences which used to be commonplace in past eras.
I would like to see it designed where the parking/roads don’t go through where the shops
are.
I would like to see it like the RiverLights Community.
I would like to see people living there. Maybe condo's above the shops like Mayfair
I would like updates as much as possible. I love the idea and would be happy to
contribute any ideas
I would love it if we could take the family to downtown Belville and walk around the
Riverwalk to get ice cream or donuts and just have some relaxing time but with
something like ice cream the kids would enjoy doing. Now we go to the river walk in
wilmington and walk a bit and grab Gelarto or Kilwins but it would be wonderful to do
that in Belville!
I would love to see restaurants on the water
I would not like to see an over development of the area. The river side of the proposed
downtown property ought to be preserved open space as it is in two different flood
zones. I fear too large of stores could make the area feel cramped and uninviting to
pedestrians. An area that pulls too much vehicle traffic may also complicate the traffic
patterns at the underpass.
I’d love to see more restaurants with outdoor seating and space for kids to play outside
(similar to The Joyce and the Farmhouse)
I’d really love to see a dog park :)
I’m excited to see some developments planned in the area, however I’m hesitant about
loosing the small town charm. There are plenty of options for other things in the
surrounding area, I’d like for Belville to carve out its own identity that’s unique and distinct
from Leland and Wilmington.
If anything, I think an area for food trucks and some outdoor play would be so amazing
for this area and highly utilized.
I'm excited for the prospect of expanding the area. We live in waterford and enjoy going
over there to kayak and walk.
I'm really looking forward to this. The area has needed this for a very long time
Incorporate a light out of Hawkeswater!
Incorporate extensive "Mature or Adult" tree (Asset) protection within planning
department.
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Increase cycling access from/to Leland, Brunswick Forest, Southport, Winnabow, etc
It is already a wonderful park for children and the river walk is great.
It would be nice to have tall buildings on our downtown side of the river.
it would be nice to incorporate nature in the future growth. An area where you could
park at the current river walk parking and easily bike/walk a beautiful and scenic trail to
the future downtown Belville.
It would be so nice to enlarge the present Riverwalk.
It’s exciting to see plans taking shape!
It’s needed and welcomed
Just bait ramp is not accessible when low tide to much mud in there
Just be careful what is done
Just emphasizing that I do not think that adding shops and restaurants would benefit our
town at all, what so ever. I think it would do more harm than good.
Just please please please have places like coffee shops or a place with tea like “tap tea”
in Wilmington so I can stay close to home and further my education in a nice
environment.
Just the POOL. PLEASE
Keep a home town feel.
Keep a small town feel
Keep Belville open and clean with lots of plants/trees clean water
Keep in mind your are competing with Downtown Wilmington. Give people a reason to
either stay on this side of the bridge or to cross over from the Wilmington Side. What
doesn't Downtown Wilmington have that you could implement. Make sure Parking is easy
and hopefully free if not at least cheap. Make it a destination. A Brewery on the River,
with Live Music. A Farmer's Market on the Weekend would also be great!!!
Keep it as natural as possible....we need to preserve the wildlife in the area.
Keep it family friendly and accessible
Keep it natural and allow the citizens of Belville to enjoy the river.
Keep it nature. Thank you!
Keep it safe
Keep it simple :)
keep it simple, low buildings and an area to relax or be at that people can enjoy. We
have enough retail stores all around us...we need a place for adults to play tennis,
basketball or just sit by water and enjoy life.
Keep it simple.
Keep it small and home town feel. Doesn't have to be like a mayfaire or what not. Lets
be different and keep some green space and some trees
Keep it small town and family oriented
Keep it true
Keep it walk and bike friendly
Keep outdoor/nature emphases. My family absolutely loves going to the park. We easily
spend two hours at a time between the playgrounds, walking trails, looking at the river,
and having picnics. I’m for growth, but without losing that relaxing atmosphere.
Keep plenty of green space
Keep some areas natural so we can still enjoy the coastline and wildlife.
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Keep the natural and small town feeling of the current environment
Keep the small town feel
Keep the small town feel! Belville is a retreat, it doesn’t need to try to be a massive city.
Keep trees for our wild animals
Keeping with the charm and style of the Wilmington downtown area would be ideal
Leave it alone. You can not destroy nature for us to enjoy it...leave it be! The river walk is
beautiful and I love taking my kids. Building on would be nice, but then it’s not nature!
leave river walk alone buil behind circle k give incentives to buy the land there so
people can develop a nice store bagel breakfeast place ma and pa stores
Look forward to new development in the cute area!
Looking forward to outcome of survey!
Looking forward to the new River Walk
Love the ideas but concerned about how it would affect traffic
Love the riverwalk. Would love to see the farmers market expended.
Love to see Belville grow
Loved Joe B's vision of it many years ago
Maintain balance of needs and traffic problems caused by those needs or wants
Make it beautiful and fun!
Make it family friendly for all ages
Make it happen!
Make the business area feel like a small fishing village
Make the development fabulous
Make the play area more bigger, interactive and exciting for the children to learn and
play.
Make the playground bigger and more exciting for kids.
Make use of this beautiful riverside property. Cute boutiques with sweet old world facades
to keep it quaint
minimize density and make sure traffic flow is considered . There are so many rental units
and no new condos available in the area. Consider adequate lighting and security on
the riverfront
Moderate to upscale restaurants needed in our area. Wilmington is getting all the
business.
Mom and pop shops
More walking & cycling trails
Multi use path from all neighborhoods to downtown so all can enjoy it
Need more along 74/76
Need to include residential apartments and condos to support shops
Nice idea; thank you for the survey
No Apartments
Offer amenities but keep the NC small town charm
outdoor scenic patio dining and lounging is missing in this area even before the
pandemic. Would like a businesses that cater to young families as well as retirees. Include
a crosswalk to Belville Elementary School--the mayor agreed to this project.
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Partner with library or children’s museum to offer outdoor story time and programs. Public
Zumba and yoga are also great!
Personally adding housing on top of shops disrupts the appeal and charm, unless they are
strictly for the business owners. Otherwise housing accommodations will just be built to be
rented out VRBO or airbnb, and again the space would lose it charm.
Pickleball courts would be great! And small restaurants, not fast food.
Pickleball is a growing sport for all ages
Please a dog park
Please add on
Please approve establishments that will compliment the beautiful natural surroundings as
well as the beautiful natural surroundings complimenting the the look and use of the
establishments to come.
please build now!
Please consider traffic flow first and foremost. Pulling onto 133 is already dangerous, and
you have to wait several minutes sometimes.
Please do not build high rises of any kind to block the view of the river. Don’t be like
Wilmington!
Please don’t disturb the Veterans Memorial
Please help EICR establish at Belville.
Please keep it small town and maintain the natural beauty.
Please keep limits on the types and size of businesses and services to maintain the "feel"
of Belville. I want to continue driving thru every day
Please keep local communities involved with the process
Please keep nature in mind
Please keep the junk out of downtown Belville
Please keep the park for kids to play on open during construction.
Please look into adding more shopping that will generate revenue to this city as well as
adding local breweries that will bring a more entertainment aspect to the city for the
younger generations.
Please no more fast food we have enough of them
Please preserve the natural beauty of the riverwalk area and do not put in another gas
station or grocery store
Please respect the local wildlife and nature, it's what makes the area beautiful
Please revitalize the area with BP gas station, ABC store, and get rid of Vape store!!!
Please try to preserve small hometown feeling that made me buy a home here.
Preserve as much natural area as possible. Condense businesses to smallest area possible.
protect and leverage river access. Do not overdevelop
Quality retail doesn't come cheap, but it can work in this spot if the drive is there to invest
in quality planning, construction, innovation and maintenance.
Really would like to see more activities and pickleball courts. Restaurants and places for
live music along the waterfront.
Recreate a Southport type community
Riverfront dining, cycling lane to Southport
Rowing would be a great asset to riverwalk park
Safe biling

67 | P a g e

Should keep it family friendly
So excited for the development!
So excited for this to develop
So excited this is being talked about. Would love to see an expansion
SO PUMPED
Sounds like a nice idea. I hope it's completed before 2030.
Sports Bar, Restaurants with outdoor seating, live music
Such an amazing idea!!!!!!
Take these spaces while you can.
Thank for asking opinions of potential customers/users
Thank you
Thank you for allowing input from the community.
Thank you for allowing me to take this survey.
Thank you for this opportunity to voice my opinions from my home in Hawkswater!
Thank you for this survey. Keep it local!
Thank you!
Thanks for seeking input.
The area needs to invest in a skate park for everyone from children to adults
The area next to the river should remain. Green. Not built up and littered. Its hard to be in
nature in this area and the park is nice as it is. I'd like to see bike paths but not building up
with restaurants and bars, etc
The area would be a great place to see small sail boats out on the river while having a
coffee, ice cream, listen to a live piano or music, and just enjoy peace relaxation and the
beauty. Like CB Sunday night out door family movies are great also.
The kids need more things to keep them busy so they will stay out of trouble
The kids needs a splash pad! The summers are so hot and there are no community pools
The original downtown Belville plan was excellent. Would like development to echo the
original plan.
The park is a gem!
The park is beautiful for walking. I would love a place for concerts or more events
The portion of the Brunswick River is ideal for non-motorized sports, events (regattas and
river related celebrations (pirate invasion)). water tours (natural and historic)
The proposals mentioned are wonderful. I hope they can be implemented.
The sooner the better
The sooner the better. Also, include a small boat river tour business.
There are already too many businesses on hwy 17. I drive 133 because it is more peaceful.
This is a fantastic idea!!! I am so happy my family decided to settle here.
This is a fantastic project/idea and we are 100% behind it! Thank you so much for looking
into this and helping to make our community a better place!
This is exciting
This is such a great idea!! I envision something that preserves the nature along the river
but makes it possible to have restaurant, music, and recreation spaces for our community
and visitors to enjoy as well!
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Too much commercial doesn’t give it a comfortable feeling. Over building has occurred
all around us.
Traffic issues- how to you plan to accommodate increase of traffic with these new plans.
Traffic management/infrastructure -- please plan for extra traffic, pedestrians, cyclists on
this busy section of roads
try and preserve nature as much as possible
Unique would be awesome! Something different to draw people
Very excited about the possibilities and being able to use/see the River more
Very excited for the expansion
Visit riverwalk often please do not make this project into strip mall.
Walking and biking paths
Walking path go farther south to the larger neighborhoods
want this area to have the character of the area and be a bit more upscale
We are in such a beautiful area! We have so much land, natural beauty & the gift of the
River. Keep areas open so everyone can enjoy the environmental beauty. Boats to take
people out on the river would be Wonderful! Small local restaurants with seats outside —
a walkway for people to stroll along... places where artists can set up and do plein air
painting. Riverwalks like Wilmington, San Antonio and even Detroit are HUGE draws! Take
full advantage of our River! And please light it well (but not Uber bright - study the LEDs &
use warm lights) so it’s safe for women & seniors. Lights in trees & no overgrown bushes
make safer areas!). Carefully thought out and built well (safe restrooms), this will attract
visitors and new residents alike. Thank you for all your work on this project. I can’t wait!
We cannot wait for this to happen! We hope that the spots on the river are prioritized for
local restaurants, breweries, or venues. We only have so much of this amazing landscape,
so we should try and make the most of it!
We enjoy walking at the Park
We fully support the 2030 vision and would love to see a local coffee shop, ice cream
shop, new restaurants, and very importantly- a splash pad!
We go to the belville park several times a week. Look forward to growth. Thanks
We love Belville and look forward to a carefully planned future space for family friendly
events
We love Belville's small-town feel! I don't want to lose that!
We love your park. You have done an amazing job and we look forward to the next
phase.
We need a hardware store like Lowe’s or home depot in leland
We need a nice boat ramp. The old one is terrible and can NOT be used at low tide. Also
The very limited time you can use the boat ramp you have to walk in the water to get in
the boat it needs to have a platform so you can walk next to the boat to get on.
We need an ice cream shop
We need safe walking & biking paths to connect Belville to surrounding communities
What you have done so far is outstanding and really an ecological treasure as well!!
Please continue in this thought pattern!
While my home address is Leland, I also consider Belville my home.
Wide walkways that are super lit up
Will DOT still have a presence on Old River Road? What will happen with the homeowners
on that road?
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With the downtown area expanding and traffic increasing installing a traffic light at the
Hawkeswater neighborhoods would be ideal for those driving along 133 and those exiting
Hawkeswater
Would it not be better to merge with the fastest growing town in NC (leland)
Would like to see and or create a hometown theme which is conducive to our area
Would like to see multi-story mixed use to maximize development, preservation of older
trees, seating under shade trees, restaurants with outside seating and views of river
Would like to see use of murals, maybe a pier that stretches into the river.
Would love extension of board walk
Would love live music venues, food truck space, restaurants, local clothing stores,
breweries
Would love to have a downtown Wilmington feel.
Would love to keep most of it natural with areas to enjoy
Would love to see park and walk as much as possible
Would love to see restaurants on the water! And family friendly activities
would love to see small shops, eateries, flowers and walkways, place for music and be
able to enjoy the beautiful river view
Yes, would like to see Leland and Belville merge and quit competing. They could both do
much more and not waste tax dollars as a combined unit.

Question 16: What is your first and last name?
For this question, the respondents were asked to provide their first and last name. A
total of 615 provided the information and 137 declined. To protect their privacy, this
information will not be displayed within the Vision 2030 Plan.
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Question 17: What is your age?
The largest group of respondents (287) were age 30-45, followed by age 61 and older
(188) and 46-60 (166). There were 82 respondents age 18-29 and 2 age 17 or younger.
In total, 725 people responded to this question. Eighty-eight percent of the respondents
were age 30 or older and 49% of the respondents were age 46 and older.
What is your age?
0.3%
11.3%
25.9%

39.6%
22.9%

17 or younger

17 or younger
18-29
30-45
46-60
61 and older
Total
Skipped the question
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18-29

30-45

Percent (%)
0.3
11.3
39.6
22.9
25.9
100

46-60

61 and older
Number of Responses
2
82
287
166
188
725
27

Question 18: What race/ ethnicity do you consider yourself to be?
Eighty-two percent (596) of the respondents identify as white.
Asian, Asian Indian, or Pacific Islander
Black or African American
Hispanic, Latino or Spanish
Native American
White
Other
Prefer not to answer
Total
Skipped the question

Percent (%)
0.6
1.2
1.2
0.7
82.1
1.1
13.1
100

Number of Responses
4
9
9
5
596
8
95
752
26

Question 19: Would you like to provide your email address and allow us to follow
up with you regarding the implementation of this effort and other Town of Belville
projects? We will not share your email address - it will only be used to
communicate project updates with you.
When asked if they would like to provide the Town with an email address for follow up
communication about the Vision 2030 Plan progress and other Town of Belville projects,
411 respondents (56%) said “yes” and 327 (44%) said “no.” The email addresses
collected during the round one public input survey will be used to communicate round
two correspondence.
Yes
No
Skipped
Total
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Percent (%)
55.7
44.3

Number of Responses
411
328
13
752

Round 2 – Public Input Results
After the development of the draft Vision 2030 Plan, the Town of Belville presented the
draft plan to the public with the opportunitiy to provide any final comments and
suggestions before adoption by the Board of Commissioners.
The final round of public input was open from Monday August 2, 2021 – Sunday August
15, 2021. The Town of Belville sent out a press release, posted information on social
media, and sent emails to local neighborhood associations and the Steering /
Stakeholder Committees. The public was invited to provide final input by answering two
simple questions with an open text box response. 15 people responded. Those questions
and answers are below.

Q1. Do you have any comments, suggestions, ideas, etc. about the Draft Vision
2030 Plan for the Brunswick Riverwalk Park Extension? Please use this text box to tell
us what you think about the recommended amenities:
Extending the Brunswick Riverwalk Trail to US 74/76
Outdoor seating for restaurants/food trucks/picnics
Marina with canoe/kayak/rowboat launch
Social plaza and pavilion
Canoe/kayak rentals
Food truck parking
Amphitheater
Community center offering classes, programs, and activities
Outdoor culture/history education
Splash pad
Botanical and rain gardens
Dog park

Responses:
Loving the Vision 2030, and all these amenities. Hoping it becomes a reality. Please
include bike parking and lighting for the area. I love how the Town is creating more
walkability and connectivity. Hoping we also include crosswalks from the MUP to the
park.
we need all mentioned above
Please focus on the Botanical and rain gardens. We must preserve and educate
people about the native wildlife as much as possible while working on these new
projects.
Extremely excited about all of these additions to our area!
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I think that we need to add lighted basketball &/or tennis courts
Not sure the amphitheater is need be because of the new Wilmington Amphitheater
being so close. My suggestion is to revisit either the location placement or use this
space for something else altogether. Also, the community center is not needed
especially since Brunswick County Community College and Cape Fear community
college are very accessible education. Let’s focus our efforts on “upscale shopping
options.”
The amenities look amazing and we cant wait!
I think you will be needing more parking for people at the park. With more activities
to be done you do not have enough parking spots.
Absolutely wonderful. Great ideas if all implemented.
Will this development be a draw for any additional commercialization on Village
road?growth
Item D, CANOE/ KAYAK/ ROWBOAT LAUNCH will not work as it is located on the plan.
That portion of the Brunswick River is very deep and has fast currents, it is essentially
the worst possible location for a small boat launch in all of the area covered by the
maps....
Has there been any recommendations for the relocation/dredging of the motorized
boat ramp? When the dredging was rejected were there any discussions on
relocating the ramp itself to be situated more perpendicular to the river? Possibly just
north or south of the fishing pier.
No need for a dog park more pls grubs equipment and active recreational practice
gram on site.

Q2. Do you have any comments/suggestions/ideas, etc. about the Draft Vision
2030 Plan for the Future Downtown Belville Development? Please use this text box
to tell us what you think about the recommended amenities:
Hotel – approximately 120 rooms with additional meeting space
Community center for events, gatherings, classes, and programs
Retail - destination and entertainment oriented such as restaurants and shopping;
Office space to serve growing service-related employment such as professional offices
for real estate, insurance, financial, legal and other services;
Residential - High density housing (condominiums) clustered around a mixed-use, town
center format.
Connections between the downtown Belville area to the existing nearby low-density
areas and neighborhoods with traditional single family housing.
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I think it was very comprehensive. My only suggestions/comments, are to make sure it
reflects not just Belville, but how fast the surrounding area is growing. I feel this will
help us be more of interest to developers, (i.e., this artcle
https://www.wect.com/2020/05/22/census-leland-is-fastest-growing-town-northcarolina/; and the only other thing I think was was missing was the NC 133 River Road
corridor improvements (I think it is already a 4-lane planned improvement by NCDOT.
I think we should consider the hotel to be a hurricane-proof one, I am not sure that
the Community Center describes the small conference center we had talked about.
Love the Vision!
connections between belville area, community center would be nice
Please try to limit the amount of trees and wildlife that are torn down when
contructing any buildings. Any buildings should be incorporated into nature, not the
other way around.
I do not like the idea of a hotel or other housing for downtown Belville. The roads
cannot accommodate so much extra traffic.
I think Belleville should keep as much natural environment as possible. Adding
ammenities that give families and tourists family friendly healthy oriented ootions as
well as entertaining and educational! A hotel would be nice in the area! Some
places to eat and shop with maybe an artsy theme would add to the tourism and
entertainment! I dont think it should be a residential area! We need more
destination oriented activities.
Our neighborhood is across the street from the riverwalk and we are so excited for all
that is to come. I just wish it was going to come sooner!
I think that we need to ensure that the it’s primarily boutique shops & restaurants not
chain retail or big franchise restaurants.
Please add a grocery store - PUBLIX!!!
Looking at the plans, I was expecting more restaurants, a lot less office space, and for
the hotel to be located more off to the side. I would hate for the main 'feature ' to be
a hotel blocking majority of the view
Make sure there is enough parking. The condos will have 2 cars each most likely, plus
all the businesses and stores, boaters will need space for a truck and trailer along with
friends' cars that will spend the day on the water.
Please! Bring in some names restaurants and this would be a major attraction that
could generate business and interest for everyone.
No need for a hotel when nearby hotels four is f them are current under booked.
Would like to see affordable income house ng and units for elderly and handicapped
in Belville.
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Retail MarketPlace Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Ring: 1 mile radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Summary Demographics
2020 Population
2020 Households
2020 Median Disposable Income
2020 Per Capita Income

1,903
753
$52,758
$30,054

NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates
remain vintage 2017.
NAICS
2017 Industry Summary
Total Retail Trade and Food & Drink
Total Retail Trade
Total Food & Drink
2017 Industry Group
Motor Vehicle & Parts Dealers
Automobile Dealers
Other Motor Vehicle Dealers
Auto Parts, Accessories & Tire Stores
Furniture & Home Furnishings Stores
Furniture Stores
Home Furnishings Stores
Electronics & Appliance Stores
Bldg Materials, Garden Equip. & Supply Stores
Bldg Material & Supplies Dealers
Lawn & Garden Equip & Supply Stores
Food & Beverage Stores
Grocery Stores
Specialty Food Stores
Beer, Wine & Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing & Clothing Accessories Stores
Clothing Stores
Shoe Stores
Jewelry, Luggage & Leather Goods Stores
Sporting Goods, Hobby, Book & Music Stores
Sporting Goods/Hobby/Musical Instr Stores
Book, Periodical & Music Stores
General Merchandise Stores
Department Stores Excluding Leased Depts.
Other General Merchandise Stores
Miscellaneous Store Retailers
Florists
Office Supplies, Stationery & Gift Stores
Used Merchandise Stores
Other Miscellaneous Store Retailers
Nonstore Retailers
Electronic Shopping & Mail-Order Houses
Vending Machine Operators
Direct Selling Establishments
Food Services & Drinking Places
Special Food Services
Drinking Places - Alcoholic Beverages
Restaurants/Other Eating Places

44-45,722
44-45
722
NAICS
441
4411
4412
4413
442
4421
4422
443
444
4441
4442
445
4451
4452
4453
446,4461
447,4471
448
4481
4482
4483
451
4511
4512
452
4521
4529
453
4531
4532
4533
4539
454
4541
4542
4543
722
7223
7224
7225

Demand
(Retail Potential)
$21,397,539
$19,265,165
$2,132,375
Demand
(Retail Potential)
$4,121,920
$3,378,299
$335,263
$408,358
$781,088
$469,172
$311,916
$591,378
$1,413,383
$1,330,578
$82,805
$3,302,661
$3,062,121
$121,145
$119,396
$1,178,300
$2,029,952
$947,774
$617,162
$153,169
$177,444
$526,198
$445,379
$80,819
$3,239,641
$2,357,800
$881,841
$815,433
$28,970
$181,523
$102,299
$502,641
$317,435
$238,429
$18,117
$60,889
$2,132,375
$19,859
$149,904
$1,962,612

Supply
(Retail Sales)
$31,579,125
$25,369,451
$6,209,674
Supply
(Retail Sales)
$1,627,826
$0
$0
$1,619,249
$0
$0
$0
$0
$196,468
$196,468
$0
$9,371,627
$9,307,239
$0
$0
$5,952,438
$5,191,322
$315,484
$0
$0
$0
$0
$0
$0
$1,372,305
$0
$1,372,305
$500,353
$0
$0
$221,050
$0
$0
$0
$0
$0
$6,209,674
$0
$0
$6,209,674

Retail Gap
-$10,181,586
-$6,104,286
-$4,077,299
Retail Gap
$2,494,094
$3,378,299
$335,263
-$1,210,891
$781,088
$469,172
$311,916
$591,378
$1,216,915
$1,134,110
$82,805
-$6,068,966
-$6,245,118
$121,145
$119,396
-$4,774,138
-$3,161,370
$632,290
$617,162
$153,169
$177,444
$526,198
$445,379
$80,819
$1,867,336
$2,357,800
-$490,464
$315,080
$28,970
$181,523
-$118,751
$502,641
$317,435
$238,429
$18,117
$60,889
-$4,077,299
$19,859
$149,904
-$4,247,062

Leakage/Surplus
Factor
-19.2
-13.7
-48.9
Leakage/Surplus
Factor
43.4
100.0
100.0
-59.7
100.0
100.0
100.0
100.0
75.6
74.3
100.0
-47.9
-50.5
100.0
100.0
-67.0
-43.8
50.1
100.0
100.0
100.0
100.0
100.0
100.0
40.5
100.0
-21.8
23.9
100.0
100.0
-36.7
100.0
100.0
100.0
100.0
100.0
-48.9
100.0
100.0
-52.0

Number of
Businesses
20
14
6
Number of
Businesses
2
0
0
2
0
0
0
0
1
1
0
2
1
0
0
2
2
1
0
0
0
0
0
0
1
0
1
3
0
0
2
0
0
0
0
0
6
0
0
6

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected
amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail
opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents
'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade
area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify
businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups
within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology
Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf
Source: Esri and Infogroup. Esri 2020 Updated Demographics. Esri 2017 Retail MarketPlace. ©2020 Esri. ©2017 Infogroup, Inc. All rights reserved.
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Retail MarketPlace Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Ring: 1 mile radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

2017 Leakage/Surplus Factor by Industry Subsector
Motor Vehicle & Parts Dealers
Furniture & Home Furnishings Stores
Electronics & Appliance Stores
Bldg Materials, Garden Equip. & Supply Stores
Food & Beverage Stores
Health & Personal Care Stores
Gasoline Stations
Clothing and Clothing Accessories Stores
Sporting Goods, Hobby, Book, and Music Stores
General Merchandise Stores
Miscellaneous Store Retailers
Nonstore Retailers
Food Services & Drinking Places
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2017 Leakage/Surplus Factor by Industry Group
Automobile Dealers
Other Motor Vehicle Dealers
Auto Parts, Accessories, and Tire Stores
Furniture Stores
Home Furnishings Stores
Electronics & Appliance Stores
Building Material and Supplies Dealers
Lawn and Garden Equipment and Supplies Stores
Grocery Stores
Specialty Food Stores
Beer, Wine, and Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing Stores
Shoe Stores
Jewelry, Luggage, and Leather Goods Stores
Book, Periodical, and Music Stores
Department Stores (Excluding Leased Depts.)
Other General Merchandise Stores
Florists
Office Supplies, Stationery, and Gift Stores
Used Merchandise Stores
Other Miscellaneous Store Retailers
Electronic Shopping and Mail-Order Houses
Vending Machine Operators
Direct Selling Establishments
Special Food Services
Drinking Places (Alcoholic Beverages)
Restaurants/Other Eating Places
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Source: Esri and Infogroup. Esri 2020 Updated Demographics. Esri 2017 Retail MarketPlace. ©2020 Esri. ©2017 Infogroup, Inc. All rights reserved.
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Retail MarketPlace Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Ring: 3 mile radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Summary Demographics
2020 Population
2020 Households
2020 Median Disposable Income
2020 Per Capita Income

24,508
11,010
$45,958
$32,887

NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates
remain vintage 2017.
NAICS
2017 Industry Summary
Total Retail Trade and Food & Drink
Total Retail Trade
Total Food & Drink
2017 Industry Group
Motor Vehicle & Parts Dealers
Automobile Dealers
Other Motor Vehicle Dealers
Auto Parts, Accessories & Tire Stores
Furniture & Home Furnishings Stores
Furniture Stores
Home Furnishings Stores
Electronics & Appliance Stores
Bldg Materials, Garden Equip. & Supply Stores
Bldg Material & Supplies Dealers
Lawn & Garden Equip & Supply Stores
Food & Beverage Stores
Grocery Stores
Specialty Food Stores
Beer, Wine & Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing & Clothing Accessories Stores
Clothing Stores
Shoe Stores
Jewelry, Luggage & Leather Goods Stores
Sporting Goods, Hobby, Book & Music Stores
Sporting Goods/Hobby/Musical Instr Stores
Book, Periodical & Music Stores
General Merchandise Stores
Department Stores Excluding Leased Depts.
Other General Merchandise Stores
Miscellaneous Store Retailers
Florists
Office Supplies, Stationery & Gift Stores
Used Merchandise Stores
Other Miscellaneous Store Retailers
Nonstore Retailers
Electronic Shopping & Mail-Order Houses
Vending Machine Operators
Direct Selling Establishments
Food Services & Drinking Places
Special Food Services
Drinking Places - Alcoholic Beverages
Restaurants/Other Eating Places

44-45,722
44-45
722
NAICS
441
4411
4412
4413
442
4421
4422
443
444
4441
4442
445
4451
4452
4453
446,4461
447,4471
448
4481
4482
4483
451
4511
4512
452
4521
4529
453
4531
4532
4533
4539
454
4541
4542
4543
722
7223
7224
7225

Demand
(Retail Potential)
$281,533,350
$253,603,023
$27,930,327
Demand
(Retail Potential)
$53,735,200
$44,066,770
$4,249,986
$5,418,444
$10,022,505
$6,131,366
$3,891,139
$7,892,739
$17,441,717
$16,407,466
$1,034,251
$44,368,463
$41,146,253
$1,617,104
$1,605,106
$15,749,569
$27,081,020
$12,522,361
$8,157,727
$1,969,826
$2,394,808
$6,895,718
$5,793,736
$1,101,981
$42,741,534
$31,018,344
$11,723,190
$10,880,478
$358,097
$2,357,324
$1,336,872
$6,828,185
$4,271,719
$3,126,580
$242,875
$902,264
$27,930,327
$247,384
$1,958,598
$25,724,345

Supply
(Retail Sales)
$499,980,062
$414,689,514
$85,290,548
Supply
(Retail Sales)
$33,303,761
$22,326,435
$2,140,029
$8,837,298
$6,485,500
$4,264,585
$2,220,915
$9,405,911
$19,986,850
$19,824,262
$0
$75,994,214
$69,734,959
$3,776,869
$2,482,385
$34,223,043
$50,182,521
$11,189,234
$5,493,501
$3,389,289
$2,306,445
$7,630,721
$1,893,197
$5,737,524
$141,433,046
$131,529,629
$9,903,417
$18,222,215
$170,276
$3,828,891
$3,904,297
$10,318,751
$6,632,498
$3,682,824
$0
$2,940,723
$85,290,548
$475,966
$10,373,035
$74,441,546

Retail Gap
-$218,446,712
-$161,086,491
-$57,360,221
Retail Gap
$20,431,439
$21,740,335
$2,109,957
-$3,418,854
$3,537,005
$1,866,781
$1,670,224
-$1,513,172
-$2,545,133
-$3,416,796
$1,034,251
-$31,625,751
-$28,588,706
-$2,159,765
-$877,279
-$18,473,474
-$23,101,501
$1,333,127
$2,664,226
-$1,419,463
$88,363
-$735,003
$3,900,539
-$4,635,543
-$98,691,512
-$100,511,285
$1,819,773
-$7,341,737
$187,821
-$1,471,567
-$2,567,425
-$3,490,566
-$2,360,779
-$556,244
$242,875
-$2,038,459
-$57,360,221
-$228,582
-$8,414,437
-$48,717,201

Leakage/Surplus
Factor
-28.0
-24.1
-50.7
Leakage/Surplus
Factor
23.5
32.7
33.0
-24.0
21.4
18.0
27.3
-8.7
-6.8
-9.4
100.0
-26.3
-25.8
-40.0
-21.5
-37.0
-29.9
5.6
19.5
-26.5
1.9
-5.1
50.7
-67.8
-53.6
-61.8
8.4
-25.2
35.5
-23.8
-49.0
-20.4
-21.7
-8.2
100.0
-53.0
-50.7
-31.6
-68.2
-48.6

Number of
Businesses
340
205
135
Number of
Businesses
14
2
3
8
10
5
5
13
11
10
0
28
16
9
4
15
12
29
17
4
8
11
4
7
10
2
8
48
2
13
17
16
3
2
0
1
135
2
23
110

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected
amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail
opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents
'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade
area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify
businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups
within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology
Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf
Source: Esri and Infogroup. Esri 2020 Updated Demographics. Esri 2017 Retail MarketPlace. ©2020 Esri. ©2017 Infogroup, Inc. All rights reserved.
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Retail MarketPlace Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Ring: 3 mile radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

2017 Leakage/Surplus Factor by Industry Subsector
Motor Vehicle & Parts Dealers
Furniture & Home Furnishings Stores
Electronics & Appliance Stores
Bldg Materials, Garden Equip. & Supply Stores
Food & Beverage Stores
Health & Personal Care Stores
Gasoline Stations
Clothing and Clothing Accessories Stores
Sporting Goods, Hobby, Book, and Music Stores
General Merchandise Stores
Miscellaneous Store Retailers
Nonstore Retailers
Food Services & Drinking Places
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2017 Leakage/Surplus Factor by Industry Group
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Lawn and Garden Equipment and Supplies Stores
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Specialty Food Stores
Beer, Wine, and Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing Stores
Shoe Stores
Jewelry, Luggage, and Leather Goods Stores
Book, Periodical, and Music Stores
Department Stores (Excluding Leased Depts.)
Other General Merchandise Stores
Florists
Office Supplies, Stationery, and Gift Stores
Used Merchandise Stores
Other Miscellaneous Store Retailers
Electronic Shopping and Mail-Order Houses
Vending Machine Operators
Direct Selling Establishments
Special Food Services
Drinking Places (Alcoholic Beverages)
Restaurants/Other Eating Places
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Source: Esri and Infogroup. Esri 2020 Updated Demographics. Esri 2017 Retail MarketPlace. ©2020 Esri. ©2017 Infogroup, Inc. All rights reserved.
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Retail MarketPlace Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Ring: 5 mile radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Summary Demographics
2020 Population
2020 Households
2020 Median Disposable Income
2020 Per Capita Income

66,864
28,738
$40,149
$29,653

NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates
remain vintage 2017.
NAICS
2017 Industry Summary
Total Retail Trade and Food & Drink
Total Retail Trade
Total Food & Drink
2017 Industry Group
Motor Vehicle & Parts Dealers
Automobile Dealers
Other Motor Vehicle Dealers
Auto Parts, Accessories & Tire Stores
Furniture & Home Furnishings Stores
Furniture Stores
Home Furnishings Stores
Electronics & Appliance Stores
Bldg Materials, Garden Equip. & Supply Stores
Bldg Material & Supplies Dealers
Lawn & Garden Equip & Supply Stores
Food & Beverage Stores
Grocery Stores
Specialty Food Stores
Beer, Wine & Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing & Clothing Accessories Stores
Clothing Stores
Shoe Stores
Jewelry, Luggage & Leather Goods Stores
Sporting Goods, Hobby, Book & Music Stores
Sporting Goods/Hobby/Musical Instr Stores
Book, Periodical & Music Stores
General Merchandise Stores
Department Stores Excluding Leased Depts.
Other General Merchandise Stores
Miscellaneous Store Retailers
Florists
Office Supplies, Stationery & Gift Stores
Used Merchandise Stores
Other Miscellaneous Store Retailers
Nonstore Retailers
Electronic Shopping & Mail-Order Houses
Vending Machine Operators
Direct Selling Establishments
Food Services & Drinking Places
Special Food Services
Drinking Places - Alcoholic Beverages
Restaurants/Other Eating Places

44-45,722
44-45
722
NAICS
441
4411
4412
4413
442
4421
4422
443
444
4441
4442
445
4451
4452
4453
446,4461
447,4471
448
4481
4482
4483
451
4511
4512
452
4521
4529
453
4531
4532
4533
4539
454
4541
4542
4543
722
7223
7224
7225

Demand
(Retail Potential)
$762,741,998
$687,235,060
$75,506,938
Demand
(Retail Potential)
$145,274,273
$119,132,353
$11,425,147
$14,716,774
$27,008,968
$16,574,471
$10,434,497
$21,281,201
$46,843,562
$43,970,513
$2,873,049
$120,970,857
$112,193,224
$4,406,563
$4,371,070
$43,021,095
$73,261,398
$33,847,090
$22,046,777
$5,301,314
$6,498,999
$18,597,297
$15,615,170
$2,982,127
$115,790,028
$83,917,652
$31,872,376
$29,608,569
$997,132
$6,383,299
$3,615,801
$18,612,337
$11,730,722
$8,473,050
$661,386
$2,596,285
$75,506,938
$668,920
$5,329,200
$69,508,818

Supply
(Retail Sales)
$1,106,896,009
$978,120,374
$128,775,635
Supply
(Retail Sales)
$148,771,266
$116,323,717
$9,910,484
$22,537,065
$20,514,021
$10,348,650
$10,165,371
$18,224,556
$106,597,598
$104,113,307
$2,484,292
$181,099,013
$169,420,850
$8,268,513
$3,409,651
$92,275,073
$98,949,836
$35,174,107
$18,042,939
$8,654,682
$8,476,486
$24,502,009
$11,393,790
$13,108,219
$188,258,199
$171,118,885
$17,139,314
$53,666,203
$347,554
$7,983,274
$5,384,684
$39,950,691
$10,088,491
$5,196,893
$78,331
$4,813,267
$128,775,635
$1,006,579
$11,548,320
$116,220,736

Retail Gap
-$344,154,011
-$290,885,314
-$53,268,697
Retail Gap
-$3,496,993
$2,808,636
$1,514,663
-$7,820,291
$6,494,947
$6,225,821
$269,126
$3,056,645
-$59,754,036
-$60,142,794
$388,757
-$60,128,156
-$57,227,626
-$3,861,950
$961,419
-$49,253,978
-$25,688,438
-$1,327,017
$4,003,838
-$3,353,368
-$1,977,487
-$5,904,712
$4,221,380
-$10,126,092
-$72,468,171
-$87,201,233
$14,733,062
-$24,057,634
$649,578
-$1,599,975
-$1,768,883
-$21,338,354
$1,642,231
$3,276,157
$583,055
-$2,216,982
-$53,268,697
-$337,659
-$6,219,120
-$46,711,918

Leakage/Surplus
Factor
-18.4
-17.5
-26.1
Leakage/Surplus
Factor
-1.2
1.2
7.1
-21.0
13.7
23.1
1.3
7.7
-38.9
-40.6
7.3
-19.9
-20.3
-30.5
12.4
-36.4
-14.9
-1.9
10.0
-24.0
-13.2
-13.7
15.6
-62.9
-23.8
-34.2
30.1
-28.9
48.3
-11.1
-19.7
-36.4
7.5
24.0
78.8
-29.9
-26.1
-20.2
-36.8
-25.2

Number of
Businesses
684
462
222
Number of
Businesses
55
20
12
23
24
11
13
21
43
38
5
61
41
16
5
47
26
60
36
9
16
22
14
8
20
6
15
75
3
20
23
29
8
4
1
3
222
4
28
190

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected
amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail
opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents
'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade
area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify
businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups
within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology
Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf
Source: Esri and Infogroup. Esri 2020 Updated Demographics. Esri 2017 Retail MarketPlace. ©2020 Esri. ©2017 Infogroup, Inc. All rights reserved.
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Retail MarketPlace Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Ring: 5 mile radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

2017 Leakage/Surplus Factor by Industry Subsector
Motor Vehicle & Parts Dealers
Furniture & Home Furnishings Stores
Electronics & Appliance Stores
Bldg Materials, Garden Equip. & Supply Stores
Food & Beverage Stores
Health & Personal Care Stores
Gasoline Stations
Clothing and Clothing Accessories Stores
Sporting Goods, Hobby, Book, and Music Stores
General Merchandise Stores
Miscellaneous Store Retailers
Nonstore Retailers
Food Services & Drinking Places

-35

-30

-25

-20
-15
-10
-5
Leakage/Surplus Factor

0

5

10

2017 Leakage/Surplus Factor by Industry Group
Automobile Dealers
Other Motor Vehicle Dealers
Auto Parts, Accessories, and Tire Stores
Furniture Stores
Home Furnishings Stores
Electronics & Appliance Stores
Building Material and Supplies Dealers
Lawn and Garden Equipment and Supplies Stores
Grocery Stores
Specialty Food Stores
Beer, Wine, and Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing Stores
Shoe Stores
Jewelry, Luggage, and Leather Goods Stores
Book, Periodical, and Music Stores
Department Stores (Excluding Leased Depts.)
Other General Merchandise Stores
Florists
Office Supplies, Stationery, and Gift Stores
Used Merchandise Stores
Other Miscellaneous Store Retailers
Electronic Shopping and Mail-Order Houses
Vending Machine Operators
Direct Selling Establishments
Special Food Services
Drinking Places (Alcoholic Beverages)
Restaurants/Other Eating Places

-60

-50

-40

-30

-20

-10
0
10
20
30
Leakage/Surplus Factor

40

50

60

70

Source: Esri and Infogroup. Esri 2020 Updated Demographics. Esri 2017 Retail MarketPlace. ©2020 Esri. ©2017 Infogroup, Inc. All rights reserved.
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Dominant Tapestry Map
Belville Site
152 Main St, Leland, North Carolina, 28451
Rings: 1, 3, 5 mile radii
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Dominant Tapestry Map
Belville Site
152 Main St, Leland, North Carolina, 28451
Rings: 1, 3, 5 mile radii

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016
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Tapestry Segmentation represents the latest generation of market segmentation systems that began over 30 years ago. The
68-segment Tapestry Segmentation system classifies U.S. neighborhoods based on their socioeconomic and demographic
composition. Each segment is identified by its two-digit Segment Code. Match the two-digit segment labels on the map to the
list below. Click each segment below for a detailed description.
Segment 1A (Top Tier)

Segment 8C (Bright Young Professionals)

Segment 1B (Professional Pride)

Segment 8D (Downtown Melting Pot)

Segment 1C (Boomburbs)

Segment 8E (Front Porches)

Segment 1D (Savvy Suburbanites)

Segment 8F (Old and Newcomers)

Segment 1E (Exurbanites)

Segment 8G (Hardscrabble Road)

Segment 2A (Urban Chic)

Segment 9A (Silver & Gold)

Segment 2B (Pleasantville)

Segment 9B (Golden Years)

Segment 2C (Pacific Heights)

Segment 9C (The Elders)

Segment 2D (Enterprising Professionals)

Segment 9D (Senior Escapes)

Segment 3A (Laptops and Lattes)

Segment 9E (Retirement Communities)

Segment 3B (Metro Renters)

Segment 9F (Social Security Set)

Segment 3C (Trendsetters)

Segment 10A (Southern Satellites)

Segment 4A (Soccer Moms)

Segment 10B (Rooted Rural)

Segment 4B (Home Improvement)

Segment 10C (Diners & Miners)

Segment 4C (Middleburg)

Segment 10D (Down the Road)

Segment 5A (Comfortable Empty Nesters)

Segment 10E (Rural Bypasses)

Segment 5B (In Style)

Segment 11A (City Strivers)

Segment 5C (Parks and Rec)

Segment 11B (Young and Restless)

Segment 5D (Rustbelt Traditions)

Segment 11C (Metro Fusion)

Segment 5E (Midlife Constants)

Segment 11D (Set to Impress)

Segment 6A (Green Acres)

Segment 11E (City Commons)

Segment 6B (Salt of the Earth)

Segment 12A (Family Foundations)

Segment 6C (The Great Outdoors)

Segment 12B (Traditional Living)

Segment 6D (Prairie Living)

Segment 12C (Small Town Simplicity)

Segment 6E (Rural Resort Dwellers)

Segment 12D (Modest Income Homes)

Segment 6F (Heartland Communities)

Segment 13A (International Marketplace)

Segment 7A (Up and Coming Families)

Segment 13B (Las Casas)

Segment 7B (Urban Villages)

Segment 13C (NeWest Residents)

Segment 7C (American Dreamers)

Segment 13D (Fresh Ambitions)

Segment 7D (Barrios Urbanos)

Segment 13E (High Rise Renters)

Segment 7E (Valley Growers)

Segment 14A (Military Proximity)

Segment 7F (Southwestern Families)

Segment 14B (College Towns)

Segment 8A (City Lights)

Segment 14C (Dorms to Diplomas)

Segment 8B (Emerald City)

Segment 15 (Unclassified)
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Executive Summary
Belville Site
152 Main St, Leland, North Carolina, 28451
Rings: 1, 3, 5 mile radii

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016
1 mile

3 miles

5 miles

Population
2000 Population
2010 Population
2020 Population
2025 Population
2000-2010 Annual Rate
2010-2020 Annual Rate
2020-2025 Annual Rate
2020 Male Population
2020 Female Population
2020 Median Age

907
1,164
1,903
2,213
2.53%
4.91%
3.06%
49.3%
50.7%
38.1

13,404
18,463
24,508

42,593
53,735
66,864

28,139
3.25%

73,596
2.35%
2.16%

2.80%
2.80%

1.94%
48.4%
51.6%
39.6

49.0%
51.0%
40.0

In the identified area, the current year population is 66,864. In 2010, the Census count in the area was 53,735. The rate of change since
2010 was 2.16% annually. The five-year projection for the population in the area is 73,596 representing a change of 1.94% annually from
2020 to 2025. Currently, the population is 48.4% male and 51.6% female.
Median Age
The median age in this area is 38.1, compared to U.S. median age of 38.5.
Race and Ethnicity
2020 White Alone

68.0%

65.5%

62.7%

22.5%

26.6%

28.9%

2020 American Indian/Alaska Native Alone

1.1%

0.8%

0.7%

2020 Asian Alone

1.6%

1.7%

1.3%

2020 Pacific Islander Alone

0.1%

0.0%

0.0%

2020 Other Race

3.2%

2.3%

3.2%

2020 Two or More Races

3.4%

3.2%

3.1%

2020 Hispanic Origin (Any Race)

6.6%

5.7%

7.0%

2020 Black Alone

Persons of Hispanic origin represent 7.0% of the population in the identified area compared to 18.8% of the U.S. population. Persons of
Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from
different race/ethnic groups, is 58.5 in the identified area, compared to 65.1 for the U.S. as a whole.
Households
2020 Wealth Index
2000 Households

65

72

69

347

5,686

18,094
23,059

2010 Households

473

8,266

2020 Total Households

753

11,010

28,738

2025 Total Households

875

12,807

31,809

2000-2010 Annual Rate

3.15%

3.81%

2.45%

2010-2020 Annual Rate

4.64%

2.84%

2.17%

2020-2025 Annual Rate

3.05%

3.07%

2.05%

2.53

2.21

2.28

2020 Average Household Size

The household count in this area has changed from 23,059 in 2010 to 28,738 in the current year, a change of 2.17% annually. The five-year
projection of households is 31,809, a change of 2.05% annually from the current year total. Average household size is currently 2.28,
compared to 2.27 in the year 2010. The number of families in the current year is 16,278 in the specified area.

Data Note: Income is expressed in current dollars. Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50
or more owner-occupied housing units.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025. Esri converted Census 2000 data into 2010 geography.
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Executive Summary
Belville Site
152 Main St, Leland, North Carolina, 28451
Rings: 1, 3, 5 mile radii

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016
1 mile

3 miles

5 miles

Mortgage Income
2020 Percent of Income for Mortgage
Median Household Income

12.0%

17.6%

18.7%

2020 Median Household Income
2025 Median Household Income
2020-2025 Annual Rate
Average Household Income

$66,703
$71,856
1.50%

$56,456
$58,519
0.72%

$50,071
$52,834
1.08%

2020 Average Household Income
2025 Average Household Income
2020-2025 Annual Rate
Per Capita Income

$74,860
$82,638
2.00%

$73,196
$79,658
1.71%

$68,587
$75,773
2.01%

$30,054
$33,147
1.98%

$32,887
$36,261
1.97%

$29,653
$32,926
2.12%

2020 Per Capita Income
2025 Per Capita Income
2020-2025 Annual Rate
Households by Income

Current median household income is $50,071 in the area, compared to $62,203 for all U.S. households. Median household income is
projected to be $52,834 in five years, compared to $67,325 for all U.S. households
Current average household income is $68,587 in this area, compared to $90,054 for all U.S. households. Average household income is
projected to be $75,773 in five years, compared to $99,510 for all U.S. households
Current per capita income is $29,653 in the area, compared to the U.S. per capita income of $34,136. The per capita income is projected to
be $32,926 in five years, compared to $37,691 for all U.S. households
Housing
2020 Housing Affordability Index
2000 Total Housing Units
2000 Owner Occupied Housing Units
2000 Renter Occupied Housing Units
2000 Vacant Housing Units
2010 Total Housing Units
2010 Owner Occupied Housing Units
2010 Renter Occupied Housing Units
2010 Vacant Housing Units
2020 Total Housing Units
2020 Owner Occupied Housing Units
2020 Renter Occupied Housing Units
2020 Vacant Housing Units
2025 Total Housing Units
2025 Owner Occupied Housing Units
2025 Renter Occupied Housing Units
2025 Vacant Housing Units

200
387
259
88
40
513
322
151
40
830
524
229
77
962
610
265
87

136
6,561
2,873
2,813
875
9,669
4,920
3,346
1,403
12,611
6,215
4,794
1,601
14,527
6,962
5,845
1,720

127
20,580
9,257
8,837
2,486
26,554
12,418
10,641
3,495
32,857
15,433
13,305
4,119
36,231
17,026
14,783
4,422

Currently, 47.0% of the 32,857 housing units in the area are owner occupied; 40.5%, renter occupied; and 12.5% are vacant. Currently, in
the U.S., 56.4% of the housing units in the area are owner occupied; 32.3% are renter occupied; and 11.3% are vacant. In 2010, there
were 26,554 housing units in the area - 46.8% owner occupied, 40.1% renter occupied, and 13.2% vacant. The annual rate of change in
housing units since 2010 is 9.93%. Median home value in the area is $224,548, compared to a median home value of $235,127 for the U.S.
In five years, median value is projected to change by 2.38% annually to $252,598.

Data Note: Income is expressed in current dollars. Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50
or more owner-occupied housing units.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025. Esri converted Census 2000 data into 2010 geography.

February 02, 2021

10
©2021 Esri

Page 2 of 2

Demographic and Income Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Ring: 1 mile radius
Summary

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Census 2010

2020

2025

1,164

1,903

2,213

Households

473

753

875

Families

319

510

589

2.46

2.53

2.53

Population

Average Household Size
Owner Occupied Housing Units

322

524

610

Renter Occupied Housing Units

151

229

265

Median Age

35.5

38.1

39.7

Area

State

National

Population
Households

3.06%
3.05%

1.13%
1.14%

0.72%
0.72%

Families
Owner HHs

2.92%
3.09%

1.04%
1.04%

0.64%
0.72%

Median Household Income

1.50%

1.42%
2020

1.60%
2025

Trends: 2020-2025 Annual Rate

Households by Income

Number

Percent

Number

Percent

<$15,000

58

7.7%

63

7.2%

$15,000 - $24,999

53

7.0%

58

6.6%

$25,000 - $34,999

79

10.5%

86

9.8%

$35,000 - $49,999

78

10.4%

86

9.8%

$50,000 - $74,999

146

19.4%

159

18.2%

$75,000 - $99,999

144

19.1%

163

18.6%

$100,000 - $149,999

161

21.4%

207

23.7%

$150,000 - $199,999

19

2.5%

27

3.1%

$200,000+

16

2.1%

26

3.0%

Median Household Income
Average Household Income
Per Capita Income

$66,703
$74,860
$30,054
Census 2010

Population by Age

$71,856
$82,638
$33,147
2020

Number

Percent

2025

Number

Percent

Number

Percent

0-4

88

7.6%

127

6.7%

140

6.3%

5-9

75

6.4%

136

7.1%

153

6.9%

10 - 14

70

6.0%

141

7.4%

165

7.5%

15 - 19

62

5.3%

105

5.5%

145

6.6%

20 - 24

70

6.0%

81

4.3%

86

3.9%

25 - 34

208

17.9%

250

13.1%

245

11.1%

35 - 44

165

14.2%

339

17.8%

390

17.6%

45 - 54

159

13.7%

241

12.7%

304

13.7%

55 - 64

140

12.0%

220

11.6%

246

11.1%

65 - 74

81

7.0%

171

9.0%

195

8.8%

75 - 84

39

3.4%

73

3.8%

115

5.2%

7

0.6%

20

1.1%

28

1.3%

85+

Census 2010
Race and Ethnicity

2020

2025

Number

Percent

Number

Percent

Number

Percent

White Alone

837

72.0%

1,295

68.0%

1,468

66.3%

Black Alone

241

20.7%

429

22.5%

516

23.3%

American Indian Alone

11

0.9%

21

1.1%

26

1.2%

Asian Alone

10

0.9%

31

1.6%

40

1.8%

0

0.0%

2

0.1%

3

0.1%

Some Other Race Alone

34

2.9%

61

3.2%

78

3.5%

Two or More Races

30

2.6%

65

3.4%

83

3.7%

Hispanic Origin (Any Race)

69

5.9%

125

6.6%

159

7.2%

Pacific Islander Alone

Data Note: Income is expressed in current dollars.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.
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Demographic and Income Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Ring: 1 mile radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Trends 2020-2025
Annual Rate (in percent)

3
2.5
2
1.5
1

Area
State
USA

0.5
0

Population

Households

Families

Owner HHs

Median HH Income

Population by Age
16
14

Percent

12
10
8
6
2020
2025

4
2
0

0-4

5-9

10-14

15-19

20-24

25-34

2020 Household Income
$35K - $49K
10.3%

35-44

$25K - $34K
10.5%

$150K - $199K
2.5%

$100K - $149K
21.4%

Percent

<$15K
7.7%
$200K+
2.1%

$75K - $99K
19.1%

55-64

65-74

75-84

85+

2020 Population by Race

$15K - $24K
7.0%
$50K - $74K
19.4%

45-54

65
60
55
50
45
40
35
30
25
20
15
10
5
0

White

Black

Am. Ind.

Asian

Pacific

Other

Two+

2020 Percent Hispanic Origin:6.6%

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.
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Demographic and Income Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Ring: 3 mile radius
Summary

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Census 2010

2020

2025

18,463

24,508

28,139

Households

8,266

11,010

12,807

Families

4,729

6,147

6,973

2.20

2.21

2.18

Owner Occupied Housing Units

4,920

6,215

6,962

Renter Occupied Housing Units

3,346

4,794

5,845

38.4

40.0

41.2

Area

State

National

Population
Households

2.80%
3.07%

1.13%
1.14%

0.72%
0.72%

Families
Owner HHs

2.55%
2.30%

1.04%
1.04%

0.64%
0.72%

Median Household Income

0.72%

1.42%
2020

1.60%
2025

Population

Average Household Size

Median Age
Trends: 2020-2025 Annual Rate

Households by Income

Number

Percent

Number

Percent

1,732

15.7%

1,870

14.6%

$15,000 - $24,999

982

8.9%

1,088

8.5%

$25,000 - $34,999

912

8.3%

1,023

8.0%

$35,000 - $49,999

1,142

10.4%

1,353

10.6%

$50,000 - $74,999

2,136

19.4%

2,454

19.2%

$75,000 - $99,999

1,686

15.3%

1,958

15.3%

$100,000 - $149,999

1,413

12.8%

1,756

13.7%

$150,000 - $199,999

565

5.1%

714

5.6%

$200,000+

440

4.0%

591

4.6%

<$15,000

Median Household Income
Average Household Income
Per Capita Income

$56,456
$73,196
$32,887
Census 2010

Population by Age

Number

Percent

0-4

1,231

5-9

1,002

10 - 14

889

15 - 19

862

20 - 24

1,214

6.6%

25 - 34

3,149

17.1%

35 - 44

2,442

13.2%

45 - 54

2,429

13.2%

55 - 64

2,749

14.9%

65 - 74

1,636

75 - 84

630
230

1.2%

85+

2020

Number

2025

Number

Percent

Number

6.7%

1,457

5.9%

1,585

5.6%

5.4%

1,516

6.2%

1,674

5.9%

4.8%

1,392

5.7%

1,710

6.1%

4.7%

1,094

4.5%

1,461

5.2%

1,338

5.5%

1,527

5.4%

3,439

14.0%

3,585

12.7%

3,724

15.2%

4,149

14.7%

2,814

11.5%

3,356

11.9%

3,201

13.1%

3,356

11.9%

8.9%

3,005

12.3%

3,323

11.8%

3.4%

1,200

4.9%

1,963

7.0%

328

1.3%

449

1.6%

Percent

Number

Percent

Number

Percent

Census 2010
Race and Ethnicity

$58,519
$79,658
$36,261

2020

Percent

2025

White Alone

12,277

66.5%

16,044

65.5%

18,410

65.4%

Black Alone

5,108

27.7%

6,520

26.6%

7,253

25.8%

American Indian Alone

113

0.6%

187

0.8%

226

0.8%

Asian Alone

173

0.9%

422

1.7%

561

2.0%

Pacific Islander Alone

3

0.0%

8

0.0%

11

0.0%

Some Other Race Alone

355

1.9%

553

2.3%

687

2.4%

Two or More Races

434

2.4%

773

3.2%

990

3.5%

Hispanic Origin (Any Race)

902

4.9%

1,391

5.7%

1,727

6.1%

Data Note: Income is expressed in current dollars.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.
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Demographic and Income Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Ring: 3 mile radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Trends 2020-2025
Annual Rate (in percent)

3
2.5
2
1.5
1

Area
State
USA

0.5
0

Population

Households

Families

Owner HHs

Median HH Income

Population by Age
14

Percent

12
10
8
6
4

2020
2025

2
0-4

5-9

10-14

15-19

20-24

25-34

2020 Household Income
$25K - $34K
8.3%
$35K - $49K
10.4%

45-54

55-64

65-74

75-84

85+

2020 Population by Race
65

$15K - $24K
8.9%

60
55
50

<$15K
15.7%

$200K+
4.0%

$50K - $74K
19.4%

35-44

$150K - $199K
5.1%

45

Percent

0

40
35
30
25
20
15
10

$75K - $99K
15.3%

$100K - $149K
12.8%

5
0

White

Black

Am. Ind.

Asian

Pacific

Other

Two+

2020 Percent Hispanic Origin:5.7%

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.
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Demographic and Income Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Ring: 5 mile radius
Summary

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Census 2010

2020

2025

Population

53,735

66,864

73,596

Households

23,059

28,738

31,809

Families

13,151

16,278

17,867

2.27

2.28

2.27

Owner Occupied Housing Units

12,418

15,433

17,026

Renter Occupied Housing Units

10,641

13,305

14,783

37.6

39.6

40.7

Area

State

National

Population
Households

1.94%
2.05%

1.13%
1.14%

0.72%
0.72%

Families
Owner HHs

1.88%
1.98%

1.04%
1.04%

0.64%
0.72%

Median Household Income

1.08%

1.42%
2020

1.60%
2025

Average Household Size

Median Age
Trends: 2020-2025 Annual Rate

Households by Income

Number

Percent

Number

<$15,000

4,899

17.0%

4,907

15.4%

$15,000 - $24,999

3,152

11.0%

3,256

10.2%

$25,000 - $34,999

2,684

9.3%

2,851

9.0%

$35,000 - $49,999

3,612

12.6%

3,968

12.5%

$50,000 - $74,999

5,122

17.8%

5,715

18.0%

$75,000 - $99,999

3,776

13.1%

4,328

13.6%

$100,000 - $149,999

3,044

10.6%

3,696

11.6%

$150,000 - $199,999

1,331

4.6%

1,649

5.2%

$200,000+

1,118

3.9%

1,440

4.5%

Median Household Income
Average Household Income
Per Capita Income

$50,071
$68,587
$29,653
Census 2010

Population by Age

Number

Percent

0-4

3,848

5-9

3,102

10 - 14

2,839

15 - 19

2,800

20 - 24

3,671

6.8%

25 - 34

8,630

16.1%

35 - 44

7,176

13.4%

45 - 54

7,117

13.2%

55 - 64

7,228

13.5%

65 - 74

4,166

75 - 84

2,113
1,044

1.9%

85+

Number

$52,834
$75,773
$32,926
2020

2025

Number

Percent

Number

7.2%

4,224

6.3%

4,467

6.1%

5.8%

4,270

6.4%

4,479

6.1%

5.3%

4,018

6.0%

4,587

6.2%

5.2%

3,303

4.9%

4,069

5.5%

3,806

5.7%

4,255

5.8%

9,139

13.7%

9,252

12.6%

9,540

14.3%

10,165

13.8%

7,985

11.9%

8,967

12.2%

8,398

12.6%

8,565

11.6%

7.8%

7,583

11.3%

8,293

11.3%

3.9%

3,316

5.0%

4,982

6.8%

1,280

1.9%

1,513

2.1%

Percent

Number

Percent

Number

Percent

Census 2010
Race and Ethnicity

Percent

2020

Percent

2025

White Alone

33,371

62.1%

41,939

62.7%

46,208

62.8%

Black Alone

16,792

31.2%

19,306

28.9%

20,548

27.9%

American Indian Alone

346

0.6%

470

0.7%

535

0.7%

Asian Alone

403

0.7%

894

1.3%

1,160

1.6%

Pacific Islander Alone

17

0.0%

29

0.0%

33

0.0%

Some Other Race Alone

1,546

2.9%

2,142

3.2%

2,508

3.4%

Two or More Races

1,260

2.3%

2,084

3.1%

2,604

3.5%

Hispanic Origin (Any Race)

3,332

6.2%

4,656

7.0%

5,481

7.4%

Data Note: Income is expressed in current dollars.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.
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Demographic and Income Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Ring: 5 mile radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Trends 2020-2025
Annual Rate (in percent)

2
1.8
1.6
1.4
1.2
1
0.8
0.6

Area
State
USA

0.4
0.2
0

Population

Households

Families

Owner HHs

Median HH Income

Population by Age
14
12

Percent

10
8
6
4

2020
2025

2
0-4

5-9

10-14

15-19

20-24

25-34

2020 Household Income
$25K - $34K
9.3%

35-44

55-64

65-74

75-84

85+

60

$15K - $24K
11.0%

55
50

<$15K
17.0%

$35K - $49K
12.6%

45-54

2020 Population by Race

45
40

$200K+
3.9%
$150K - $199K
4.6%

$50K - $74K
17.8%

$100K - $149K
10.6%
$75K - $99K
13.1%

Percent

0

35
30
25
20
15
10
5
White

Black

Am. Ind.

Asian

Pacific

Other

Two+

2020 Percent Hispanic Origin:7.0%

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.
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Retail MarketPlace Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 5 minute radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Summary Demographics
2020 Population
2020 Households
2020 Median Disposable Income
2020 Per Capita Income

4,889
1,965
$53,393
$31,650

NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates
remain vintage 2017.
NAICS
2017 Industry Summary
Total Retail Trade and Food & Drink
Total Retail Trade
Total Food & Drink
2017 Industry Group
Motor Vehicle & Parts Dealers
Automobile Dealers
Other Motor Vehicle Dealers
Auto Parts, Accessories & Tire Stores
Furniture & Home Furnishings Stores
Furniture Stores
Home Furnishings Stores
Electronics & Appliance Stores
Bldg Materials, Garden Equip. & Supply Stores
Bldg Material & Supplies Dealers
Lawn & Garden Equip & Supply Stores
Food & Beverage Stores
Grocery Stores
Specialty Food Stores
Beer, Wine & Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing & Clothing Accessories Stores
Clothing Stores
Shoe Stores
Jewelry, Luggage & Leather Goods Stores
Sporting Goods, Hobby, Book & Music Stores
Sporting Goods/Hobby/Musical Instr Stores
Book, Periodical & Music Stores
General Merchandise Stores
Department Stores Excluding Leased Depts.
Other General Merchandise Stores
Miscellaneous Store Retailers
Florists
Office Supplies, Stationery & Gift Stores
Used Merchandise Stores
Other Miscellaneous Store Retailers
Nonstore Retailers
Electronic Shopping & Mail-Order Houses
Vending Machine Operators
Direct Selling Establishments
Food Services & Drinking Places
Special Food Services
Drinking Places - Alcoholic Beverages
Restaurants/Other Eating Places

44-45,722
44-45
722
NAICS
441
4411
4412
4413
442
4421
4422
443
444
4441
4442
445
4451
4452
4453
446,4461
447,4471
448
4481
4482
4483
451
4511
4512
452
4521
4529
453
4531
4532
4533
4539
454
4541
4542
4543
722
7223
7224
7225

Demand
(Retail Potential)
$53,095,557
$47,786,175
$5,309,382
Demand
(Retail Potential)
$10,208,292
$8,365,468
$829,576
$1,013,248
$1,940,733
$1,167,407
$773,326
$1,477,119
$3,489,273
$3,287,124
$202,149
$8,196,719
$7,598,871
$300,733
$297,115
$2,906,154
$5,039,742
$2,363,500
$1,537,702
$381,563
$444,235
$1,309,656
$1,107,937
$201,719
$8,053,038
$5,865,308
$2,187,730
$2,015,941
$71,013
$451,140
$255,015
$1,238,773
$786,006
$592,033
$45,008
$148,966
$5,309,382
$49,221
$373,129
$4,887,032

Supply
(Retail Sales)
$93,164,181
$79,964,365
$13,199,817
Supply
(Retail Sales)
$3,002,803
$0
$0
$2,984,048
$1,018,428
$0
$416,921
$712,991
$1,164,954
$1,164,954
$0
$18,018,058
$17,722,077
$154,427
$0
$11,490,325
$12,213,879
$1,038,746
$285,225
$0
$495,235
$320,187
$0
$77,745
$28,725,841
$0
$3,170,925
$990,387
$0
$229,220
$456,790
$299,186
$1,267,765
$1,267,765
$0
$0
$13,199,817
$0
$0
$13,199,817

Retail Gap
-$40,068,624
-$32,178,190
-$7,890,435
Retail Gap
$7,205,489
$8,365,468
$829,576
-$1,970,800
$922,305
$1,167,407
$356,405
$764,128
$2,324,319
$2,122,170
$202,149
-$9,821,339
-$10,123,206
$146,306
$297,115
-$8,584,171
-$7,174,137
$1,324,754
$1,252,477
$381,563
-$51,000
$989,469
$1,107,937
$123,974
-$20,672,803
$5,865,308
-$983,195
$1,025,554
$71,013
$221,920
-$201,775
$939,587
-$481,759
-$675,732
$45,008
$148,966
-$7,890,435
$49,221
$373,129
-$8,312,785

Leakage/Surplus
Factor
-27.4
-25.2
-42.6
Leakage/Surplus
Factor
54.5
100.0
100.0
-49.3
31.2
100.0
29.9
34.9
49.9
47.7
100.0
-37.5
-40.0
32.1
100.0
-59.6
-41.6
38.9
68.7
100.0
-5.4
60.7
100.0
44.4
-56.2
100.0
-18.3
34.1
100.0
32.6
-28.3
61.1
-23.5
-36.3
100.0
100.0
-42.6
100.0
100.0
-46.0

Number of
Businesses
45
31
14
Number of
Businesses
3
0
0
3
2
0
1
1
2
2
0
4
2
1
0
5
4
2
1
0
1
1
0
1
2
0
2
5
0
1
4
1
1
1
0
0
14
0
0
14

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected
amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail
opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents
'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade
area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify
businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups
within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology
Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf
Source: Esri and Infogroup. Esri 2020 Updated Demographics. Esri 2017 Retail MarketPlace. ©2020 Esri. ©2017 Infogroup, Inc. All rights reserved.
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Retail MarketPlace Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 5 minute radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

2017 Leakage/Surplus Factor by Industry Subsector
Motor Vehicle & Parts Dealers
Furniture & Home Furnishings Stores
Electronics & Appliance Stores
Bldg Materials, Garden Equip. & Supply Stores
Food & Beverage Stores
Health & Personal Care Stores
Gasoline Stations
Clothing and Clothing Accessories Stores
Sporting Goods, Hobby, Book, and Music Stores
General Merchandise Stores
Miscellaneous Store Retailers
Nonstore Retailers
Food Services & Drinking Places

-50

-40

-30

-20

-10
0
10
Leakage/Surplus Factor

20

30

40

50

60

2017 Leakage/Surplus Factor by Industry Group
Automobile Dealers
Other Motor Vehicle Dealers
Auto Parts, Accessories, and Tire Stores
Furniture Stores
Home Furnishings Stores
Electronics & Appliance Stores
Building Material and Supplies Dealers
Lawn and Garden Equipment and Supplies Stores
Grocery Stores
Specialty Food Stores
Beer, Wine, and Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing Stores
Shoe Stores
Jewelry, Luggage, and Leather Goods Stores
Book, Periodical, and Music Stores
Department Stores (Excluding Leased Depts.)
Other General Merchandise Stores
Florists
Office Supplies, Stationery, and Gift Stores
Used Merchandise Stores
Other Miscellaneous Store Retailers
Electronic Shopping and Mail-Order Houses
Vending Machine Operators
Direct Selling Establishments
Special Food Services
Drinking Places (Alcoholic Beverages)
Restaurants/Other Eating Places

-40

-20

0
20
40
Leakage/Surplus Factor

60

80

100

Source: Esri and Infogroup. Esri 2020 Updated Demographics. Esri 2017 Retail MarketPlace. ©2020 Esri. ©2017 Infogroup, Inc. All rights reserved.
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Retail MarketPlace Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 10 minute radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Summary Demographics
2020 Population
2020 Households
2020 Median Disposable Income
2020 Per Capita Income

40,683
17,905
$40,244
$29,138

NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates
remain vintage 2017.
NAICS
2017 Industry Summary
Total Retail Trade and Food & Drink
Total Retail Trade
Total Food & Drink
2017 Industry Group
Motor Vehicle & Parts Dealers
Automobile Dealers
Other Motor Vehicle Dealers
Auto Parts, Accessories & Tire Stores
Furniture & Home Furnishings Stores
Furniture Stores
Home Furnishings Stores
Electronics & Appliance Stores
Bldg Materials, Garden Equip. & Supply Stores
Bldg Material & Supplies Dealers
Lawn & Garden Equip & Supply Stores
Food & Beverage Stores
Grocery Stores
Specialty Food Stores
Beer, Wine & Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing & Clothing Accessories Stores
Clothing Stores
Shoe Stores
Jewelry, Luggage & Leather Goods Stores
Sporting Goods, Hobby, Book & Music Stores
Sporting Goods/Hobby/Musical Instr Stores
Book, Periodical & Music Stores
General Merchandise Stores
Department Stores Excluding Leased Depts.
Other General Merchandise Stores
Miscellaneous Store Retailers
Florists
Office Supplies, Stationery & Gift Stores
Used Merchandise Stores
Other Miscellaneous Store Retailers
Nonstore Retailers
Electronic Shopping & Mail-Order Houses
Vending Machine Operators
Direct Selling Establishments
Food Services & Drinking Places
Special Food Services
Drinking Places - Alcoholic Beverages
Restaurants/Other Eating Places

44-45,722
44-45
722
NAICS
441
4411
4412
4413
442
4421
4422
443
444
4441
4442
445
4451
4452
4453
446,4461
447,4471
448
4481
4482
4483
451
4511
4512
452
4521
4529
453
4531
4532
4533
4539
454
4541
4542
4543
722
7223
7224
7225

Demand
(Retail Potential)
$437,795,098
$394,499,877
$43,295,221
Demand
(Retail Potential)
$83,444,035
$68,456,597
$6,550,962
$8,436,475
$15,477,180
$9,514,199
$5,962,981
$12,202,508
$26,675,700
$25,072,569
$1,603,130
$69,544,315
$64,521,783
$2,535,057
$2,487,475
$24,635,566
$42,304,465
$19,381,144
$12,645,263
$3,053,364
$3,682,516
$10,667,247
$8,954,186
$1,713,061
$66,507,827
$48,173,915
$18,333,912
$16,997,780
$553,214
$3,658,235
$2,074,191
$10,712,140
$6,662,111
$4,846,054
$380,559
$1,435,498
$43,295,221
$383,475
$3,019,178
$39,892,569

Supply
(Retail Sales)
$639,891,978
$545,884,992
$94,006,986
Supply
(Retail Sales)
$51,106,936
$36,705,253
$3,652,968
$10,748,714
$9,539,045
$4,775,369
$4,763,676
$14,409,940
$47,824,346
$46,129,251
$1,695,095
$110,132,450
$101,011,744
$6,573,126
$2,547,580
$47,598,947
$63,863,474
$16,312,487
$6,665,395
$4,866,315
$4,780,777
$15,549,659
$2,664,635
$12,885,024
$138,547,940
$125,318,310
$13,229,630
$23,370,396
$198,592
$4,147,171
$4,197,081
$14,827,552
$7,629,372
$4,331,597
$0
$3,283,006
$94,006,986
$839,891
$10,437,105
$82,729,991

Retail Gap
-$202,096,880
-$151,385,115
-$50,711,765
Retail Gap
$32,337,099
$31,751,344
$2,897,994
-$2,312,239
$5,938,135
$4,738,830
$1,199,305
-$2,207,432
-$21,148,646
-$21,056,682
-$91,965
-$40,588,135
-$36,489,961
-$4,038,069
-$60,105
-$22,963,381
-$21,559,009
$3,068,657
$5,979,868
-$1,812,951
-$1,098,261
-$4,882,412
$6,289,551
-$11,171,963
-$72,040,113
-$77,144,395
$5,104,282
-$6,372,616
$354,622
-$488,936
-$2,122,890
-$4,115,412
-$967,261
$514,457
$380,559
-$1,847,508
-$50,711,765
-$456,416
-$7,417,927
-$42,837,422

Leakage/Surplus
Factor
-18.8
-16.1
-36.9
Leakage/Surplus
Factor
24.0
30.2
28.4
-12.1
23.7
33.2
11.2
-8.3
-28.4
-29.6
-2.8
-22.6
-22.0
-44.3
-1.2
-31.8
-20.3
8.6
31.0
-22.9
-13.0
-18.6
54.1
-76.5
-35.1
-44.5
16.2
-15.8
47.2
-6.3
-33.9
-16.1
-6.8
5.6
100.0
-39.2
-36.9
-37.3
-55.1
-34.9

Number of
Businesses
451
291
160
Number of
Businesses
24
7
6
11
14
6
8
16
31
27
3
45
28
13
4
23
16
34
20
5
9
14
6
8
14
3
11
56
2
15
19
20
5
3
0
1
160
4
23
133

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected
amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail
opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents
'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade
area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify
businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups
within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology
Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf
Source: Esri and Infogroup. Esri 2020 Updated Demographics. Esri 2017 Retail MarketPlace. ©2020 Esri. ©2017 Infogroup, Inc. All rights reserved.
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Retail MarketPlace Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 10 minute radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

2017 Leakage/Surplus Factor by Industry Subsector
Motor Vehicle & Parts Dealers
Furniture & Home Furnishings Stores
Electronics & Appliance Stores
Bldg Materials, Garden Equip. & Supply Stores
Food & Beverage Stores
Health & Personal Care Stores
Gasoline Stations
Clothing and Clothing Accessories Stores
Sporting Goods, Hobby, Book, and Music Stores
General Merchandise Stores
Miscellaneous Store Retailers
Nonstore Retailers
Food Services & Drinking Places

-35
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Leakage/Surplus Factor
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2017 Leakage/Surplus Factor by Industry Group
Automobile Dealers
Other Motor Vehicle Dealers
Auto Parts, Accessories, and Tire Stores
Furniture Stores
Home Furnishings Stores
Electronics & Appliance Stores
Building Material and Supplies Dealers
Lawn and Garden Equipment and Supplies Stores
Grocery Stores
Specialty Food Stores
Beer, Wine, and Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing Stores
Shoe Stores
Jewelry, Luggage, and Leather Goods Stores
Book, Periodical, and Music Stores
Department Stores (Excluding Leased Depts.)
Other General Merchandise Stores
Florists
Office Supplies, Stationery, and Gift Stores
Used Merchandise Stores
Other Miscellaneous Store Retailers
Electronic Shopping and Mail-Order Houses
Vending Machine Operators
Direct Selling Establishments
Special Food Services
Drinking Places (Alcoholic Beverages)
Restaurants/Other Eating Places

-60

-40

-20

0
20
Leakage/Surplus Factor
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Source: Esri and Infogroup. Esri 2020 Updated Demographics. Esri 2017 Retail MarketPlace. ©2020 Esri. ©2017 Infogroup, Inc. All rights reserved.
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Retail MarketPlace Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 15 minute radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Summary Demographics
2020 Population
2020 Households
2020 Median Disposable Income
2020 Per Capita Income

102,453
45,611
$38,645
$28,470

NOTE: This database is in mature status. While the data are presented in current year geography, all supply- and demand-related estimates
remain vintage 2017.
NAICS
2017 Industry Summary
Total Retail Trade and Food & Drink
Total Retail Trade
Total Food & Drink
2017 Industry Group
Motor Vehicle & Parts Dealers
Automobile Dealers
Other Motor Vehicle Dealers
Auto Parts, Accessories & Tire Stores
Furniture & Home Furnishings Stores
Furniture Stores
Home Furnishings Stores
Electronics & Appliance Stores
Bldg Materials, Garden Equip. & Supply Stores
Bldg Material & Supplies Dealers
Lawn & Garden Equip & Supply Stores
Food & Beverage Stores
Grocery Stores
Specialty Food Stores
Beer, Wine & Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing & Clothing Accessories Stores
Clothing Stores
Shoe Stores
Jewelry, Luggage & Leather Goods Stores
Sporting Goods, Hobby, Book & Music Stores
Sporting Goods/Hobby/Musical Instr Stores
Book, Periodical & Music Stores
General Merchandise Stores
Department Stores Excluding Leased Depts.
Other General Merchandise Stores
Miscellaneous Store Retailers
Florists
Office Supplies, Stationery & Gift Stores
Used Merchandise Stores
Other Miscellaneous Store Retailers
Nonstore Retailers
Electronic Shopping & Mail-Order Houses
Vending Machine Operators
Direct Selling Establishments
Food Services & Drinking Places
Special Food Services
Drinking Places - Alcoholic Beverages
Restaurants/Other Eating Places

44-45,722
44-45
722
NAICS
441
4411
4412
4413
442
4421
4422
443
444
4441
4442
445
4451
4452
4453
446,4461
447,4471
448
4481
4482
4483
451
4511
4512
452
4521
4529
453
4531
4532
4533
4539
454
4541
4542
4543
722
7223
7224
7225

Demand
(Retail Potential)
$1,155,819,809
$1,041,541,659
$114,278,151
Demand
(Retail Potential)
$220,715,690
$181,231,594
$17,229,882
$22,254,214
$40,554,643
$25,081,410
$15,473,233
$32,161,356
$69,314,392
$65,075,291
$4,239,101
$184,249,111
$170,964,763
$6,714,819
$6,569,530
$65,026,296
$112,075,877
$51,076,554
$33,353,182
$8,029,748
$9,693,624
$28,107,270
$23,537,327
$4,569,942
$175,571,217
$127,051,943
$48,519,274
$45,027,704
$1,456,919
$9,618,073
$5,460,439
$28,492,273
$17,661,549
$12,757,822
$1,008,083
$3,895,643
$114,278,151
$1,010,572
$7,932,800
$105,334,779

Supply
(Retail Sales)
$2,040,059,436
$1,825,273,834
$214,785,603
Supply
(Retail Sales)
$283,252,184
$238,273,831
$15,341,823
$29,636,530
$53,137,088
$22,670,466
$30,466,621
$24,971,969
$130,381,538
$126,202,485
$4,179,053
$325,269,717
$311,732,802
$9,694,049
$3,842,866
$138,289,782
$155,064,383
$85,777,863
$46,347,832
$20,006,300
$19,423,730
$55,245,162
$38,262,857
$16,982,305
$453,781,293
$303,580,548
$150,200,745
$108,346,752
$1,923,524
$33,013,058
$14,238,655
$59,171,515
$11,756,103
$5,196,893
$1,305,596
$5,253,614
$214,785,603
$1,860,632
$13,875,055
$199,049,916

Retail Gap
-$884,239,627
-$783,732,175
-$100,507,452
Retail Gap
-$62,536,494
-$57,042,237
$1,888,059
-$7,382,316
-$12,582,445
$2,410,944
-$14,993,388
$7,189,387
-$61,067,146
-$61,127,194
$60,048
-$141,020,606
-$140,768,039
-$2,979,230
$2,726,664
-$73,263,486
-$42,988,506
-$34,701,309
-$12,994,650
-$11,976,552
-$9,730,106
-$27,137,892
-$14,725,530
-$12,412,363
-$278,210,076
-$176,528,605
-$101,681,471
-$63,319,048
-$466,605
-$23,394,985
-$8,778,216
-$30,679,242
$5,905,446
$7,560,929
-$297,513
-$1,357,971
-$100,507,452
-$850,060
-$5,942,255
-$93,715,137

Leakage/Surplus
Factor
-27.7
-27.3
-30.5
Leakage/Surplus
Factor
-12.4
-13.6
5.8
-14.2
-13.4
5.0
-32.6
12.6
-30.6
-32.0
0.7
-27.7
-29.2
-18.2
26.2
-36.0
-16.1
-25.4
-16.3
-42.7
-33.4
-32.6
-23.8
-57.6
-44.2
-41.0
-51.2
-41.3
-13.8
-54.9
-44.6
-35.0
20.1
42.1
-12.9
-14.8
-30.5
-29.6
-27.2
-30.8

Number of
Businesses
1,091
760
331
Number of
Businesses
81
32
16
33
52
24
28
29
59
52
8
81
53
21
7
79
39
123
76
19
28
44
34
10
33
13
19
130
9
29
39
54
11
4
3
4
331
7
35
290

Data Note: Supply (retail sales) estimates sales to consumers by establishments. Sales to businesses are excluded. Demand (retail potential) estimates the expected
amount spent by consumers at retail establishments. Supply and demand estimates are in current dollars. The Leakage/Surplus Factor presents a snapshot of retail
opportunity. This is a measure of the relationship between supply and demand that ranges from +100 (total leakage) to -100 (total surplus). A positive value represents
'leakage' of retail opportunity outside the trade area. A negative value represents a surplus of retail sales, a market where customers are drawn in from outside the trade
area. The Retail Gap represents the difference between Retail Potential and Retail Sales. Esri uses the North American Industry Classification System (NAICS) to classify
businesses by their primary type of economic activity. Retail establishments are classified into 27 industry groups in the Retail Trade sector, as well as four industry groups
within the Food Services & Drinking Establishments subsector. For more information on the Retail MarketPlace data, please click the link below to view the Methodology
Statement.
http://www.esri.com/library/whitepapers/pdfs/esri-data-retail-marketplace.pdf
Source: Esri and Infogroup. Esri 2020 Updated Demographics. Esri 2017 Retail MarketPlace. ©2020 Esri. ©2017 Infogroup, Inc. All rights reserved.
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Retail MarketPlace Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 15 minute radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

2017 Leakage/Surplus Factor by Industry Subsector
Motor Vehicle & Parts Dealers
Furniture & Home Furnishings Stores
Electronics & Appliance Stores
Bldg Materials, Garden Equip. & Supply Stores
Food & Beverage Stores
Health & Personal Care Stores
Gasoline Stations
Clothing and Clothing Accessories Stores
Sporting Goods, Hobby, Book, and Music Stores
General Merchandise Stores
Miscellaneous Store Retailers
Nonstore Retailers
Food Services & Drinking Places
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2017 Leakage/Surplus Factor by Industry Group
Automobile Dealers
Other Motor Vehicle Dealers
Auto Parts, Accessories, and Tire Stores
Furniture Stores
Home Furnishings Stores
Electronics & Appliance Stores
Building Material and Supplies Dealers
Lawn and Garden Equipment and Supplies Stores
Grocery Stores
Specialty Food Stores
Beer, Wine, and Liquor Stores
Health & Personal Care Stores
Gasoline Stations
Clothing Stores
Shoe Stores
Jewelry, Luggage, and Leather Goods Stores
Book, Periodical, and Music Stores
Department Stores (Excluding Leased Depts.)
Other General Merchandise Stores
Florists
Office Supplies, Stationery, and Gift Stores
Used Merchandise Stores
Other Miscellaneous Store Retailers
Electronic Shopping and Mail-Order Houses
Vending Machine Operators
Direct Selling Establishments
Special Food Services
Drinking Places (Alcoholic Beverages)
Restaurants/Other Eating Places
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Source: Esri and Infogroup. Esri 2020 Updated Demographics. Esri 2017 Retail MarketPlace. ©2020 Esri. ©2017 Infogroup, Inc. All rights reserved.
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Executive Summary
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 5, 10, 15 minute radii

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016
5 minutes

10 minutes

15 minutes

Population
2000 Population
2010 Population
2020 Population
2025 Population
2000-2010 Annual Rate
2010-2020 Annual Rate
2020-2025 Annual Rate
2020 Male Population
2020 Female Population
2020 Median Age

2,050
3,059
4,889
5,597
4.08%
4.68%
2.74%
49.0%
51.0%
37.7

25,204

64,455

32,464
40,683

82,088
102,453

45,671
2.56%

112,384
2.45%
2.19%

2.23%
2.34%

1.87%
48.3%
51.7%
37.8

48.3%
51.7%
39.5

In the identified area, the current year population is 102,453. In 2010, the Census count in the area was 82,088. The rate of change since
2010 was 2.19% annually. The five-year projection for the population in the area is 112,384 representing a change of 1.87% annually from
2020 to 2025. Currently, the population is 48.3% male and 51.7% female.
Median Age
The median age in this area is 37.7, compared to U.S. median age of 38.5.
Race and Ethnicity
2020 White Alone

69.6%

59.9%

65.5%

21.4%

31.9%

25.7%

2020 American Indian/Alaska Native Alone

1.0%

0.7%

0.7%

2020 Asian Alone

1.9%

1.4%

1.4%

2020 Pacific Islander Alone

0.1%

0.0%

0.1%

2020 Other Race

2.6%

2.8%

3.5%

2020 Two or More Races

3.3%

3.2%

3.2%

2020 Hispanic Origin (Any Race)

5.9%

6.6%

7.4%

2020 Black Alone

Persons of Hispanic origin represent 7.4% of the population in the identified area compared to 18.8% of the U.S. population. Persons of
Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from
different race/ethnic groups, is 57.3 in the identified area, compared to 65.1 for the U.S. as a whole.
Households
2020 Wealth Index
2000 Households

68

64

61

789

10,849

28,135
36,516

2010 Households

1,238

14,314

2020 Total Households

1,965

17,905

45,611

2025 Total Households

2,248

20,252

50,170

2000-2010 Annual Rate

4.61%

2.81%

2.64%

2010-2020 Annual Rate

4.61%

2.21%

2.19%

2020-2025 Annual Rate

2.73%

2.49%

1.92%

2.49

2.25

2.21

2020 Average Household Size

The household count in this area has changed from 36,516 in 2010 to 45,611 in the current year, a change of 2.19% annually. The five-year
projection of households is 50,170, a change of 1.92% annually from the current year total. Average household size is currently 2.21,
compared to 2.20 in the year 2010. The number of families in the current year is 24,315 in the specified area.

Data Note: Income is expressed in current dollars. Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50
or more owner-occupied housing units.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025. Esri converted Census 2000 data into 2010 geography.

February 02, 2021

23
©2021 Esri

Page 1 of 2

Executive Summary
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 5, 10, 15 minute radii

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016
5 minutes

10 minutes

15 minutes

Mortgage Income
2020 Percent of Income for Mortgage
Median Household Income

12.0%

17.4%

17.5%

2020 Median Household Income
2025 Median Household Income
2020-2025 Annual Rate
Average Household Income

$68,296
$74,086
1.64%

$50,512
$52,930
0.94%

$47,525
$50,744
1.32%

2020 Average Household Income
2025 Average Household Income
2020-2025 Annual Rate
Per Capita Income

$77,479
$85,752
2.05%

$66,424
$72,915
1.88%

$64,489
$70,620
1.83%

$31,650
$34,989
2.03%

$29,138
$32,236
2.04%

$28,470
$31,243
1.88%

2020 Per Capita Income
2025 Per Capita Income
2020-2025 Annual Rate
Households by Income

Current median household income is $47,525 in the area, compared to $62,203 for all U.S. households. Median household income is
projected to be $50,744 in five years, compared to $67,325 for all U.S. households
Current average household income is $64,489 in this area, compared to $90,054 for all U.S. households. Average household income is
projected to be $70,620 in five years, compared to $99,510 for all U.S. households
Current per capita income is $28,470 in the area, compared to the U.S. per capita income of $34,136. The per capita income is projected to
be $31,243 in five years, compared to $37,691 for all U.S. households
Housing
2020 Housing Affordability Index
2000 Total Housing Units
2000 Owner Occupied Housing Units
2000 Renter Occupied Housing Units
2000 Vacant Housing Units
2010 Total Housing Units
2010 Owner Occupied Housing Units
2010 Renter Occupied Housing Units
2010 Vacant Housing Units
2020 Total Housing Units
2020 Owner Occupied Housing Units
2020 Renter Occupied Housing Units
2020 Vacant Housing Units
2025 Total Housing Units
2025 Owner Occupied Housing Units
2025 Renter Occupied Housing Units
2025 Vacant Housing Units

201
873
622
167
84
1,325
879
359
87
2,143
1,307
658
178
2,442
1,497
751
194

138
12,355
5,449
5,400
1,506
16,533
7,830
6,484
2,219
20,493
9,687
8,218
2,588
23,028
10,812
9,440
2,776

136
31,689
14,712
13,423
3,554
41,821
18,502
18,014
5,305
52,085
22,654
22,958
6,474
57,131
24,903
25,267
6,961

Currently, 43.5% of the 52,085 housing units in the area are owner occupied; 44.1%, renter occupied; and 12.4% are vacant. Currently, in
the U.S., 56.4% of the housing units in the area are owner occupied; 32.3% are renter occupied; and 11.3% are vacant. In 2010, there
were 41,821 housing units in the area - 44.2% owner occupied, 43.1% renter occupied, and 12.7% vacant. The annual rate of change in
housing units since 2010 is 10.25%. Median home value in the area is $198,540, compared to a median home value of $235,127 for the
U.S. In five years, median value is projected to change by 2.19% annually to $221,260.

Data Note: Income is expressed in current dollars. Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50
or more owner-occupied housing units.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025. Esri converted Census 2000 data into 2010 geography.
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Demographic and Income Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 5 minute radius
Summary

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Census 2010

2020

2025

Population

3,059

4,889

5,597

Households

1,238

1,965

2,248

848

1,319

1,501

Families
Average Household Size
Owner Occupied Housing Units
Renter Occupied Housing Units
Median Age
Trends: 2020-2025 Annual Rate

2.46

2.49

2.49

879

1,307

1,497

359

658

751

35.5

37.7

38.8

Area

State

National

Population
Households

2.74%
2.73%

1.13%
1.14%

0.72%
0.72%

Families
Owner HHs

2.62%
2.75%

1.04%
1.04%

0.64%
0.72%

Median Household Income

1.64%

1.42%
2020

1.60%
2025

Households by Income

Number

Percent

Number

Percent

<$15,000

138

7.0%

151

6.7%

$15,000 - $24,999

155

7.9%

165

7.3%

$25,000 - $34,999

190

9.7%

202

9.0%

$35,000 - $49,999

195

9.9%

211

9.4%

$50,000 - $74,999

381

19.4%

405

18.0%

$75,000 - $99,999

389

19.8%

432

19.2%

$100,000 - $149,999

396

20.2%

505

22.5%

$150,000 - $199,999

66

3.4%

91

4.0%

$200,000+

55

2.8%

85

3.8%

Median Household Income
Average Household Income
Per Capita Income

$68,296
$77,479
$31,650
Census 2010

Population by Age

$74,086
$85,752
$34,989
2020

Number

Percent

2025

Number

Percent

Number

Percent

0-4

234

7.6%

335

6.9%

368

6.6%

5-9

214

7.0%

356

7.3%

398

7.1%

10 - 14

184

6.0%

357

7.3%

420

7.5%

15 - 19

155

5.1%

273

5.6%

362

6.5%

20 - 24

166

5.4%

211

4.3%

230

4.1%

25 - 34

555

18.1%

652

13.3%

660

11.8%

35 - 44

443

14.5%

896

18.3%

991

17.7%

45 - 54

414

13.5%

614

12.6%

770

13.8%

55 - 64

382

12.5%

545

11.1%

585

10.5%

65 - 74

207

6.8%

429

8.8%

476

8.5%

75 - 84

87

2.8%

175

3.6%

274

4.9%

20

0.7%

45

0.9%

62

1.1%

Number

Percent

Number

Percent

85+

Census 2010
Race and Ethnicity

2020

2025

Number

Percent

White Alone

2,252

73.6%

3,404

69.6%

3,799

67.9%

Black Alone

610

19.9%

1,047

21.4%

1,244

22.2%

American Indian Alone

24

0.8%

51

1.0%

62

1.1%

Asian Alone

30

1.0%

92

1.9%

119

2.1%

1

0.0%

5

0.1%

7

0.1%

Some Other Race Alone

68

2.2%

129

2.6%

164

2.9%

Two or More Races

73

2.4%

160

3.3%

201

3.6%

153

5.0%

288

5.9%

362

6.5%

Pacific Islander Alone

Hispanic Origin (Any Race)
Data Note: Income is expressed in current dollars.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.
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Demographic and Income Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 5 minute radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Annual Rate (in percent)

Trends 2020-2025
2.5
2
1.5
1
Area
State
USA

0.5
0

Population

Households

Families

Owner HHs

Median HH Income

Population by Age
18
16

Percent

14
12
10
8
6
2020
2025

4
2
0

0-4

5-9

10-14

15-19

20-24

25-34

2020 Household Income
$35K - $49K
9.9%

35-44

$25K - $34K
9.7%

$150K - $199K
3.4%

$100K - $149K
20.2%

Percent

<$15K
7.0%

$200K+
2.8%

$75K - $99K
19.8%

55-64

65-74

75-84

85+

2020 Population by Race

$15K - $24K
7.9%
$50K - $74K
19.4%

45-54

65
60
55
50
45
40
35
30
25
20
15
10
5
0

White

Black

Am. Ind.

Asian

Pacific

Other

Two+

2020 Percent Hispanic Origin:5.9%

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.
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Demographic and Income Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 10 minute radius
Summary

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Census 2010

2020

2025

Population

32,464

40,683

45,671

Households

14,314

17,905

20,252

8,177

10,061

11,220

2.24

2.25

2.23

Owner Occupied Housing Units

7,830

9,687

10,812

Renter Occupied Housing Units

6,484

8,218

9,440

37.4

39.5

40.7

Area

State

National

Population
Households

2.34%
2.49%

1.13%
1.14%

0.72%
0.72%

Families
Owner HHs

2.20%
2.22%

1.04%
1.04%

0.64%
0.72%

Median Household Income

0.94%

1.42%
2020

1.60%
2025

Families
Average Household Size

Median Age
Trends: 2020-2025 Annual Rate

Households by Income

Number

Percent

Number

<$15,000

3,244

18.1%

3,345

16.5%

$15,000 - $24,999

1,916

10.7%

2,049

10.1%

$25,000 - $34,999

1,615

9.0%

1,766

8.7%

$35,000 - $49,999

2,077

11.6%

2,347

11.6%

$50,000 - $74,999

3,245

18.1%

3,702

18.3%

$75,000 - $99,999

2,493

13.9%

2,894

14.3%

$100,000 - $149,999

1,959

10.9%

2,417

11.9%

$150,000 - $199,999

767

4.3%

961

4.7%

$200,000+

589

3.3%

771

3.8%

Median Household Income
Average Household Income
Per Capita Income

$50,512
$66,424
$29,138
Census 2010

Population by Age

Number

Percent

0-4

2,330

5-9

1,866

10 - 14

1,703

15 - 19

1,673

20 - 24

2,204

6.8%

25 - 34

5,359

16.5%

35 - 44

4,296

13.2%

45 - 54

4,306

13.3%

55 - 64

4,491

13.8%

65 - 74

2,598

75 - 84

1,150
486

1.5%

85+

Number

$52,930
$72,915
$32,236
2020

2025

Number

Percent

Number

7.2%

2,564

6.3%

2,744

6.0%

5.7%

2,606

6.4%

2,784

6.1%

5.2%

2,448

6.0%

2,876

6.3%

5.2%

1,957

4.8%

2,487

5.4%

2,216

5.4%

2,510

5.5%

5,694

14.0%

5,765

12.6%

5,936

14.6%

6,509

14.3%

4,786

11.8%

5,518

12.1%

5,232

12.9%

5,447

11.9%

8.0%

4,671

11.5%

5,213

11.4%

3.5%

1,947

4.8%

3,033

6.6%

627

1.5%

785

1.7%

Percent

Number

Percent

Number

Percent

Census 2010
Race and Ethnicity

Percent

2020

Percent

2025

White Alone

19,357

59.6%

24,367

59.9%

27,512

60.2%

Black Alone

11,120

34.3%

12,994

31.9%

13,986

30.6%

American Indian Alone

204

0.6%

305

0.7%

361

0.8%

Asian Alone

245

0.8%

557

1.4%

737

1.6%

Pacific Islander Alone

9

0.0%

16

0.0%

20

0.0%

Some Other Race Alone

739

2.3%

1,123

2.8%

1,385

3.0%

Two or More Races

790

2.4%

1,321

3.2%

1,670

3.7%

1,806

5.6%

2,688

6.6%

3,295

7.2%

Hispanic Origin (Any Race)
Data Note: Income is expressed in current dollars.

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.
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Demographic and Income Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 10 minute radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Annual Rate (in percent)

Trends 2020-2025
2.4
2.2
2
1.8
1.6
1.4
1.2
1
0.8
0.6
0.4
0.2
0

Area
State
USA
Population

Households

Families

Owner HHs

Median HH Income

Population by Age
14
12

Percent

10
8
6
4

2020
2025

2
0-4

5-9

10-14

15-19

20-24

25-34

2020 Household Income
$25K - $34K
9.0%

35-44

$15K - $24K
10.7%

$150K - $199K
4.3%
$100K - $149K
10.9%
$75K - $99K
13.9%

65-74

75-84

85+

50

$200K+
3.3%
$50K - $74K
18.1%

55-64

55
<$15K
18.1%

$35K - $49K
11.6%

45-54

2020 Population by Race

45
40

Percent

0

35
30
25
20
15
10
5
0

White

Black

Am. Ind.

Asian

Pacific

Other

Two+

2020 Percent Hispanic Origin:6.6%

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.

February 02, 2021
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Demographic and Income Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 15 minute radius
Summary

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Census 2010

2020

2025

Population

82,088

102,453

112,384

Households

36,516

45,611

50,170

Families

19,598

24,315

26,614

2.20

2.21

2.21

Owner Occupied Housing Units

18,502

22,654

24,903

Renter Occupied Housing Units

18,014

22,958

25,267

35.4

37.8

38.9

Area

State

National

Population
Households

1.87%
1.92%

1.13%
1.14%

0.72%
0.72%

Families
Owner HHs

1.82%
1.91%

1.04%
1.04%

0.64%
0.72%

Median Household Income

1.32%

1.42%
2020

1.60%
2025

Average Household Size

Median Age
Trends: 2020-2025 Annual Rate

Households by Income

Number

Percent

Number

<$15,000

7,776

17.0%

7,758

15.5%

$15,000 - $24,999

5,414

11.9%

5,546

11.1%

$25,000 - $34,999

4,174

9.2%

4,436

8.8%

$35,000 - $49,999

6,237

13.7%

6,896

13.7%

$50,000 - $74,999

8,776

19.2%

9,848

19.6%

$75,000 - $99,999

5,620

12.3%

6,434

12.8%

$100,000 - $149,999

4,527

9.9%

5,452

10.9%

$150,000 - $199,999

1,564

3.4%

1,917

3.8%

$200,000+

1,523

3.3%

1,883

3.8%

Median Household Income
Average Household Income
Per Capita Income

$47,525
$64,489
$28,470
Census 2010

Population by Age

Number

Percent

0-4

5,681

5-9

4,556

10 - 14

4,145

15 - 19

4,507

Percent

$50,744
$70,620
$31,243
2020

2025

Number

Percent

Number

Percent

6.9%

6,337

6.2%

6,776

6.0%

5.6%

6,123

6.0%

6,467

5.8%

5.0%

5,715

5.6%

6,464

5.8%

5.5%

5,249

5.1%

6,246

5.6%

20 - 24

7,801

9.5%

8,088

7.9%

8,818

7.8%

25 - 34

13,882

16.9%

15,548

15.2%

15,553

13.8%

35 - 44

10,444

12.7%

14,089

13.8%

15,234

13.6%

45 - 54

10,285

12.5%

11,674

11.4%

13,134

11.7%

55 - 64

9,944

12.1%

11,942

11.7%

12,329

11.0%

65 - 74

5,812

7.1%

10,469

10.2%

11,658

10.4%

75 - 84

3,317

4.0%

4,978

4.9%

7,134

6.3%

1,713

2.1%

2,241

2.2%

2,571

2.3%

Percent

Number

Percent

Number

Percent

85+

Census 2010
Race and Ethnicity

Number

2020

2025

White Alone

53,158

64.8%

67,058

65.5%

73,467

65.4%

Black Alone

23,141

28.2%

26,339

25.7%

27,906

24.8%

American Indian Alone

536

0.7%

718

0.7%

811

0.7%

Asian Alone

722

0.9%

1,459

1.4%

1,878

1.7%

Pacific Islander Alone

55

0.1%

98

0.1%

117

0.1%

Some Other Race Alone

2,502

3.0%

3,549

3.5%

4,168

3.7%

Two or More Races

1,973

2.4%

3,233

3.2%

4,038

3.6%

Hispanic Origin (Any Race)

5,309

6.5%

7,548

7.4%

8,878

7.9%

Data Note: Income is expressed in current dollars.
Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.
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Demographic and Income Profile
Belville Site
152 Main St, Leland, North Carolina, 28451
Drive Time: 15 minute radius

Prepared by ElectriCities of NC
Latitude: 34.23219
Longitude: -77.99016

Annual Rate (in percent)

Trends 2020-2025
1.8
1.6
1.4
1.2
1
0.8
0.6

Area
State
USA

0.4
0.2
0

Population

Households

Families

Owner HHs

Median HH Income

Population by Age
14

Percent

12
10
8
6
4

2020
2025

2
0-4

5-9

10-14

15-19

20-24

25-34

2020 Household Income
$25K - $34K
9.2%

35-44

45-54

55-64

65-74

75-84

85+

2020 Population by Race
65

$15K - $24K
11.9%

60
55
50

<$15K
17.0%

$35K - $49K
13.7%

$200K+
3.3%
$150K - $199K
3.4%
$50K - $74K
19.2%

$100K - $149K
9.9%
$75K - $99K
12.3%

45

Percent

0

40
35
30
25
20
15
10
5
0

White

Black

Am. Ind.

Asian

Pacific

Other

Two+

2020 Percent Hispanic Origin:7.4%

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.

February 02, 2021
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Graphic Profile
Belville, North Carolina
Ring: 1 mile radius

Prepared by ElectriCities of NC
Latitude: 34.23073
Longitude: -77.96582

2020 Population by Race

2020 Population by Age

87.0%

110

22.9%

100
90

<5
5-19
20-24
25-34
35-44
45-54
55-64
65+

14.3%

80

3.8%
1.0%

10.5%

70
60
50
40
30

8.6%

8.3%

20
10
0

White

Black

0.0%

1.9%

Am .Ind.

Asn/Pac

0.0%

2.8%

Other

Two+

19.0%
20.0%

2020 Percent Hispanic Origin:2.8%

Households

2020 Home Value

140

115

120

18.2%

18.2%

100

68

80

$200-299K
$300-399K
$400-499K
$500K+

9.1%

50

60
40
20
0

54.5%

Census 2010

2020

2025
2020-2025 Annual Growth Rate

14

11.08

10.68

12
Percent

10
8
6
4

0.85

0.00

2
0

Population

Households

Median Household Income

Owner Occupied Housing Units

Household Income
25

Percent

20

2020
2025

15
10
5
<$15K

$15K-$25K

$25K-$35K

$35K-$50K

$50K-$75K

$75K-$100K

$100K-$150K

$150K-$200K

$200K+

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.

September 03, 2020
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Graphic Profile
Belville, North Carolina
Ring: 3 mile radius

Prepared by ElectriCities of NC
Latitude: 34.23073
Longitude: -77.96582

2020 Population by Race

2020 Population by Age

54.9%

22,000

6.3%

20,000
18,000

38.2%

16,000

16.5%

15.5%

14,000

<5
5-19
20-24
25-34
35-44
45-54
55-64
65+

5.9%

12,000
10,000

14.2%

8,000

16.2%

6,000
4,000
2,000
0

White

Black

0.6%

1.1%

Am .Ind.

Asn/Pac

2.1%

3.1%

Other

Two+

12.4%
12.9%

2020 Percent Hispanic Origin:5.3%

Households
20,000

2020 Home Value
16,785

15,295

39.6%

12,919

15,000

14.0%

10,000
7.8%

5,000

3.7%

19.6%
15.3%

0

Census 2010

2020

<$100K
$100-199K
$200-299K
$300-399K
$400-499K
$500K+

2025
2020-2025 Annual Growth Rate

Percent

1.88

1.67

2

1.44

1.24

1.5
1
0.5
Population

Households

Median Household Income

Owner Occupied Housing Units

Household Income

Percent

20
2020
2025

15
10
5
0

<$15K

$15K-$25K

$25K-$35K

$35K-$50K

$50K-$75K

$75K-$100K

$100K-$150K

$150K-$200K

$200K+

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.

September 03, 2020
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Graphic Profile
Belville, North Carolina
Ring: 5 mile radius

Prepared by ElectriCities of NC
Latitude: 34.23073
Longitude: -77.96582

2020 Population by Race
70,000

2020 Population by Age

64.4%

8.5%

60,000

16.1%

15.7%

<5
5-19
20-24
25-34
35-44
45-54
55-64
65+

50,000
6.1%

40,000

27.0%

30,000

13.3%

20,000
10,000
0

White

Black

0.6%

1.6%

Am .Ind.

Asn/Pac

17.5%

3.3%

3.1%

Other

Two+

11.2%

11.6%

2020 Percent Hispanic Origin:7.2%

Households
50,000

2020 Home Value
43,659

40,013

35.2%

33,281

40,000

12.3%

30,000
5.9%

20,000
22.2%

6.1%

10,000
0

18.2%

Census 2010

2020

<$100K
$100-199K
$200-299K
$300-399K
$400-499K
$500K+

2025
2020-2025 Annual Growth Rate

Percent

1.76

1.69

2

1.68

1.48

1.5
1
0.5
0

Population

Households

Median Household Income

Owner Occupied Housing Units

Percent

Household Income
18
16
14
12
10
8
6
4
2
0

2020
2025

<$15K

$15K-$25K

$25K-$35K

$35K-$50K

$50K-$75K

$75K-$100K

$100K-$150K

$150K-$200K

$200K+

Source: U.S. Census Bureau, Census 2010 Summary File 1. Esri forecasts for 2020 and 2025.

September 03, 2020
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The 2019 Economic Impact of Domestic Travel on North Carolina Counties
Prepared for Visit North Carolina
By the U.S. Travel Association

County
ALAMANCE
ALEXANDER
ALLEGHANY
ANSON
ASHE
AVERY
BEAUFORT
BERTIE
BLADEN
BRUNSWICK
BUNCOMBE
BURKE
CABARRUS
CALDWELL
CAMDEN
CARTERET
CASWELL
CATAWBA
CHATHAM
CHEROKEE
CHOWAN
CLAY
CLEVELAND
COLUMBUS
CRAVEN
CUMBERLAND
CURRITUCK
DARE
DAVIDSON
DAVIE
DUPLIN
DURHAM
EDGECOMBE

Expenditures
Percent
Expenditures
Change
Payroll
($ Millions)
2018/19 ($ Millions)
$211.73
23.22
26.98
18.79
64.92
140.78
95.86
15.00
45.26
633.62
1,294.25
110.01
478.16
61.19
2.24
389.25
9.82
302.79
38.55
54.75
24.10
14.72
119.79
62.41
155.61
601.12
253.13
1,267.02
185.49
40.83
44.21
913.02
65.60

5.0%
5.9%
6.1%
4.6%
6.9%
6.2%
2.8%
2.8%
5.6%
5.8%
6.7%
2.7%
1.9%
10.1%
1.2%
3.2%
3.5%
3.3%
4.5%
3.9%
5.6%
5.0%
2.4%
6.1%
4.3%
4.7%
3.8%
6.7%
5.3%
3.4%
1.9%
6.2%
5.4%

$35.86
3.51
5.07
2.34
10.06
33.96
13.37
1.57
5.03
125.63
299.20
17.02
113.69
9.65
0.28
75.65
1.06
57.26
4.93
8.90
3.53
1.67
18.53
7.76
31.16
115.78
46.21
277.42
26.96
7.33
5.24
199.56
9.68

Payroll
Employment
State Tax
Local Tax
Percent
Percent
State Tax
Receipts
Local Tax
Receipts
Change Employment
Change
Receipts Percent Change
Receipts Percent Change
2018/19 (Thousands)
2018/19 ($ Millions)
2018/19 ($ Millions)
2018/19
4.3%
1.1%
3.5%
0.5%
5.1%
5.7%
2.9%
2.3%
5.2%
4.4%
6.4%
2.2%
2.4%
7.9%
6.1%
4.6%
0.7%
1.4%
4.0%
4.1%
-2.6%
1.3%
2.5%
3.3%
2.6%
4.7%
2.4%
5.3%
2.3%
-3.6%
-1.2%
5.5%
5.6%

1.52
0.13
0.20
0.11
0.45
1.41
0.51
0.05
0.21
6.03
12.52
0.76
4.66
0.38
0.01
3.61
0.04
2.51
0.20
0.40
0.16
0.06
0.75
0.32
1.18
4.82
2.13
13.88
1.10
0.30
0.21
9.52
0.40

1.5%
2.5%
2.2%
0.8%
2.3%
2.8%
0.1%
-0.4%
2.4%
1.6%
3.5%
0.4%
0.1%
5.6%
3.2%
1.7%
0.1%
0.7%
1.2%
1.3%
-4.9%
0.6%
0.2%
2.1%
-0.2%
1.9%
0.1%
2.5%
1.8%
-3.3%
-3.9%
2.6%
4.0%

$12.27
1.28
1.27
1.09
3.31
6.95
4.81
0.83
2.72
28.94
64.92
5.99
26.91
3.31
0.12
17.29
0.46
16.48
2.26
2.49
1.16
0.60
7.00
3.56
8.41
31.93
11.68
59.77
10.26
2.25
2.54
48.13
3.61

4.4%
5.2%
5.5%
4.0%
6.3%
5.6%
2.2%
2.2%
5.0%
5.2%
6.1%
2.1%
1.3%
9.4%
0.6%
2.6%
2.9%
2.7%
3.9%
3.3%
5.0%
4.4%
1.8%
5.4%
3.7%
4.1%
3.2%
6.1%
4.7%
2.8%
1.3%
5.6%
4.8%

$3.68
0.96
1.80
0.46
3.48
6.19
5.63
0.83
1.30
38.37
41.91
3.09
8.36
1.88
0.18
22.81
0.69
8.96
0.71
3.11
1.52
1.63
2.10
1.70
3.38
12.66
14.37
56.69
6.02
0.73
1.43
30.53
1.16

4.1%
4.9%
5.2%
3.7%
6.0%
5.3%
1.9%
1.9%
4.7%
4.8%
5.8%
1.8%
1.0%
9.1%
0.3%
2.3%
2.6%
2.4%
3.6%
3.0%
4.7%
4.1%
1.5%
5.1%
3.4%
3.8%
2.9%
5.8%
4.3%
2.5%
1.0%
5.3%
4.5%
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The 2019 Economic Impact of Domestic Travel on North Carolina Counties
Prepared for Visit North Carolina
By the U.S. Travel Association

County
FORSYTH
FRANKLIN
GASTON
GATES
GRAHAM
GRANVILLE
GREENE
GUILFORD
HALIFAX
HARNETT
HAYWOOD
HENDERSON
HERTFORD
HOKE
HYDE
IREDELL
JACKSON
JOHNSTON
JONES
LEE
LENOIR
LINCOLN
MACON
MADISON
MARTIN
MCDOWELL
MECKLENBURG
MITCHELL
MONTGOMERY
MOORE
NASH
NEW HANOVER
NORTHAMPTON
ONSLOW

Expenditures
Percent
Expenditures
Change
Payroll
($ Millions)
2018/19 ($ Millions)
1,001.94
25.40
291.94
6.96
31.62
54.79
6.65
1,591.64
106.51
97.48
204.26
324.77
29.36
13.08
37.32
281.29
207.48
276.08
4.54
84.82
93.92
61.49
191.42
44.97
34.65
66.31
5,998.35
25.13
33.87
563.02
324.50
658.78
16.28
264.71

5.4%
-1.2%
5.6%
2.2%
7.5%
4.5%
8.9%
7.0%
5.0%
3.2%
7.5%
3.6%
-3.7%
5.1%
-4.9%
3.5%
0.8%
7.8%
3.6%
2.6%
0.5%
3.1%
7.3%
6.5%
4.1%
6.6%
5.6%
1.2%
8.4%
8.1%
5.0%
7.5%
7.8%
6.2%

182.11
3.13
49.14
0.62
5.75
7.30
0.67
426.75
13.58
14.97
45.11
61.75
4.03
1.67
7.53
46.53
51.85
44.99
0.66
15.72
16.42
10.24
35.13
9.31
5.51
10.58
2,124.59
4.21
3.68
134.32
65.60
158.15
1.93
52.29

Payroll
Employment
State Tax
Local Tax
Percent
Percent
State Tax
Receipts
Local Tax
Receipts
Change Employment
Change
Receipts Percent Change
Receipts Percent Change
2018/19 (Thousands)
2018/19 ($ Millions)
2018/19 ($ Millions)
2018/19
5.2%
-2.2%
4.7%
-1.1%
6.3%
5.0%
4.6%
8.3%
4.9%
3.8%
6.3%
3.6%
-2.5%
1.5%
-7.1%
3.1%
1.9%
7.4%
3.2%
1.1%
-1.5%
-0.3%
6.3%
6.0%
3.7%
6.2%
4.2%
4.3%
8.5%
7.7%
4.0%
6.0%
3.6%
6.1%

7.47
0.13
2.08
0.02
0.29
0.32
0.03
15.00
0.58
0.67
1.91
2.53
0.18
0.08
0.38
2.03
1.87
2.00
0.02
0.67
0.64
0.40
1.45
0.38
0.24
0.47
54.53
0.19
0.13
6.36
3.18
6.68
0.06
1.94

2.7%
-4.8%
1.9%
-1.3%
3.4%
2.2%
1.8%
5.3%
2.0%
1.0%
3.4%
0.8%
-5.1%
-1.2%
-9.6%
1.5%
-0.8%
4.5%
0.4%
-1.6%
-4.2%
-3.0%
4.6%
3.1%
0.9%
3.3%
2.3%
5.3%
5.6%
4.8%
1.2%
3.2%
3.1%
3.2%

58.50
1.40
16.48
0.43
1.47
3.19
0.37
81.39
6.50
5.29
11.14
14.53
1.74
0.72
1.74
15.29
11.36
15.26
0.28
4.84
5.20
3.37
8.48
2.29
1.88
3.46
279.74
1.10
1.55
28.40
16.83
31.56
0.73
13.71

4.8%
-1.8%
4.9%
1.6%
6.9%
3.9%
8.2%
6.4%
4.4%
2.6%
6.9%
3.0%
-4.2%
4.5%
-5.5%
3.0%
0.2%
7.2%
3.0%
2.1%
-0.1%
2.5%
6.7%
5.8%
3.5%
6.0%
5.0%
0.6%
7.8%
7.5%
4.4%
6.9%
7.2%
5.6%

18.29
0.64
4.79
0.26
2.11
1.55
0.24
35.96
2.58
2.26
7.62
13.86
0.74
0.20
2.03
8.57
9.50
6.92
0.14
1.70
1.82
1.83
15.18
2.05
0.85
2.39
145.99
1.08
3.48
16.63
8.79
26.35
1.38
9.99

4.5%
-2.1%
4.6%
1.3%
6.6%
3.6%
7.9%
6.0%
4.1%
2.3%
6.6%
2.7%
-4.5%
4.2%
-5.8%
2.6%
-0.1%
6.9%
2.7%
1.7%
-0.4%
2.2%
6.4%
5.5%
3.2%
5.7%
4.6%
0.3%
7.4%
7.2%
4.1%
6.5%
6.9%
5.3%
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County
ORANGE
PAMLICO
PASQUOTANK
PENDER
PERQUIMANS
PERSON
PITT
POLK
RANDOLPH
RICHMOND
ROBESON
ROCKINGHAM
ROWAN
RUTHERFORD
SAMPSON
SCOTLAND
STANLY
STOKES
SURRY
SWAIN
TRANSYLVANIA
TYRRELL
UNION
VANCE
WAKE
WARREN
WASHINGTON
WATAUGA
WAYNE
WILKES
WILSON
YADKIN
YANCEY
STATE TOTALS

Expenditures
Percent
Expenditures
Change
Payroll
($ Millions)
2018/19 ($ Millions)
218.38
20.24
69.84
105.76
12.12
39.70
271.08
30.31
161.65
54.77
162.97
80.76
199.05
200.52
56.77
46.86
89.36
28.57
137.79
232.01
114.92
4.00
152.37
51.74
2,563.34
31.07
16.51
284.73
190.86
83.72
132.12
41.35
43.83
$ 26,748.58

5.0%
3.0%
6.4%
4.0%
8.8%
3.5%
4.0%
-6.6%
5.3%
3.3%
2.0%
7.3%
7.8%
5.8%
6.5%
0.3%
5.4%
9.0%
5.3%
7.8%
8.1%
4.3%
3.3%
-0.9%
6.8%
16.6%
3.4%
7.9%
6.7%
3.3%
4.6%
2.3%
7.9%

42.98
2.53
11.24
19.57
1.52
5.27
57.12
4.85
26.33
10.02
25.76
13.93
34.33
30.45
7.85
8.25
12.54
3.85
21.03
69.82
22.21
0.41
25.56
7.49
855.16
3.71
2.31
66.44
27.19
12.93
20.49
7.58
7.41

5.6% $ 6,658.80

Payroll
Employment
State Tax
Local Tax
Percent
Percent
State Tax
Receipts
Local Tax
Receipts
Change Employment
Change
Receipts Percent Change
Receipts Percent Change
2018/19 (Thousands)
2018/19 ($ Millions)
2018/19 ($ Millions)
2018/19
2.5%
1.7%
5.1%
4.0%
5.2%
3.8%
4.0%
-2.7%
4.8%
0.0%
0.9%
5.3%
6.2%
5.8%
6.5%
1.0%
4.9%
7.3%
3.8%
6.9%
7.6%
3.9%
3.6%
-0.8%
6.2%
6.4%
2.9%
6.5%
6.6%
1.6%
3.3%
1.9%
4.9%

1.97
0.09
0.52
0.86
0.05
0.23
2.34
0.22
1.08
0.45
1.22
0.60
1.53
1.39
0.31
0.38
0.53
0.15
0.88
2.34
0.91
0.02
1.11
0.31
24.77
0.13
0.10
2.97
1.15
0.57
0.90
0.38
0.28

5.0%

236.12

1.5%
-1.0%
2.3%
1.2%
3.0%
1.0%
1.1%
-3.6%
3.0%
0.0%
0.5%
4.4%
3.3%
3.8%
3.7%
-1.8%
2.1%
4.4%
2.4%
4.0%
4.7%
1.1%
0.9%
-2.9%
3.3%
3.5%
0.1%
3.8%
3.7%
-0.9%
0.5%
2.5%
5.7%
2.5% $

11.62
0.83
3.81
5.01
0.50
2.31
13.93
1.57
9.70
2.87
9.36
4.23
10.44
11.87
3.16
2.55
5.15
1.45
7.57
14.27
4.39
0.18
8.33
3.08
121.74
1.13
0.91
14.05
11.78
4.08
7.71
2.20
1.94
1,348.5

4.4%
2.4%
5.8%
3.4%
8.1%
2.9%
3.4%
-7.1%
4.6%
2.7%
1.4%
6.7%
7.2%
5.2%
5.9%
-0.3%
4.8%
8.4%
4.7%
7.2%
7.5%
3.7%
2.7%
-1.5%
6.2%
15.9%
2.8%
7.3%
6.1%
2.7%
4.0%
1.8%
7.2%
5.0% $

4.71
2.21
1.58
7.31
1.38
0.88
5.98
1.71
2.62
1.03
3.23
1.95
6.40
6.03
1.80
0.82
2.65
1.12
2.95
5.11
5.26
0.38
2.73
1.52
67.97
2.75
0.70
11.12
2.92
2.01
2.53
1.00
3.07

4.1%
2.1%
5.4%
3.1%
7.8%
2.6%
3.1%
-7.4%
4.3%
2.4%
1.1%
6.3%
6.8%
4.9%
5.6%
-0.6%
4.4%
8.1%
4.3%
6.9%
7.1%
3.4%
2.4%
-1.8%
5.8%
15.6%
2.4%
6.9%
5.7%
2.4%
3.7%
1.4%
6.9%

811.5

4.8%
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USE GUIDELINES FOR ENCROACHMENTS INVOLVING TRANSMISSION EASEMENTS
Duke Energy has a property interest called an easement (or sometimes a right-of-way) in land that you own or are considering
purchasing. This easement grants Duke Energy the right to use the easement area for purposes described in the easement document that
is filed and recorded in the county’s recorder office. This property interest stays with the land when it is bought and sold and generally
is perpetual in duration. A series of easements often form a corridor in which the transmission facilities are located and access up and
down the corridor is part of the reason Duke Energy obtains these rights.
Broadly stated, easements allow Duke Energy to use another person’s property to construct, operate, maintain, repair, and replace
electrical facilities for the transmission of high voltage power. The landowner may continue to use the easement area so long as the use
is not inconsistent with the easement document or Duke Energy’s use of the easement. Any incompatible use by the landowner is called
an encroachment. Where an encroachment is under construction, Duke Energy will request that it be stopped and removed; where an
encroachment is already installed, Duke Energy will request that it be removed. Where a landowner fails to cooperate, Duke Energy
will seek legal recourse to remove the encroachment.
Electricity is a public service and subject to state and federal regulations with which Duke Energy must comply. Any use by the
landowner that does or could create regulatory issues is an encroachment. Power lines in the transmission easement are uninsulated and
electricity is a dangerous instrumentality. Any landowner use that increases the danger to the landowner, the public or Duke Energy in
its use of the easement is also an encroachment.
Over years of designing, constructing, operating, repairing, upgrading and maintaining electric facilities in transmission easements,
Duke Energy has developed an understanding of the types of uses by landowners that do, or potentially can, interfere with the easement’s
purposes and Duke Energy’s ability to provide safe and reliable service. This guidance, which supersedes all prior versions, provides a
brief overview of types of things that do, or can, interfere with Duke Energy’s easement rights and thereby create encroachments.
This overview cannot address all possible situations and is intended to provide general guidance. Please contact the Asset Protection
Specialist if you have additional questions or concerns about the use of the easements. Please discuss any proposed activity in the
transmission easements with Duke Energy to avoid creating an encroachment or interference. The Asset Protection Specialist can assist
and help avoid a subsequent need by the landowner to revise plans or remove obstructions from the easements. Engineering plans may
be required by Duke Energy to fully understand any proposed use by the landowner.
By providing these guidelines, Duke Energy does not waive any rights it has in its easements or under the law. Duke Energy’s
concurrence that a proposed use does not constitute an interference with its easement rights does not mean that requirements of local,
county, state or federal governments or other agencies with governing authority have been met.
The following are not permitted in Duke Energy’s transmission easements as they interfere with Duke Energy’s use of the easements
for transmission of electricity by, among other things, interfering with full use the easement, interfering with existing facilities,
interfering with access to the facilities, interfering with future expansion in the easement, increasing the danger to the public or those
who may be required to work in the easement, creating regulatory violations and generally, making the transmission of electricity more
dangerous, costly and/or unreliable: Examples include but are not limited to:


Permanent or temporary structures and buildings, including for example, permanent or manufactured/mobile homes
(and home additions and extensions), garages, sheds, satellite systems, intersections, cul-de-sacs, entrances, streets,
swimming pools (any associated equipment and decking), playground equipment, graves, billboards, dumpsters, signs,
wells, deer stands, retaining walls, septic systems or tanks (whether above or below ground).



Mounding or stockpiling any material, such as spoils, dirt, logs, construction or building material, wrecked or disabled
vehicles, (e.g. may create clearance and access issues and/or increases dangers in using the easement).



Transformers, telephone/cable pedestals and associated equipment (unless specifically addressed in a joint use
agreement), fire hydrants, manholes, water valves, water meters, backflow preventers & irrigation heads, (e.g. may
increase the likelihood of safety hazards & access issues).
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Attachments to Duke Energy structures in the easement; (unless specifically addressed in a joint use agreement).



Streets, roads, driveways, sewer/water lines, other utility lines or any underground facilities that run in parallel to the
centerline in the easement or cross in one contiguous segment from outside edge of easement to opposing outside
edge of easement, at any angle that is less than 30 degrees or greater than 90 degrees as measured from the centerline.
No portion of such facility shall be located within 25 feet of Duke Energy’s facilities (unless specifically addressed
in a joint use agreement.)



Fences or utilities that cross the easement in multiple segments in a non-continuous alignment from outside edge of
easement to opposing outside edge of easement at any angle of less than 30 degrees or greater than 90 degrees as
measured from the centerline. This generally creates an interference as the ability to access and utilize the full
easement and reach facilities in the easement is substantially impaired. If a fence crosses the easement at an angle
greater than or equal to 30 degrees and less than or equal to 90 degrees with the centerline, a gate (16 feet wide at
each crossing) shall be installed by the landowner, per Duke Energy’s specifications. Duke Energy will supply a lock.
The landowner is required to install the Duke Energy lock on the gate to ensure access. The lock can be interlocked
with the landowner’s lock. Fences and gates that exceed 10 feet in height are prohibited because they create a
clearance issue and are an interference. Fences that inhibit Duke Energy’s access because they lack a gate that is at
least 16 feet wide, interfere with Duke Energy’s easement use.



Grading (cuts or fill) in the easement that is closer than 25 feet to transmission facilities i.e. poles, towers, guys and
anchors and/or slopes greater than 4:1 no matter where located or that otherwise change clearances or topography.



Parking or lighting facilities which affect clearances, access or Duke Energy’s ability to make full use of its easement.



Placement of combustible materials and/or the purposeful burning of anything within the easement are inconsistent
with electric facilities, the transmission of power and create safety hazards and system reliability issues.



Any water feature in the easement, such as a detention and retention pond, stream or lake. Where a structure outside
the easement causes erosion or directs storm water toward the easement or the electric facilities or access to or around
the electric facilities, such structure will interfere with Duke Energy’s use and must be altered to eliminate that effect.



Incompatible vegetation above ground transmission lines - Vegetation within or outside of the transmission easement
that will mature to a height or size that will pose a grow-in, fall-in, or blowing-together threat to the transmission
conductor (typical maximum mature height greater than 15 feet within the transmission easement depending on
location and voltage).



Incompatible vegetation underground transmission lines - Vegetation within or outside of the transmission easement
that is capable of posing a threat (e.g., root systems, etc.) to the underground transmission conductor by a) causing
damage to the underground pipes / cables or b) reducing the moisture in the soil, thus altering the thermal properties
of the surrounding soil / backfill and thereby negatively impacting the cable ampacity rating (typical maximum
mature height within the easement - greater than 3 feet depending on location and voltage).



Incompatible vegetation for safe and reliable operation and access on all transmission lines - Vegetation that will
limit or block access, limit the safe and reliable operation, emergency restoration, or maintenance of the transmission
facilities, limit the full use of the transmission easement for its intended purposes or vegetation which is typically
within a horizontal distance of 25 feet of any Duke Energy facilities (towers, poles, guy wires, guy anchors, manholes,
dip-poles, substation equipment, etc.).

As discussed, these guidelines are not exhaustive and there may be other interferences on a case-by-case basis depending on individual
circumstances. Certain conditions such as line voltage, line criticality, frequency of required access and structure type may require
heightened restrictions in the easements to provide safe and reliable service.
If you have additional questions or plan any activity not mentioned above, please contact customer service and ask for your local
Transmission Asset Protection Specialist.
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DUKE ENERGY ELECTRIC TRANSMISSION RIGHTS OF WAY
GUIDELINES/RESTRICTIONS
VALID FOR

NORTH CAROLINA AND SOUTH CAROLINA
This list of rights-of-way restrictions has been developed to answer the most frequently asked questions about property owner use of Duke
Energy’s electric transmission rights of way. This list does not cover all restrictions or all possible situations. You should contact the Asset
Protection Specialist if you have additional concerns about the rights of way. This list of restrictions is subject to change at any time and
without notice. Duke Energy reserves all rights conveyed to it by the rights-of-way agreement applicable to the subject property. All activity
within the rights of way shall be reviewed by an Asset Protection Specialist to obtain prior written approval. Engineering plans may be
required. Compliance with the Duke Energy Rights-of-Way Guidelines/Restrictions or approval of any plans by Duke Energy does not mean
that the requirements of any local, county, state, or federal government or other applicable agency with governing authority have been
satisfied.
1.

Structures, buildings, manufactured/mobile homes, satellite systems, swimming pools (any associated equipment and decking),
graves, billboards, dumpsters, signs, wells, deer stands, retaining walls, septic systems or tanks (whether above or below
ground), debris of any type, flammable material, building material, wrecked or disabled vehicles and all other objects (whether
above or below ground) which, in Duke Energy’s opinion interferes with the electric transmission right of way, are not allowed
within the right-of-way limits. Transformers, telephone/cable pedestals (and associated equipment), and fire hydrants are not
allowed. Manholes, water valves, water meters, backflow preventers and irrigation heads are not permitted. Attachments to
Duke Energy structures are prohibited.
2. Fences and gates shall not exceed 10 feet in height and shall be installed greater than 25 feet from poles, towers and guy
anchors. Fences shall not parallel the centerline within the rights of way but may cross from one side to the other at any angle
not less than 30 degrees with the centerline. If a fence crosses the rights of way, a gate (16 foot wide at each crossing) shall be
installed by the property owner, per Duke Energy’s specifications. The property owner is required to install a Duke lock on the
gate to insure access. Duke will supply a lock.
3. Grading (cuts or fill) shall be no closer than 25 feet from poles, towers, guys and anchors (except for parking areas, see
paragraph 7) and the slope shall not exceed 4:1. Grading or filling near Duke Energy facilities, which will prevent free
equipment access, or creates ground to conductor clearance violations, will not be permitted. Storage or stockpiling of dirt or
any other material is prohibited. Sedimentation control, including re-vegetation, is required per state regulations.
4. Streets, roads, driveways, sewer/water lines, other utility lines or any underground facilities shall not parallel the centerline
within the rights of way, but may cross, from one side to the other, at any angle not less than 30 degrees with the centerline. No
portion of such facility or corresponding easement shall be located within 25 feet of Duke Energy’s facilities. Roundabouts, culde-sacs, intersections (such as roads, driveways and alleyways) are not permitted.
5. Any drainage feature that allows water to pond, causes erosion, directs storm water toward the rights of way, or limits access to
or around Duke Energy facilities is prohibited.
6. Contact Duke Energy prior to the construction of lakes, ponds, retention, or detention facilities, etc.
7. Parking may be permitted within the rights of way, provided that:
a. Prior to grading, concrete barriers shall be installed at a minimum of 9 feet from the Duke Energy facilities. During
construction, grading shall be no closer than 10 feet to any Duke Energy facility.
b. After grading/paving activity is complete, a Duke Energy approved barrier, sufficient to withstand a 15 mph vehicular
impact, shall be erected 9 feet from any Duke Energy facility.
c.
Any access areas, entrances, or exits shall cross (from one side to the other) the rights of way at any angle not less than
30 degrees with the centerline, and shall not pass within 25 feet of any structure. Parking lot entrances/exits cannot
create an intersection within the rights of way.
d. Lighting within the rights of way limits must be approved by Duke Energy before installing. Due to
engineering design standards, lighting is not allowed in the “Wire Zone”. Where lighting is approved (Border
Zone), the total height may not exceed 15 feet in Area A and 12 feet in Area B. See map on back of this page for
Areas. Contact your Asset Protection Specialist as the “Wire Zone” varies for the different voltage lines.
8. Duke Energy will not object to certain vegetation plantings as long as:
a. It does not interfere with the access to or the safe, reliable operation and maintenance of Duke Facilities.
b. With prior written approval, Duke Energy does not object to low growing shrubs and grasses (not to exceed 7
feet at maturity) within the “Wire Zone”. Tree species are not allowed within the “Wire Zone”. Trees that are
approved in the “Border Zone” may not exceed, at maturity, 15 feet in Area A and 12 feet in Area B. See map
on back of page for Areas. Contact the Asset Protection Specialist for “Wire Zone”/ “Border Zone” definitions.
c.
For compliant mature height species, refer to http://plants.ces.ncsu.edu/ for reference.
d. Engineering drawings must indicate the outer most conductor.
e.
Vegetation that is not in compliance is subject to removal without notice.
f.
Duke Energy may exercise the rights to cut “danger trees” outside the rights of way limits as required to
properly maintain and operate the transmission line.
We hope this is useful information. If you have additional questions or plan any activity not mentioned above, please contact the
Asset Protection Specialist for your area.
Duke Energy Asset Protection Specialist:__________________________________ Telephone Number:________________________
Form 02191 (REV. 04/01/2014)
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